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Look  at 
USATODAY 

their  way... 


Senator  Howard  Baker 
for  USA  TODAY  News: 
"USA  TODAY  gives  me  more  news 
and  information  in  less  time — 
clearly,  concisely,  and  accurately!" 


Bill  Marriott 
for  USA  TODAY  Money: 
"The  USA  TODAY  Money  section 
is  business  at  its  most  colorful, 
most  graphic, 
most  insightful. 
I  check  into  it  every  day." 
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Deborah  &  Joe  Namath 
for  USA  TODAY  Sports: 
Deborah:  "I've  always  loved  sports. 
Even  before  I  ma'rried  Joe  I  spent  time 
every  day  with  the  incredible 
USA  TODAY  sports  section." 
Joe:  "In  fact,  Deborah  knows  so  much 
about  sports,  she  caught  my  last  pass." 

Joan  Collins 
'  for  USA  TODAY  Life: 
"Theatre,  movies,  TV, 
The  Arts,  Books  and  Fashion... 
The  Life  section  of  USA  TODAY 
separates  the  facts  from  the  gossip 
and  the  men  from  the  boys." 
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Wilt  Chamberlain 
for  USA  TODAY  Weather: 
"When  somebody  says  to  me, 
'How's  the  weather  up  there.  Wilt?', 
I  just  whip  OUT  USA  TODAY'S 
full-color  weather  page  and  say, 
'In  what  state,  shorty?"' 
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The  newspaper  of  tomorrow  is  here  today! 


L.A.  STREET 
SCENE: 

A  weekend  of 
3.500  stars  — 
and  it’s  all  free  • 
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CALIFORNIA  NEWSPAPER  PUBLISHERS  ASSOCIATION 

FIDCT  ARTS  & 
rllldl  ENTERTAINMENT 

IN-DEPTH  LOCAL 
rllfdl  REPORTING 

SECOND 

SECOND  COLUMNISTS 

LA’S  MOST  READABLE 
AWARD-WINNING 
MORNING  NEWSPAPER 
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The  press  should 
he  hound  by 
nothing  but 
the  truth. 


Restraints  of  any  other  kind  could  start  a  chain  reaction 
endangering  fre^oms  everywhere.  The  Thomas  Jefferson 
Award  recognizes  an  extraordinary  public  official  who  has 
given  distinguished  service  in  the  defense  and  preservation 
of  the  freedom  of  expression.  The  1985  honoree  is  US. 
Senator  Patrick  J.  Leahy  (D-Vermont).  Leahy  was  nomi¬ 
nated  for  the  award  by  Phil  J.  Record  of  the  Fort  Worth 
Star  Telegram  who  stated,  “Senator  Leahy  is  a  champion 
of  openness  in  government.  He  has  led  the  fight ...  to 
thwart  attempts  to  weaken  the  Freedom  of  Information 
Act.  He  has  b^n  a  true  friend  of  the  First  Amendment.” 
The  Thomas  Jefferson  Award  not  only  pays  tribute  to 
Senator  Leahy,  but  also  serves  as  a  symbol  that  freedom 
must  not  be  compromised. 


•Ml  [tARTE-hANks 
n  COVIINIUNiCATiONSjiNC 

P.O.  Box  269  •  San  Antcmio,  Texas  78291 


Harte-Hanks  CommunicIflDns,  Inc.  is  proud  to 
suppon  the  Thomas  Jefferson  Awiuxl  presented  by 
Texas  Tech  University,  the  Texas  Association  of 
Broadcasters,  the  Texas  Press  Association,  and 
the  Texas  Daily  Newspaper  Association. 
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MARCH 

3- 7— International  Press  Institute,  General  Assembly,  Marriot 

Hotel,  Cairo,  Egypt. 

6-0— National  Newspaper  Association,  24th  Annual  Government 
Conference  Hyatt  Regency,  Washington,  D.C. 

7— Vermont  Press  Association,  Spring  Meeting,  Tavern  Motor 
Inn,  Montpelier. 

10-14— Southern  Newspaper  Publishers  Association,  Production 
Conference,  Hyatt  Regency  Hotel,  Nashville. 

10-14— Inter  American  Press  Association,  Mid-Year  Board  Meeting, 
Marriot  Ceasar  Park,  Panama  CKy. 

14-16— Independent  Free  Papers  of  America,  Spring 

Confererxx,  Marriott  Airport  Hotel,  St.  Louis. 

16- 21— American  Press  Institute,  Picture  Editors  and  Chief 

Photographers,  Reston,  Va. 

17- 19— Texas  Daily  Newspapers  Association,  Annual  Meeting, 

Regency-Austin. 

17-20— ANPA  Conference  for  Newspaper  Men  and  Women, 

Hotel  del  Coronado,  San  Diego,  Calif. 

20- 24— New  Jersey  Press  Association,  Spring  Conference,  Americana 

Great  Gorge,  McAfee,  N.J. 

24-26— Central  States  Circulation  Managers  Association, 

Spring  Sales  Conference,  Radisson  Plaza,  Indianapolis. 

27-20— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 

29-30— Hoosier  State  Press  Association,  Annual  Cwvention,  Holiday  Inn 
North,  Indianapolis. 

APRIL 

0-12— American  Society  of  Newspaper  Editors,  Sheraton  Washington,  D.C. 

10- 12 — Suburban  Newspapers  of  America,  Inc.,  Editorial  Conference, 

Desert  Inn,  Las  Vegas 

11- 13— Iowa  Newspaper  Association,  Annual  Convention  and  Trade  Show, 

Marriott  Hotel,  Des  Moines. 

14- 17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 

Fort  Lauderdale 

16-20— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

16- 21 — Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 

Holidome,  Manhattan. 

21- 24 — Newspsiper  Purchasing  Management  Association,  Annual  Conference, 

MGM  Grand  Hotel,  Reno. 

Seminars/Workshops/Clinics 

MARCH 

3-13 — American  Press  Institute,  Management  and  Costs,  Reston. 

4- 6— ANPA,  Management  Development  Workshop,  Holiday  Inn, 

Lake  Shore  Drive,  Chicago. 

10- 15— American  Press  Institute,  Human  Resources  Management,  Reston,  Va. 

11- 15— ANPA  Training  Seminar,  Newspaper  Quality  Control,  Letterpress, 

The  Newspaper  Center,  Reston,  Va. 

15— Inland  Dally  Press  Foundation,  Seminar,  The  Post  Office; 
Friend  or  Foe,  The  Inn  of  Chicago. 

15- 16 — Texas  Press  Association,  News  Clinic  and  Ad  Meeting,  La  Mansion 

Hotel,  Austin. 

17- 20— SNPA  Foundation,  Seminar,  The  Quality  of  Education,  Southern 

Regional  Education  Board,  Atlanta. 

17-22— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for 
Editorial  Writers,  St.  Petersburg. 

17-27— American  Press  Institute,  Circulation  Managers,  Reston,  Va 

16- 22 — Color  Lithogreiphy  Seminar,  California  Polytechnic,  San 

Luis  Obispo. 

20-22— ICMA,  Single  Copy  Sales  Workshop,  Westin  Peachtree  Plaza 
Hotel,  Atlanta. 

24-28 — ANPA/INPA,  Strategic  Planning  Seminar,  The  Houstonian,  Houston. 
24-29— American  Press  Institute,  Promoting  the  Daily  Newspaper, 
Reston,  Va. 

29-31— Inland  Foundation  Seminar,  Managing  People:  The  Key  to  Newspaper 
Management,  The  Inn  of  Chicago. 

31-4/5 — American  Press  Institute,  Advertising  Executives,  Reston,  Va. 
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Editorial  workshop 

By  Roy  H.  Copporud 


Lefs  Pretend  No.  606 


Andy  Logan,  who  writes  about  city  politics  for  The  New 
Yorker,  recently  made  the  following  comment: 

“It  is  established  tradition  at  the  offices  of  the  city’s 
three  major  daily  newspapers  —  and  particularly  the  lofty 
Times  —  that  if  one  paper  breaks  a  news  story,  the  two 
others,  if  it  is  at  all  possible,  will  pretend  that  the  events 
never  happened  rather  than  give  credit  to  a  rival  journal.’’ 

Logan’s  remark  surprised  me  because  I  though  the 
practice  she  describes  had  gone  out  the  window  long  ago, 
with  some  other  quaint  and  childish  journalistic  didoes, 
such  as  pretending  infallibility  instead  of  admitting  mis¬ 
takes. 

The  comment  reminded  me  of  my  salad  da^s  on  the 
Duluth  News-Tribune.  The  Trib  (morning)  was  published 
under  the  same  roof  and  ownership  as  the  Duluth  Herald 
(evening),  but  the  competition  between  them  was  fero¬ 
cious  nevertheless,  and  much  the  same  conditions  pre¬ 
vailed  with  respect  to  scoops  as  apparently  hold  good  in 
New  York  to  this  day.  If  the  Herald  got  it  first,  for  those  of 
us  on  the  Trib  it  simply  never  happened. 

Some  scoops,  however,  were  of  such  magnitude  that 
they  could  not  be  ignored.  For  those  we  fell  back  on  one  of 
two  expedients.  Sometimes  we  would  attempt  to  dig  up  a 
new  angle — often  an  insignificant  development,  even  one 
that  had  actually  been  covered  in  the  first  story.  But  it 
would  become  the  lead  of  our  belated  version. 

Or  we  would  refer  to  the  Herald’s  scoop  (without  iden¬ 
tifying  our  source)  as  a  “report”  —  that  is,  something  akin 
to  a  rumor  —  that  we  had  now  verified.  I  do  not  mean  to 
suggest  that  the  Herald  made  all  the  scoops.  They  were  no 
doubt  equally  divided  between  both  papers. 

I  hereby  offer  these  expedients  for  adoption  by  the  New 
York  newspapers,  without  charge,  so  that  they  can  make, 
their  news  reports  more  complete  without  submitting  tO; 
the  ignominy  of  admitting  the  competition  got  there  first.  I 
must  say  it  saddens  me,  however,  to  behold  the  spectacle 
of  the  august  New  York  press — in  times  gone  by,  at  least, 
the  Mecca  of  all  ambitious  reporters  —  still  resorting  to 
such  playground  tricks.  It  seems  possible  that  some  of  the 
recent  loss  of  public  esteem  by  newspapers  can  be  laid  to 
such  monkeyshines,  or  at  least  to  the  small-mindedness 
they  reflect. 


4e  $(  Ik 


The  foregoing  put  me  in  mind  of  the  reluctance  of  some 
small  papers  to  acknowledge  the  existence  of  neighboring 
big-city  dailies  in  whose  shadows  they  labor,  and  whose 
content  they  lean  on  heavily.  They  do  not  hesitate  to 
rewrite  the  mets  but  nothing  will  induce  them  to  name  the 
source  of  their  facts.  Thus  the  Podunk  Bladder  (circ. 
6,583)  mysteriously  refers  to  a  source  as  “a  metropolitan 
daily”  —  actually  the  Big  City  Express  (circ.  596,421),  25 
miles  away  and  relied  upon  by  Podunk  residents  for  tidings 
of  practically  everything  except  pot-luck  suppers. 
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NEWSPAPER  STUFFER 


“The  McCain  660  inserting  machine  has  done 
everything  we  expected  and  more.  It  has  turned 
out  to  be  an  investment... not  an  expense.  It’s 
dependable,  in  averaging  more  than  12,500 
papers  per  hour,  with  either  single  or  multi 
inserts.  I  would  recommend  the  serious 
consideration  of  the  McCain  660  for  anyone 
planning  to  purchase  a  stuffing  system.” 

McCain  users  across  the  country  are  quick  to 
praise  the  660’s  p)erformance  and  dependabiity. 

It  incorporates  any  number  of  in-line  insert 
stations,  so  that  all  stuffs  are  gathered  in  a  single 
pile.  The  gathered  stuffs  are  then  inserted  into 
the  body  of  the  paper  in  one  smooth,  continuous 
operation.  Difference  in  size  and  thickness  of 
stuffs  is,  therefore,  not  a  problem.  There’s  a  660 
system  available  to  fit  every  stuffing  need.  Write 
or  call  for  details.  McCain  Manufacturing  Corp., 
6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 


“The  McCain  660 
turned  out  to  be 
a  dependable 
>  investment... 
notan 
efCpenser 


Gregory  Cushman,  President 
Loren  Dyer,  Operations  Manager 
THE  BULLETIN 
Bend,  Oregon 


We  get  stubborn 
when  it  comes  to 
good  ideas. 

Like  the  complete 
publishing  system 
for  newspapers, 


stick  with  a 
project  that  big, 
You’ve  got  to 
be  smart  to 
make  it  work. 
And  you’ve 


pre'press  opera'  you 

tions ...  an  idea  the  resources 

we’re  tackling  with  tenacity.  and  Advertising  front-end  of  a  company  like  Eastman  Kodak. 

But  it’s  more  than  an  idea  systems  and  provides  small,  Today,  Atex  is  delivering  on 

with  us.  medium  and  lai^e  publishers  that  commitment  to  a  total 

It’s  a  commitment.  with  a  hardware  and  software  publishing  system. 

A  commitment  to  deliver  the  path  to  the  future.  Atex  Editorial,  Classified, 

integrated  system  publishers  A  system  that  ensures  each  News  Layout,  Classified 

repeatedly  tell  us  they  want.  publisher’s  investment  against  Pagination,  and  Integrated  Adver- 

A  system  that  builds  on  the  equipment  obsolescence.  tising  systems  are  working  hard  in 

excellence  of  Atex  Editorial  You’ve  got  to  be  stubborn  to  newspapers,  magazines,  and 

Offices:  Bedford,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  D.C.,  Copenhagen,  Diisseldorf,  Frankfurt, 


service  bureaus 
around  the  world. 

Meanwhile,  in  i 

our  R&D  labs,  | 

we’re  working  hard  I 

on  the  rest.  j 

This  is  all  part  of 
an  exciting  new 
Atex  concept 
called  the  Total 

Publishing  Environment  (TPE). 

TPE  is  the  total  integration 
of  the  editorial,  advertising  and 
production  functions. 

It  is  the  ability  to  create 
and  manage  all  page  elements . . 
and  to  output  full  pages  with 
all  those  elements  in  place. 

Hamburg,  Helsinki,  Johannesburg,  London,  Madrid,  Melbourne,  Milan,  Munich,  Oslo,  Paris,  Rome,  Rotterdam,  S§io  Paulo,  Stockholm. 
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you  more.  Just  write  us. 
Sure,  we’re  stubborn, 
but  we’re  smart. 
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Bedford,  MA  01730 
(617)275-8300 
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Once  again  it’s:  ’’Who  won?” 

Because  their  libel  suits  were  concluded  without  any  opinions  or 
judgments  against  them,  both  CBS  and  Time  magazine  claim  they 
won  their  cases.  It  cost  each  of  them  millions  of  dollars  to  defend 
themselves  against  the  charges  so  they  didn’t  get  off  exactly  scotfree. 
But  the  results  of  these  two  trials  must  be  weighed  in  larger  terms 
than  “who  won?” 

Will  there  be  more  or  fewer  libel  suits  of  this  kind  in  tne  future? 
Have  the  legal  action  groups  made  their  point  or  have  they  been 
harmed  by  their  failure  to  get  the  large  judgments  they  sought?  Has 
democracy  been  served  by  the  protection  of  a  free  flow  of  informa¬ 
tion,  or  w^  the  high  cost  of  this  protection  have  a  chilling  effect  on  the 
willingness  of  media  to  pursue  the  difficult  story?  How  have  the 
public’s  perceptions  of  the  press  been  affected? 

The  only  one  of  those  questions  we  think  we  have  an  answer  to  is 
the  last  one.  We  think  the  reputation  of  the  press  for  fairness  and 
accuracy  has  been  furthered  damaged  by  these  experiences  in  spite 
of  the  media  claims  of  victory. 

The  public  is  not  going  to  be  permitted  to  forget  that  Ariel  Sharon 
midway  through  his  trial  forced  Time  magazine  to  admit  an  error  in 
reporting;  nor  that  CBS,  following  its  own  in-house  review  of  its 
broadcast,  admitted  its  program  on  Westmoreland  suffered  from 
“imbalance”  and  some  questionable  editing  procedures. 

Time  did  what  most  print  media  do  and  corrected  its  error  in  its 
own  columns.  But,  CBS  made  no  attempt  to  correct  its  “imbalance” 
on  the  air. 

The  public  will  not  conclude  that,  having  won  their  cases,  these 
representatives  of  “large  media,”  must  be  pretty  good  guys  after  all. 
It  will  conclude  more  likely  that  “you  can’t  fight  city  hall” — ^the  press 
is  too  powerful.  That  is  a  sad  conclusion. 

The  ad  rate  differentiai 

The  national-local  newspaper  advertising  rate  differential  has 
been  a  hot  topic  of  complaint  off  and  on  over  the  years  between 
advertising  agency  executives  and  newspaper  ad  people.  It  has  been 
raised  again  by  an  article  in  the  monthly  newsletter  of  the  American 
Association  of  Advertising  Agencies  warning  that  it  continues  to  be  a 
roadblock  in  the  way  of  more  national  newspaper  advertising. 

The  differential  “continued  to  grow  in  1984  with  national  advertis¬ 
ers  paying  an  average  of  60.52%  more  for  space  than  their  local 
counterparts,”  the  4-A  says.  It  called  the  gap  “truly  an  alarming 
trend,”  and  that  for  newspapers  with  more  than  250,000  circulation 
the  national  rate  exceeds  the  local  rate  by  more  than  87%. 

The  association  gives  credit  to  the  newspaper  industry  for  “work¬ 
ing  hard  to  convince  national  advertisers  that  newspapers  can  be  a 
good  and  efficient  buy” — an  expanded  Standard  Advertising  Unit 
system  and  projected  satellite  transmission  of  advertising  copy  and 
graphics  to  publishers.  But  its  warning  is: 

“Clearly,  the  effect  of  these  innovations  will  be  lost  unless  news¬ 
papers  take  steps  to  close  the  gap  between  national  and  local  adver¬ 
tising  rates.” 
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Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892: 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publishar,  June 
29, 1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


Has  no  time  to  respond  to  unsolicited  inquiries 


I  read  David  Sumner’s  letter  {E&P 
Jan.  12)  with  interest. 

He  wrote  he  had  proposed  a  weekly 
column  through  a  mailer  he  made  to 
some  SO  small  city  dailies  in  the  East 
and  Midwest.  He  received  10  replies 
after  two  months.  He  wrote  his  image 
of  newspaper  editors  was  knocked 
down  about  three  notches  because  the 
others  did  not  reply  at  all.  He  assumed 
they  kept  the  stamp  on  the  SASE  he 
had  included. 

Fie  on  you,  David  E.  Sumner. 

I  am  the  editor  of  a  small  weekly. 
As  such,  I  assume  1  was  not  large 
enough  to  get  your  mailer.  I  say  pray¬ 
ers  of  thanks  daily  for  such  small  fa¬ 
vors. 

Mr.  Sumner  exhibits  an  incredible 


Your  January  26  editorial,  in  which 
you  applaud  the  decision  of  the  televi¬ 
sion  networks  to  stop  projecting  elec¬ 
tion  winners,  was  timely  and  appro¬ 
priate. 

This  is  an  interesting  issue,  with 
ramifications  for  the  print  media  as 
well.  Newspapers,  and  those  trade 


Thank  you 

1  have  just  used  your  100th  Anni¬ 
versary  edition  of  Editor  &  Publisher 
as  a  teaching  aide  in  my  “Introduc¬ 
tion  to  Mass  Communication’’  course 
at  Ohlone  College  in  Fremont,  Cali¬ 
fornia. 

For  starters,  I  read  some  of  the 
commentary  on  advertising.  My  stu¬ 
dents  all  thought  it  was  current  and 
were  amazed  to  discover  that  “moral¬ 
ity  in  advertising  is  abating’’  was  a 
controversy  in  1893  too,  along  with 
coupons,  newsroom  ethics  and  libel 
woes. 

Thank  you  for  this  excellent  anni¬ 
versary  edition  and  I  highly  recom¬ 
mend  it  as  a  supplement  to  classroom 
journalism  textbooks. 

Also,  thank  you  for  E&P  weekly 
too.  You  give  the  best  value  for  the 
money  of  any  magazine  on  my  sub¬ 
scription  list.  In  fact,  by  reading  your 
pages  carefully,  I  have  actually  made 
a  profit. 

Pat  Kite 

(Kite  is  a  journalism  instructor  at 
Ohlone  College,  Fremont,  Calif.) 
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amount  of  gall  if  he  thinks  the  only 
thing  editors  have  to  do  is  reply  to 
queries  from  folks  who  think  they  are 
columnists.  I  average  two  a  week.  I 
only  reply  when  the  writer  is  a  college 
student  or  younger;  I  do  not  wish  to 
kill  off  enthusiasm.  But  I  do  ignore 
most  everyone  else.  They  get  filed 
with  the  “You  May  Already  Be  A 
Winner’’  letters. 

Editors  know  what  they  want. 
There  are  several  professional  and  af¬ 
fordable  news  services  which  are 
more  reliable  than  an  unsolicited  in¬ 
quiry.  Mr.  Sumner  failed  to  mention 
what  his  area  of  expertise  is  (as  a  col¬ 
umnist).  We  know  it  is  not  in  patience 
or  tact. 

And  yes,  we  do  keep  the  stamp. 


publications  whose  editorials  speak 
for  the  print  media,  want  to  weigh  this 
one  carefully,  lest  we  be  labeled  as 
arrogant  and  sanctimonious  by  watch¬ 
dogs  of  the  press  and  other  assorted 
detractors. 

In  terms  of  plain  propriety  and  ef¬ 
fect  on  the  electorate,  how  much  dif¬ 
ference  is  there  between  using  exit 
polls  and  other  data  to  project  election 
winners  on  network  television  and  the 
unrelenting  publication  of  1 1th  hour 
pre-election  polling  information  by 
the  nation’s  many  newspapers,  large 
and  small? 

A  non-media  citizen,  with  no  par¬ 
ticular  sympathies  with  either  televi¬ 
sion  or  the  print  media,  could  well 
decide  that  what  is  good  for  the  goose 
is  good  for  the  gander. 

V.  Paul  Reynolds 

(Reynolds  is  managing  editor, 
Bangor  (Maine)  Daily  News.) 


Most  of  the  time,  it  is  about  the  only 
payment  we  get  for  bothering  with 
junk  mail. 

Mike  Siroky 

(Sircky  is  editor-in-chief,  Star- 
Register  Publications,  Crown 
Point,  Indiana.) 

Off-track 

While  your  Page  20,  January  12, 
1985  article  on  newspaper  color  scan¬ 
ners  was  for  the  most  part  correct, 
your  were  way  off-track  on  when 
American  newspapers  began  using 
them. 

The  Sacramento  Union  printed  its 
first  process  color  front  page  from 
separations  produced  on  an  RCA 
Spectra  70  color  scanner  on  April  1 , 
1968.  The  San  Diego  Union-Tribune 
installed  their  HCM  DC300  scanner  in 
1973.  These  are  two  newspapers  that  I 
happened  to  be  involved  with.  I  am 
sure  there  were  many  others  using 
color  scanners  before  1976. 

Edward  E.  Beckley 

(Beckley  is  systems  consultant  with  Co¬ 
pley  Newspapers.) 

Short  takes 

Her  attorneys  agreed  that  evidence 
presented  at  yesterday’s  trial  was 
sufficient  to  convict  her  beyond  a 
reasonable  doubt,  and  they  resented 
no  evidence  of  their  their  own.  — 
Washington  Post 

♦  ♦  * 

Effective  July  1,  adults  will  pay 
$140  to  be  buried  on  a  weekday,  and 
$185  on  weekends.  —  Portland 
Oregonian 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  mcxe  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinatins  personality  insishts  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scorins 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinkins 
help  your  thinkins?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  length,  9(X)  words. 

SPEOALfDQlRES-SprimAnm 

lb  order  call  Chuck  Weiss  212-972-1070/Paul  FirKh  213-852-1579. 


Says  editorial  was  ‘timely  and  appropriate’ 


New  Jersey  s  got  n  all.^ 


Neadowlands  Sports  Complex,  home  to  six 
professional  teams-the  football  Giants,  Jets 
and  Generals,  the  basketball  nets,  the  hockey 
Devils  and  the  soccer  Cosmos-the  site  of  the 
newest  Indy  style  Grand  Prix  auto  race  and 
host  to  harness  racing's  most  prestigious 
event  The  tiambletonian. 


Mew  Jersey  is  alive 
with  vigorous  action: 

•  The  highest  household  income  of 
any  ms^or  state-$32,662. 

•  The  most  densely  populated  state. 

•  More  than  $40  billion  in  retail 
sales  last  year. 

The  Star-Ledger,  new  Jersey's  largest 
newspaper,  delivers  the  action  as  no 
other  newspaper  can— more  than  the  next 
three  new  Jersey  newspapers  combined; 


432,451 

150,188 

119,639 

118,608 

388,435 


Daily  Circulation 
THE  STAR-LEDGER 
Bergen  Record 
Asbury  Park  Press 
Camden  Courier-Post 
nEXT  THREE  CONBinED 


If  you  want  vigorous  sales  action  in 
new  Jersey,  you  need  The  Star-Ledger. 


The  Newspaper  ror  Mew  Jersey 


1.2  Million  Daily  Readers 

Star-Ledger  Plaza  MewarK  M.J.  07101 


Represented  nationally  by  hewhouse  newspapers 


Original  oil  painting  of  The  Meadowlands  Sports 
Complex  by  new  Jersey  artist  Jim  Woodend,  for 
The  Star-Ledger. 


Source:  Survey  of  Buying  FOwer,  1984,  Audit  Bureau  of  Circulations,  1983. 
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A  victory  for  CBS 

Leading  libel  lawyers  wonder  whether  the  outcome  will 
reverse  the  trend  of  public  figure  suits  against  the  media 


By  Andrew  Radolf 

Although  leading  media  libel  attor¬ 
neys  unanimously  hail  the  settlement 
of  General  William  Westmoreland’s 
$120  million  suit  against  CBS  as  a  vic¬ 
tory,  they  are  divided  as  to  whether 
the  outcome  will  reverse  the  trend  of 
public  flgures  seeking  vindication 
through  libel  suits. 

The  attorneys  also  do  not  believe 
the  settlement  will  help  small  news 
organizations  which  do  not  have  the 
resources  to  put  up  the  kind  of  pro¬ 
longed  court  battle  that  CBS  did. 

The  case  is  estimated  to  have  had  a 
total  cost  of  between  $7  million  and  $9 
million.  CBS  did  not  release  figures 
on  how  much  it  spent,  but  Westmore¬ 
land’s  legal  costs  were  reported  to  be 
around  $3.5  million. 

Noting  that  the  media  still  ultimate¬ 
ly  win  about  90%  of  all  libel  cases, 
leading  libel  lawyers  point  out  that  the 
“chilling  effect’’  results  as  much  from 
the  high  costs  involved  in  defending 
against  such  actions  as  it  does  from 
the  prospect  of  losing  a  megabucks 
verdict. 

The  settlement,  which  was  signed 
by  Judge  Pierre  N.  Leval  on  February 
19  in  federal  district  court  in  Manhat¬ 
tan,  came  just  days  before  the  case 
was  scheduled  to  go  to  the  jury.  After 
the  jurors  were  dismissed,  a  majority 
of  them  indicated  they  would  have 
decided  the  case  in  favor  CBS. 

The  agreement  which  ended  the 
case  resulted  in  CBS  not  having  to 
make  any  payments  to  Westmoreland 
nor  having  to  disavow  the  allegations 
made  in  its  1982  documentary,  “The 
Uncounted  Enemy:  A  Vietnam  Decep¬ 
tion. 

The  documentary  charged  that 
Westmoreland  and  his  staff  in  Viet¬ 
nam  had  “misled  the  public.  Con¬ 
gress  and  the  President’’  about  the 
size  of  Viet  Cong  and  North  Viet¬ 
namese  forces  for  political  reasons. 

In  its  statement,  CBS  said  that  it 


“never  intended  to  assert,  and  does 
not  believe,  that  General  Westmore¬ 
land  was  unpatriotic  or  disloyal.” 

Westmoreland,  in  his  part  of  the 
joint  statement,  said  that  if  CBS  had 


made  the  above  statement  after  the 
program  was  aired,  “it  would  have 
satisfied  me  ...  .1  brought  my  suit 
against  CBS  to  defend  my  honor  and 
(Continued  on  page  13) 


How  the  legal  experts  see  It 

'There’s  no  question  this  is  a  total  legal  victory  for  CBS”  said 
James  Goodale,  §  partner  with  Debevoise,  Plimpton  in  New 
York.  “This  case  was  terminated  by  the  general.” 

Robert  Sack  of  Patterson  &  Belknap  In  New  York  called  the 
settlement  an  “Ignominious  surrender”  by  Westmoreland. 

“He  tried  to  use  the  law  courts  to  get  vindication  rather 
than  his  ability  to  speak  out  and  it  was  a  fiasco”  Sack  said. 

Richard  Winfield  of  Rogers  &  Wells  in  New  York  said  the 
Westmoreland  suit  showed  that  when  a  “powerful  news  orga¬ 
nization”  is  willing  to  bear  the  costs  of  defending  Itself  “as  a 
matter  of  principle,  then  the  press  will  be  able  to  vindicate 
itself.” 

Bruce  Sanford  of  Baker  Hostetler  in  Washington,  D.C.,  is 
also  doubtful  that  the  outcome  of  the  Westmoreland  case 
will  discourage  other  public  figure  suits. 

“The  process  itself  did  restore  his  (Westmoreland’s)  repu¬ 
tation,”  Sanford  said,  “but  the  cost  for  that  was  enormous.” 

Henry  Kaufman,  general  counsel  of  the  Libel  Defense  Re¬ 
sources  Center  in  New  York,  sees  the  settlement  as  a  clear 
cut  victory  for  CBS. 

“The  plaintiff  withdraws  and  the  suit  is  dismissed  with 
prejudice.  That’s  called  victory,”  Kaufman  said. 

(Accuracy  in  Media’s  Reed)  Irvine  agrees  with  the  assess¬ 
ment  that  the  settlement  Is  a  victory  for  CBS.  “I  don’t  see  how 
It  can  be  Interpreted  otherwise,”  he  said. _ 


Newspaper  financial  reports 

A  profitable  fourth  quarter  (and  year)  for  most  public  companies 


Most  publicly  owned  newspaper  companies  showed 
earnings  gains  in  the  fourth  quarter  and  for  all  of  1984. 

Exceptions  were  Multimedia  which  reported  a  drop  in 
net  earnings  for  both  the  quarter  and  the  year,  while  A.H. 
Belo  Corp.  showed  a  decline  in  profits  for  the  fourth 
quarter. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.,  despite  a  37%  increase  in  fourth  quar¬ 
ter  revenues  to  $97.2  millon  from  $71.1  million,  saw  its 
earnings  in  the  quarter  drop  to  $9. 1  million,  or  79^  a  share, 
from  $10.6  million,  or  $1.02  a  share,  a  year  ago. 

For  the  full  year,  revenues  jumped  46%  to  $354.2  million 
from  $242.6  million,  while  operating  earnings  for  the  year 
fell  to  $28.7  million,  or  $2.47  a  share,  from  $31.2  million,  or 
$3.25  a  share. 

However,  a  $25.5  million  extraordinary  gain  from  the 
sale  of  two  television  stations,  a  cable  system  and  secur¬ 
ities  gave  Belo  total  earnings  in  1984  of  $54.1  million,  or 
$4.67  a  share. 

Circulation  growth  of  the  Dallas  Morning  News,  higher 
newsprint  costs  and  star  i-up  costs  at  a  new  printing  facility 
were  among  the  factors  cited  for  the  reduced  operating 
earnings. 

Newspaper  publishing  revenues  did  increase  last  year, 
rising  11.5%  in  the  fourth  quarter  to  $51.8  million  and 
19.5%  in  the  year  to  $195.2  million. 

The  Morning  News  increased  its  circulation  to  360,347 
daily  and  454,828  on  Sunday,  giving  it  a  lead  over  the 
Dallas  Times  Herald  of 89,725  daily  and  81 ,603  on  Sunday, 
the  company  said. 

Capital  Cities  Communications 

Capital  Cities  Communications,  which  publishes  10  dai¬ 
ly  newspapers,  reported  its  fourth  quarter  earnings  rose  to 
$38.2  million,  or  $2.94  a  share,  from  $34.7  million,  or  $2.59 
a  share,  in  the  same  period  in  1983.  Quarterly  revenues 
rose  to  $259.5  million  from  $214.1  million. 

For  the  full  year.  Capital  Cities  had  net  income  of  $135.2 
million,  or  $10.40  a  share,  before  extraordinary  gains  of 
$7.6  million  raised  profits  to  $142.8  million,  or  $10.98  a 
share.  Total  revenues  for  1984  were  $939.7  million,  com¬ 
pared  to  $762.3  million  in  1983. 

Cowles  Media 

Cowles  Media  reported  its  operating  earnings  for  the  13 
weeks  ended  December  29,  1984,  were  $9  million,  for  a 
32.3%  gain  over  the  previous  fiscal  year’s  third  quarter. 
Operating  revenues  in  the  period  grew  by  9.7%  to  $61 
million. 

Cowles’  net  earnings  for  the  third  quarter  were  $5.1 
million,  an  increase  of  34.1%. 

For  the  first  three  quarters  of  the  fiscal  year,  which  ends 
on  March  30,  net  earnings  were  $147  million,  up  19.1% 
from  $  1 2.4  million  a  year  earlier.  Operating  revenues  in  the 
three  quarters  increased  to  $176.6  million  from  $158  mil¬ 
lion  a  year  ago. 

Dow  Jones  &  Co. 

£)ow  Jones  &  Co.  said  its  fourth  quarter  net  income 
increased  2.9%  to  $34.4  million,  or  540  a  share,  from  $33.5 
million,  or  520  a  share,  in  the  comparable  period  a  year 
ago.  Revenues  in  the  fourth  quarter  were  $257.1  million. 


up  10%  from  $233.7  million  a  year  earlier. 

Operating  income  in  the  fourth  quarter  actually  declined 
2.2%  to  $59.3  million.  The  increase  in  net  income  for  the 
period  resulted  from  a  decrease  in  the  company’s  effective 
tax  rate. 

Fourth  quarter  comparisons  were  “made  difficult,’’  the 
company  said,  “because  of  an  exceptional  surge  in  rev¬ 
enues  and  earnings  in  the  last  quarter  of  1983.’’ 

For  the  whole  year,  Dow  Jones’  net  income  rose  13. 1% 
to  $129.1  million,  or  $2.01  a  share,  from  $1 14.2  million,  or 
$1 .79  a  share,  in  1983.  Revenues  for  the  year  rose  1 1 .4%  to 
$965.6  million. 

The  Wall  Street  Journal's  advertising  volume  rose  5.1% 
in  1984.  However  its  circulation  dropped  by  5.1%  to 
2,001,000  at  year-end. 

Ottaway  Newspapers,  Dow  Jones’  community  news¬ 
papers  group,  saw  a  15.8%  increase  in  operating  income  to 
$29.6  million  from  $25.5  million  in  1983.  Revenues  rose 
12.6%  to  $155.9  million,  reflecting  gains  in  both  advertis¬ 
ing  linage  and  circulation. 

Gannett  Co. 

Gannett  Co.  kept  its  streak  of  consecutive  quarterly 
earnings  increases  intact  as  the  fourth  quarter  became 
number  69. 

In  the  quarter,  Gannett’s  net  income  rose  23%  to  $74.5 
million,  or  930  a  share,  from  $60.8  million,  or  760  a  share. 
Operating  revenue  in  the  quarter  reached  $570. 1  million, 
up  19%  from  $477.1  million  a  year  earlier. 

In  all  of  1984,  Gannett’s  net  earnings  increased  17%  to 
$223.9  million,  or  $2.80  a  share,  from  $191.7  million,  or 
$2.40  a  share.  Revenues  grew  by  15%  to  $1.96  billion,  up 
from  $1.7  billion. 

In  the  fourth  quarter,  newspaper  ad  linage  rose  13%. 
USA  Today  saw  a  78%  increase  in  its  ad  volume  in  the 
quarter,  and  its  losses  were  below  those  of  the  last  quarter 
of  1983,  while  its  revenues  were  up. 

Knight-Ridder 

Knight-Ridder  Newspapers  saw  its  fourth  quarter  re¬ 
venue  rise  to  $451.7  million  from  $408.7  million,  while  its 
net  earnings  for  the  quarter  increased  to  $46.8  million,  or 
700  a  share,  from  $40.3  million,  or  610  a  share. 

For  the  year,  Knight-Ridder  reported  net  earnings  of 
$140.8  million,  or  $2.15  a  share,  on  revenues  of  $1.7  bil¬ 
lion.  In  1983,  net  income  was  $119.4  million,  or  $1.80  a 
share,  on  revenues  of  $1.5  billion. 

Knight-Ridder’ s  national  advertising  revenues  rose 
15.9%  in  the  fourth  quarter,  while  classified  revenues  were 
up  15.1%.  Retail  ad  revenues  rose  7.5%  despite  a  slight 
drop  in  ROP  volume. 

Multimedia 

Multimedia  reported  its  net  earnings  in  the  fourth  quar¬ 
ter  dropped  to  $9.4  million,  or  560  a  share,  from  $11.1 
million,  or  670  a  share,  in  the  last  quarter  of  1983.  Re¬ 
venues  in  the  quarter  increased  to  $83.9  million  from  $74.0 
million. 

Multimedia’s  net  earnings  for  the  year  also  declined. 
The  company  reported  net  income  in  1984  of  $33.7  million, 
or  $2.02  a  share,  versus  $35.2  million,  or  $2. 15  a  share,  in 
1983.  Revenues  for  the  year  rose  to  $304.4  million  from 
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$269.7  million. 

The  decline  in  earnings  resulted  from  losses  associated 
with  the  company’s  partnership  in  Sports  Time,  a  cable 
pay  channel.  During  1984,  the  company  charged  off 
approximately  $6  million,  or  36<  a  share,  as  its  entire  share 
of  losses  from  Sports  Time.  No  further  losses  will  occur  in 
1985  or  future  years.  Multimedia  said. 

Multimedia’s  newspaper  revenues  increased  in  the 
fourth  quarter  to  $28.5  million  from  $25.3  million  and  rose 
for  the  whole  year  to  $103  million  from  $90.7  million. 

Lee  Enterprises 

Lee  Enterprises,  for  its  first  fiscal  quarter  that  ran  Octo¬ 
ber  1  through  December  31,  1984,  reported  net  income  of 
$7.7  million,  or  56^  a  share,  on  operating  revenues  of  $54.8 
million. 

In  the  year-earlier  quarter,  Lee  had  $6.3  million,  or  46^  a 
share,  in  net  income  from  revenues  of  $48.9  million. 

New  York  Times  Co. 

The  New  York  Times  Co.  continued  to  watch  its  profits 
climb  in  the  fourth  quarter  and  for  the  whole  year  in  1984. 

The  company  reported  its  fourth  quarter  net  income 
rose  32%  to  $27.6  million,  or  700  a  share,  from  $20.9 
million,  or  540  a  share,  a  year  earlier.  Revenues  for  the 
period  rose  13%  to  $336.6  million  from  $298.1  million. 

For  the  year,  the  Times  Co.’s  net  income  rose  27%  to 
$100.2  million,  or  $2.53  a  share,  from  $78.7  million,  or 
$2.02  a  share.  Revenues  for  the  year  reached  $1.23  billion, 
up  from  $1.09  billion  in  1983. 

The  Times  Co.’s  newspapers  in  1984  had  a  fourth  quar¬ 
ter  operating  profit  of  $44.5  million,  up  by  28%  from  $34.8 
million  in  1983.  Newspaper  revenues  in  the  quarter  were 
$262.9  million,  a  12%  gain  over  the  1983  final  quarter 
amount  of  $234.4  million. 

Newspaper  revenues  for  the  entire  year  were  $958.5 
million,  a  15%  gain  over  1983’s  $833.2  million.  Newspaper 
operating  profits  for  1984  rose  27%  to  $166.4  million  from 
$130.7  million. 

Park  Communications 

Park  Communications  reported  its  fourth  quarter  net 
income  rose  25%  to  $5.1  million  from  $4.1  million,  while 
earnings  per  share  in  the  quarter  rose  20%  to  550  from  460. 
Revenues  in  the  quarter  increased  by  15%  to  $30.0  million 
from  $26.1  million. 

For  the  full  year.  Park  saw  its  revenues  surpass  the  $100 
million  mark  for  the  first  time.  The  company  recorded 
$106.4  million  in  revenues  versus  $93.8  million  a  year 
earlier,  for  a  13%  gain. 

Net  income  for  1984  grew  by  26%  to  $14. 1  million  from 
$11.2  million.  Earnings  per  share  for  the  year  were  up  by 
17%  to  $1.53  from  $1.31. 

Toronto  Sun  Publishing  Co. 

Toronto  Sun  Publishing  Corp.  reported  net  profits  $14.3 
million  in  1984,  compared  to  $9.4  million  in  1983.  Earnings 
per  share  grew  to  $1.62  from  $1.13. 

Revenues  for  the  year  were  $322.1  million,  up  from 
$135.8  million.  The  “dramatic”  increase  was  the  result  of 
a  full  year’s  ownership  of  the  Houston  Post,  which  Toron¬ 
to  Sun  said  was  profitable. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  fourth  quarter  net 
income  of  $34.6  million,  up  20.9%  from  the  1983  quarter 
net  income  of  $28.6  million.  Earnings  per  share  rose  22.3% 
to  $2.47  from  $2.02  for  the  same  1983  period. 

Revenues  for  the  fourth  quarter  grew  by  1 1 .5%  to  $283.6 
million  from  $254.3  million. 

The  company  saw  a  full-year  gain  in  net  income  of  25 .6% 
to  $85.9  million  from  $68.4  million.  Earnings  per  share 
grew  26.8%  to  $6.11,  up  from  $4.82  in  1983. 

Revenues  for  1984  totaled  $984.3  million,  a  12.1%  in¬ 


crease  over  the  $877.7  million  in  revenues  for  1983. 

The  newspaper  division’s  operating  income  for  the  full 
year  increased  by  19.9%  to  $94.6  millon,  up  from  $78.9 
million.  Newspaper  revenues  were  $516.6  million,  up  14% 
over  $455.7  million  in  1983. 

For  the  fourth  quarter,  newspaper  revenues  increased 
11.5%. 

The  Washington  Post’s  advertising  inches  increased  by 
10%  in  the  quarter  to  1 ,453,000  inches  from  1 ,324,000  last 
year. 

For  all  of  1984,  advertising  volume  rose  8%,  to  5.2 
million  inches  from  4.8  million  inches.  Advertising  rev¬ 
enue  rose  14%  for  the  year. 

—  Andrew  Radoif 

Gannett  replaces  Gartner, 
Gerlach  in  Des  Moines 

Michaei  Gartner  and  Gary  Geriach  —  the  two  Des 
Moines  Register  and  Tribune  Co.  executives  whose  sur-. 
prise  takeover  offer  iaunched  an  expensive  bidding  war  for 
the  media  firm  —  will  be  replaced  when  Gannett  Co.  takes 
control  of  the  Des  Moines  Register  in  June. 

For  their  replacements,  Gannett  chose  two  longtime 
Register  veterans,  a  move  that  likely  will  reassure  some 
employees  who  feared  the  Rochester,  N.Y. -based  com¬ 
pany  might  rule  with  a  heavy  corporate  hand. 

When  Gannett’ s  $200  million  purchase  of  the  Register 
and  three  other  R&T  newspapers  was  announced,  chair¬ 
man  A1  Neuharth  said  his  company  “not  only  preached, 
but  practiced  local  autonomy.” 

In  an  announcement,  Gannett  said  Charles  C.  Edwards 
Jr.,  38,  would  replace  Gerlach  as  Register  publisher.  Ed¬ 
wards  is  a  fourth-generation  member  of  the  Cowles  family, 
which,  until  the  Jan.  31  sale,  controlled  the  newspaper  for 
more  than  eight  decades. 

Edwards,  marketing  director  and  vice  president,  has 
been  acting  publisher  since  Gerlach  and  Gartner  were  put 
on  paid  leaves  of  absence  in  November,  when  they  joined 
with  Dow  Jones  &  Co.  and  two  other  Iowa  investors  to 
make  a  $1 12  million  offer  for  R&T. 

Gartner,  the  Register’s  president  and  an  R&T  director, 
will  be  succeeded  by  Richard  W.  Gilbert,  Gannett  said. 

Gilbert,  44,  is  a  company  vice  president. 

Gannett  also  said  that  James  Gannon,  45,  would  remain 
as  the  newspaper’s  editor. 

Though  Gartner  and  Gerlach  have  no  future  at  the  Reg¬ 
ister,  Gerlach  told  E&P  the  two  have  been  invited  to 
Washington,  where  Gannett  publishes  the  national  news¬ 
paper,  USA  Today,  to  discuss  career  options  in  the  chain. 

However,  Gerlach  emphasized  neither  man  has  made 
any  career  choices  yet. 

“We’ll  be  continuing  here  at  the  Register  (after  Gannett 
completes  purchase)  in  one  sense,  in  that  we  will  remain 
on  the  payroll  for  a  year.  We’ll  keep  our  offices  and  secre¬ 
taries.  That  will  give  us  time  for  a  smooth  transition,” 
Gerlach  said. 

In  addition,  the  two  will  profit  handsomely  from  the 
Gannett  purchase.  Each  has  substantial  R&T  stock  hold¬ 
ings,  which  will  be  worth  an  estimated  $3  million  to  $4 
million  when  the  company’s  liquidation  is  completed. 

Gartner  and  Gerlach  both  came  to  the  Register  from 
Dow  Jones  publications,  but  said  during  the  bidding  for 
R&T  that  they  had  no  plans  to  return  there. 

Gerlach  added,  however,  that  “media  and  journalism 
are  first  choices”  for  his  next  career  move.  Like  Gartner, 
he  has  a  law  degree.  Before  coming  to  the  Register  in  1974, 
Gerlach  was  an  attorney  specializing  in  communications 
law  with  a  Washignton  firm,  and  before  that  was  a  lawyer 
with  the  Federal  Communications  Commission. 
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Advice  to  the  media 

AP’s  Boccardi:  Don’t  sneer  at  credibility 


By  M.  L.  Stein 

Attacks  against  media  credibility 
cannot  be  dismissed  despite  journal¬ 
ists  who  sneer  at  credibility  as  a 
“buzzword  of  passing  fancy”  and  see 
such  criticism  as  a  threat  to  a  free 
press,  Louis  D.  Boccardi,  the  new 
Associated  Press  president  told  a 
California  audience. 

“As  journalists  we  should  not  be 
paranoid  about  criticism,  about  the 
fact  that  sometimes  we  must  do  many 
things  that  do  not  leave  our  audience 
smiling  and  friendly,”  Boccardi  as¬ 
serted. 

“We  need  to  be  credible,  we  need 
to  be  respected.  As  businesses  we 
need  to  develop  and  maintain  our  au¬ 
diences  or  we  shall  fail  financially  as 
well  as  spiritually,”  he  added. 

Boccardi  spoke  before  a  communi¬ 
ty  audience  at  the  annual  lecture  se¬ 
ries  sponsored  by  the  Riverside  Press- 
Ente^rise.  The  speech  on  the  Univer¬ 
sity  of  California,  Riverside  campus, 
was  dedicated  to  the  memory  of  the 
late  Norman  Chemiss,  the  newspa¬ 
per’s  executive  editor  for  many  years. 


Lou  Boccardi 

Boccardi  defined  credibility  as 
meaning  that  “We  want  our  audience 
to  trust  in  the  accuracy  of  what  we 
say — we  want  them  to  find  our  work 
fair  ...  to  understand  the  role  of  a 
free  press  in  this  society,  a  role  that 
will  often  force  us  to  bring  bad  news 
they  might  in  truth  be  just  as  happy 


not  to  learn.” 

The  speaker  contended  there  is  a 
danger  in  the  media  “arrogantly  pur¬ 
suing  our  own  agenda,  an  agenda  set 
more  by  our  peers  than  our  readers.” 

Acknowledging  that  a  number  of 
people  in  journalism  dismiss  the  idea 
of  a  credibility  problem,  Boccardi  ar¬ 
gued  that  one  does  exist  and  warned 
that  if  it’s  not  resolved  the  press  risks 
a  serious  erosion  of  public  acceptance 
of  First  Amendment  principles. 

On  the  one  hand,  he  observed,  the 
press  can  convince  itself  that  “happy 
talk  and  lovability  are  the  way  to  go 
and  .  .  .  surrender  the  real  reasons 
we  exist.” 

The  other  response,  Boccardi  re¬ 
marked,  is  to  deny  there  is  a  credibil¬ 
ity  problem  or,  if  it  does  exist,  refuse 
to  admit  that  anything  can  be  done 
a^out  it. 

“We  can  go  on  doing  things  just  as 
we  are  and  console  each  other  at  edi¬ 
tors’  conventions  and  .  .  .  slowly 
but  surely  see  the  vitality  slip  from 
our  newsrooms  because  we  will  have 
(Continued  on  page  24) 


Ex-editor  O’Neill:  Tone  it  down 


By  M.  L.  Stein 

The  media  should  modify  “out¬ 
moded  definitions  of  news”  that  em¬ 
phasize  action  over  thought,  conflict 
over  harmony  and  negative  over  posi¬ 
tive,  Michael  J.  O’Neill,  former  New 
York  Daily  News  editor,  told  a  Stan¬ 
ford  University  audience  recently. 

In  a  sour  appraisal  of  both  televi¬ 
sion  and  newspapers,  but  mostly  tele¬ 
vision,  O’Neill  also  called  on  journal¬ 
ists  to  be  “less  arrogant,  more  toler¬ 
ant  of  frailty  in  men  and  institutions, 
more  sensitive  to  individual  rights 
and  human  feelings  and  more  gener¬ 
ous  of  spirit  so  that  the  media  are  a 
force  for  conciliation,  not  just  a  goad 
for  social  conflict  and  disarray.” 

The  ex-editor  asserted  that  Ameri¬ 
ca’s  democracy  is  running  out  of  con¬ 
trol  because  the  national  media,  par¬ 
ticularly  tv,  are  “creating,  shaping 
and  often  distorting  the  informational 
base  of  decision-making,  magnifying 
as  well  as  reporting  the  conflicts  of 
power,  advocating,  nagging  and  ha¬ 
rassing  as  well  as  explaining.” 


Mike  O'Neill 

In  line  with  these  thoughts,  the 
speaker  took  a  hefty  swing  at  so- 
called  enterprise  reporting,  suggest¬ 
ing  that  editors  use  it  to  manufacture 
sensational  news. 

“Creative  activity  like  this  is  nec¬ 
essary  because  life  simply  doesn’t 


supply  enough  sensations  to  meet  the 
media’s  daily  needs,”  O’Neill  ob¬ 
served.  “When  editors  are  stuck  for  a 
•headline  or  producers  need  a  lead  for 
the  evening  news,  they  have  to  hustle 
up  an  expose,  a  new  controversy  or  a 
so-called  .  .  .  exclusive.  This  is 
called  enterprise  ...” 

Terming  such  output  “pseudo 
news,”  O’Neill  quipped  that  it  might 
be  good  public  policy  to  reduce  its 
amount  by  paying  journalists  subsi¬ 
dies  for  everything  they  did  not  report 
in  the  same  way  the  government 
hands  out  subsidies  to  prevent  farm 
surpluses. 

Journalists  would  be  rewarded  for 
“eliminating  all  synthetic  controver¬ 
sies  and  all  rehashes  of  old  stories,” 
he  explained.  “Reporting  would  be 
strictly  limited  to  only  those  things 
that  are  genuinely  new  and  occur  nat¬ 
urally.” 

O’Neill,  who  spoke  at  the  annual 
Carlos  McClatchy  Memorial  lecture 
sponsored  by  Stanford’s  Department 
of  Communication,  described  the  ef- 
(Continued  on  page  24) 
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CBS  trial 

(Continued  from  page  9) 


to  amrm  constitutional  pnnciples, 
which  include  the  rights  provided  by 
the  First  Amendment." 

“There's  no  question  this  is  a  total 
legal  victory  for  CBS,”  said  James 
Goodale,  a  partner  with  Debevoise, 
Plimpton  in  New  York.  “This  case 
was  terminated  by  the  general.” 

Goodale  said  the  statement  by  CBS 
to  end  the  litigation  “cost  it  nothing  in 
terms  of  its  reputation  and  didn’t  cost 
a  penny.” 

He  also  said  CBS  benefited  from  its 
tactic  of  “trying  out  every  possible 
fact”  in  order  to  have  its  side  of  the 
case  before  the  jury  for  the  maximum 
amount  of  time  possible. 

“It  permitted  the  jury  to  see  the 
enormity  of  what  was  involved.” 

Goodale’s  analysis  of  the  case  was 
borne  out  in  statements  made  by  some 
of  the  jurors  who  indicated  that  in  the 
last  few  weeks’  of  the  trial,  as  CBS 
presented  more  witnesses  to  support 
its  position,  the  case  began  to  sway  in 
CBS’  direction. 

However,  Goodale  does  not  be¬ 
lieve  that  either  the  Sharon  suit 
against  Time  magazine  or  the  West¬ 
moreland  case  will  deter  future  libel 
actions  by  public  officials. 

“In  each  of  the  cases,  the  plaintiffs 
got  a  little  bit,”  he  said,  referring  to 
Westmoreland’s  being  able  to  show 
he  was  “an  honorable  man”  by  bring¬ 
ing  the  lawsuit. 

In  the  Sharon  suit,  the  plaintiff  said 
he  was  vindicated  when  the  jury 
found  Time’s  account  to  be  false  even 
though  it  also  found  there  was  no 
actu^  malice  on  the  part  of  the  maga¬ 
zine. 

But  Goodale  wonders  if  either 
Westmoreland  or  Ariel  Sharon 
needed  to  go  to  trial  to  make  their 
points. 

“I  don’t  know  if  anyone  knows  the 
answer,”  he  said. 

Robert  Sack  of  Patterson  &  Bel¬ 
knap  in  New  York,  called  the  settle¬ 
ment  an  “ignominious  surrender”  by 
Westmoreland. 

“He  tried  to  use  the  law  courts  to 
get  vindication  rather  than  his  ability 
to  speak  out  and  it  was  a  flasco,”  Sack 
said. 

Sack  believes  Westmoreland’s  ex¬ 
perience  will  result  in  public  figures 
viewing  future  libel  suits  against  the 
media  as  “unattractive.” 

Sack  also  said  that  CBS  had  a 
“more  complete”  victory  with  the 
settlement  than  it  would  have  had 
with  a  favorable  jury  verdict. 

“A  verdict  would  have  resulted  in 
Westmoreland  and  all  his  troops 
saying  they  didn’t  win  because  of  the 
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unfairness  of  the  actual  malice  stan¬ 
dard,”  he  explained.  “They  can’t  say 
that  now.” 

Richard  Winfield  of  Rogers  &  Wells 
in  New  York  said  the  Westmoreland 
suit  showed  that  when  a  “powerful 
news  organization”  is  willing  to  bear 
the  costs  of  defending  itself  “as  a  mat¬ 
ter  of  principle,  then  the  press  will  be 
able  to  vindicate  itself.” 

Winfield  pointed  out  that  the  settle¬ 
ment  “didn’t  make  any  changes  in 
libel  law  and  did  not  establish  any 
precedents.” 

Small  newspapers,  however, 
“don’t  have  the  resources”  to  put  up 
the  kind  of  battle  that  CBS  did,  he 
said. 

“A  few  million  dollars  in  defense 
costs  is  a  very  high  price  to  pay  for 
free  expression,”  Winfield  said.  “I 
don’t  think  it  (the  settlement)  will 
change  the  overall  trend  that  libel 
suits  and  their  costs  are  bringing 
about  an  avoidance  of  tough, 
controversial  stories.” 

Winfield  also  said  that  the  enor¬ 
mous  cost  of  the  Westmoreland  suit 
“shows  the  bankruptcy  of  our  proce¬ 
dures.  There  ought  to  be  more  use  of 
summary  judgment.” 

Bruce  Sanford  of  Baker  Hostetler 
in  Washington,  D.C.,  is  also  doubtful 
that  the  outcome  of  the  West¬ 
moreland  case  will  discourage  other 
public  figure  suits. 

“The  process  itself  did  restore  his 
(Westmoreland’s)  reputation,”  San¬ 
ford  said,  “but  the  cost  for  that  was 
enormous.” 

Nevertheless,  Sanford  feels  that 
CBS  “fared  better”  in  the  “public  re¬ 
lations  war”  that  was  waged  in  con¬ 
junction  with  the  lawsuit  than  Time 


did  in  its  public  relations  battle  during 
the  Sharon  suit. 

“Sharon  scored  a  public  relations 
coup,”  he  said,  noting  there  was  a  lot 
of  “media-bashing  of  Time.” 

Henry  Kaufman,  general  counsel 
of  the  Libel  Defense  Resources  Cen¬ 
ter  in  New  York,  sees  the  settlement 
as  a  clear-cut  victory  for  CBS. 

“The  plaintiff  withdraws  and  the 
suit  is  dismissed  with  prejudice. 
That’s  called  victory,”  Kaufman 
said. 

Kaufman  said  the  “lesson”  to  pub¬ 
lic  figures  contemplating  suing  the 
media  is  that  such  cases  are  “costly 
and  difficult  to  win.” 

He  also  felt  that  CBS  “was  in  a 
position  of  strength”  during  the  trial 
by  being  able  to  show  that  its 
documentary  was  “basically  true.” 

That  position  of  strength,  he  said, 
made  Westmoreland  “fearful  he 
would  not  prevail”  in  showing  the 
documentary  to  be  false.  “He 
couldn’t  say,  like  Sharon,  that  he  lost 
on  a  technicality.” 

Kaufman  also  believes  that  founda¬ 
tions  which  have  been  soliciting  con¬ 
tributions  for  the  purposes  of  funding 
libel  actions  will  be  deterred  by  the 
Westmoreland  settlement. 

The  Capital  Legal  Foundation 
funded  Westmoreland’s  lawsuit,  and 
its  president,  Dan  M.  Burt,  was  the 
general’s  attorney. 

“The  foundations  will  decide  these 
suits  are  too  costly  and  unproductive 
or  their  supporters  will  conclude 
that,”  Kaufman  said. 

But  Kaufman  also  does  not  “com¬ 
pletely  see  the  end  of  the  chilling 
effect”  on  the  news  media  from  libel 
(Continued  on  page  38) 
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Ex-Philly  mayor 
sues  newspaper 

.Former  Miiladelphia  Mayor  Frank 
Rizzo  filed  suit  (Feb.  6)  against  Phil¬ 
adelphia  Newspapers  Inc.,  claiming 
he  was  libeled  in  an  internal  Phil¬ 
adelphia  Daily  News  parody  issue. 

The  case  is  believed  to  be  one  of  the 
first  in  which  a  public  official  has  sued 
for  alleged  defamation  by  a  newspa¬ 
per  publication  which  was  produced 
for  internal  use  only. 

At  issue  was  a  12-page  parody  issue 
produced  Aug.  8  to  mark  editor  Gil 
Spencer’s  resignation  to  become  edi¬ 
tor  of  the  New  York  Daily  News. 

Rizzo’s  $20,(XX)  suit  claims  he  was 
maliciously  attacked  in  one  of  the 
stories  that  satirically  traced 
Spencer’s  previous  career  as  a  com¬ 
mentator  on  WCAU-tv  in  Phil¬ 
adelphia. 

Spencer  was  described  as  “the 
Ichabod  Crane  lookalike  who  spoke 
the  editorial  opinions  of  WCAU- 
TV  .  .  .  who  railed  against  pot  and 
potholes,  protested  the  city  income 
tax  and  asked  when  Rizzo’s  cops 
were  going  to  stop  whupping  up  on 
subway  riders  of  the  black  persua¬ 
sion.’’ 

The  Daily  News’  attorney,  Sam 
Klein,  dismissed  the  suit  as 
“absurd,”  and  called  it  another  ac¬ 
tion  by  a  former  mayor  who  has  be¬ 
come  increasingly  litigious  against 
newspapers. 

“My  comment  is  that  it  is  absurd  — 
it  demonstrates  the  depths  to  which 
defamation  charges  have  fallen  ...  I 
told  the  media  here,  ’Rizzo  will  sue 
you  if  you  look  at  him  cockeyed,”’ 
Klein  said. 

Rizzo  has  two  libel  suits  pending 
against  the  Philadelphia  Inquirer,  the 
Daily  News’  sister  paper,  and  against 
a  small  center  city  weekly. 

Henry  Kaufman,  executive  direc¬ 
tor  of  the  Libel  Defense  Resource 
Council,  said  he  was  not  aware  of  any 
other  case  in  which  an  internal  news¬ 
paper  publication  was  alleged  to  be 
libelous. 

However,  he  added  that  the  Daily 
News  parody  issue  fulfills  the  “tech¬ 
nical,  legal”  definition  of  a  publica¬ 
tion  and  so  can  be  subject  to  libel 
allegations. 

“Although  its  unusual  for  a  media 
(libel)  case  not  to  involve  mass  distri¬ 
bution  ...  as  a  matter  of  libel  law  a 
publication  that  goes  to  tens  or 
perhaps  hundreds  of  people,  even  if  it 
is  only  for  internal  newsroom  use,  is 
more  than  enough  (to  qualify)  tech¬ 
nically  and  legally  as  a  publication,” 


Kaufman  said. 

In  perhaps  the  most  famous  news¬ 
paper  libel  case  involving  material 
that  was  not  published  in  the  paper, 
the  Alton  (Ill.)  Telegraph  was  suc¬ 
cessfully  sued  over  statements  in  a 
memorandum  two  of  its  reporters 
wrote  and  sent  to  a  government 
agency. 

*Bad  taste’  photo 
not  actionable 

A  front-page  photo  of  an  empty 
whiskey  bottle  atop  two  dead  auto 
accident  victims  was  “in  bad  taste 
and  obviously  offensive,”  but  its  pub¬ 
lication  does  not  support  a  suit  for 
intentional  infliction  of  emotional  dis¬ 
tress,  a  three-judge  panel  of  the 
Michigan  Court  of  Appeals  ruled. 

The  ruling  upheld  the  dismissal  of  a 
suit  against  the  Sturgis  (Mich.)  Jour¬ 
nal  brought  by  the  parents  and  child  of 
Jennifer  Lyn  Nichols,  who  was  a  pas¬ 
senger  in  the  one-car  accident  which 
killed  her  and  the  driver  in  November 
1981. 

The  controversial  photograph  by 
staff  photographer  James  Kirley 
showed  an  empty  Jim  Beam  bottle 
atop  the  covered  bodies  of  the  two 
victims.  The  car  was  shown  in  the 
background. 

It  originally  appeared  the  day  after 
the  accident  on  the  front  page  of  the 
9,000-circulation  Gannett  evening 
daily.  The  photograph  was  repub¬ 
lished  Jan.  4, 1982  as  part  of  a  roundup 
of  the  area’s  top  1981  stories. 

The  bottle  was  not  placed  on  the 
bodies  by  the  photographer,  accord¬ 
ing  to  the  newspaper. 

Neither  the  cutline  nor  the  original 
article  referred  to  alcohol  or  drunk 
driving,  but  the  newspaper  later  re¬ 
ported  the  police  found  two  liquor 
bottles  in  the  car  and  that  autopsies 
showed  both  victimes  were  intoxi¬ 
cated. 

However,  the  suit  alleged  that  the 
picture  was  staged  —  “a  contrived 
and  unnatural  condition  of  the  scene 
of  the  accident,”  causing  emotional 
and  mental  distress  to  Nichols’ 
family. 

In  February  1984,  St.  Joseph  Cir¬ 
cuit  Judge  James  P.  Noecker  ruled  the 
complaint  failed  to  state  a  cause  of 
action,  and  he  granted  summary  judg¬ 
ment  to  the  newspaper. 

In  upholding  that  decision,  the 
Court  of  Appeals  panel  said,  “The 
publication  of  the  photograph, 
although  in  bad  taste  and  obviously 
offensive,  cannot  be  characterized  as 
so  outrageous  in  character,  and  so  ex¬ 


treme  in  degree  as  to  go  beyond  all 
possible  bounds  of  decency.” 

The  panel  said  there  is  a  “high  stan¬ 
dard  against  which  (a  newspaper’s) 
conduct  must  be  measured  in  order  to 
impose  liability  for  intentional  inflic¬ 
tion  of  emotional  distress.” 

Journal  publisher  E.  Roanne  Fry, 
who  was  not  the  publisher  when  the 
picture  was  published,  said  she  had  no 
comment  on  the  court’s  comment  that 
the  photograph  was  in  bad  taste. 

William  P.  Marks,  a  Journal 
lawyer,  praised  the  decision  and  de¬ 
scribed  the  controversy  as  “another 
case  in  a  long  line  of  cases  that  uphold 
the  right  of  the  press  to  run  news  and 
photographs  of  news.” 

The  family  (Jan.  15)  filed  an  appeal 
with  the  Michigan  Supreme  Court, 
saying  they  had  stated  a  cause  for  ac¬ 
tion  and  repeating  their  allegation  that 
the  photograph  was  staged. 

N.Y.  Post  settles 
libel  lawsuit 

The  New  York  Post  has  agreed  to 
drop  further  appeals  of  a  $470,(XX) 
libel  judgment  against  it  and  will  settle 
the  lawsuit. 

The  Post  agreed  to  settle  the  suit  for 
$490,000,  with  the  additional  $20, (XX) 
being  in  partial  compensation  for  in¬ 
terest. 

The  lawsuit  arose  from  two  articles 
it  published  in  1977,  shortly  after 
Rupert  Murdoch  acquired  the  news¬ 
paper,  which  alleged  that  Greenleigh 
Associates,  a  consulting  firm  doing 
work  for  the  city,  had  submitted 
fraudulent  invoices. 

The  plaintiff’s  lawyers  argued  at 
trial  that  the  Post  articles  were  false 
and  harmed  the  company’s  ability  to 
attract  business. 

The  jury  awarded  Greenleigh 
$750,(XX).  The  verdict  was  affirmed  by 
the  Appellate  Division,  but  the  award 
was  reduced  to  compensatory  dam¬ 
ages  of  $470,(XX)  plus  interest. 

The  Post  had  sought  permission  to 
appeal  to  the  New  York  Court  of 
Appeals,  but  the  settlement  was 
reached  before  that  court  took  any 
action. 

Full  interest  would  have  increased 
the  judgment  to  $550,(XX),  according 
to  David  N.  Ellenhorn,  one  of  the 
plaintiffs. 

Howard  Rubenstein,  a  spokesman 
for  Murdoch,  said  the  articles  about 
Greenleigh  were  written  before  he 
had  taken  full  control  of  the  news¬ 
paper. 

Rubenstein  also  said  the  settlement 
was  made  at  the  insistence  of  the 
Post’s  insurance  company. 
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Banking  on  good  news 

You  can  keep  your  front-page  gloom  and  doom; 
the  American  Values  Center  wants  the  stuff  America  is  made  of 


By  M.K.  Guzda 

For  those  who  complain  about  too 
much  bad  news,  the  American  Values 
Center  offers  a  solution. 

Believing  that  one  of  the  most  basic 
American  values  is  that  people  can 
take  positive  action  to  solve  social 
problems  plaguing  their  daily  lives, 
the  center  hopes  to  stimulate  more 
Americans  to  positive  action. 

“Bad  news  travels  fast,  good  news 
travels  slow,”  said  the  center’s  presi¬ 
dent  Miles  David.  “Good  things  are 
being  done  in  various  communities  to 
solve  the  social  problems  of  our  time, 
such  as  drunk  driving,  but  these 
things  are  not  going  to  be  on  the  wire 
services  or  the  nightly  newscast.” 

The  center,  a  nonprofit  organiza¬ 
tion  formed  by  a  group  of  advertising 
executives,  intends  to  accelerate 
“distribution  of  knowledge  about 
how  communities  are  coping  with 
such  critical  problems  as  addiction, 
drunk  driving,  teenage  suicide  and 
child  abuse,”  to  name  a  few. 

A  clearinghouse  for  methods  com¬ 
munities  employ  to  combat  social  de¬ 
cline,  the  center  will  conduct  an  idea 
search  among  all  media  to  learn  how 
Americans  are  helping  themselves. 

The  center  will  collect,  catalog  and 
make  available  materials  drawn  from 
the  media  showing  how  people,  orga¬ 
nizations  and  communities  cope  with 
or  solve  social  ills.  From  drunk  driv¬ 
ing  to  drug  abuse  and  bad  education  to 
good  programs  for  the  elderly,  AVC 
aims  to  speed  up  the  flow  of  positive 
ideas  which  may  be  reported  in  one 
city  but  never  get  exposure  elsewhere 
in  the  country. 

“No  one  is  doing  this.  There’s  no 
single  source  that  represents  an  idea 
bank  of  the  problems  of  our  time,” 
said  David,  the  center’s  full-time 
president  on  loan  from  the  Radio 
Advertising  Bureau,  which  is  donat¬ 
ing  David’s  last  two  years  as  chief 
executive  officer  to  the  center. 
“We’re  recycling  material  that  tends 
to  appear  once.  We’re  going  to  be  an 
ideas  exchange  that  gets  far  greater 
use.” 

Among  the  items  the  center  will 
catalog  and  make  available  to  the  pub¬ 
lic  are:  newspaper  and  magazine  arti¬ 
cles,  tapes  of  television  newscasts 


and  documentaries,  radio  talk/news 
broadcast  and  documentary  tapes, 
and  public  service  advertising  pro¬ 
vided  free  by  media  and  paid  for  by 
advertiser. 

For  example,  David  said,  if  a  paper 
does  a  series  on  teenage  suicide,  such 
as  has  occurred  at  an  alarming  rate  in 
Westchester  County,  New  York,  that 
series  might  be  used  on  the  West 
Coast. 


“Good  things  are  being 
done  in  various 
communities  to  soive  the 
sociai  probiems  of  our 
time,  such  as  drunk 
driving,  but  these  things 
are  not  going  to  be  on 
the  wire  services  or  the 
nightiy  newscast” 


Teenagers  are  an  important  part  of 
the  picture  in  the  convictions  of  the 
center.  David  said  the  idea  bank  and 
dissemination  of  good  news  could 
serve  to  answer  part  of  the  question  of 
“how  do  we  groom  them  as  good 
citizens?”  And  the  media  itself  will 
benefit  from  the  “good  news”  bank. 

“This  will  reflect  positively  on  the 
role  media  plays  in  our  country,” 
David  said.  “The  best  kind  of  public 
relations  is  when  you  do  something 
valuable  and  good.” 


The  concept  for  the 
center  ‘iits  very  weii  into 
the  patriotism  of  our 
country,  our  searching 
pride,”  he  said. 


The  concept  for  the  center  “fits 
very  well  into  the  patriotism  of  our 
country,  our  searching  pride,”  he 
said.  “We  found  a  remarkable  num¬ 
ber  of  people  from  the  advertising 
business  and  field  saying,  ‘We’d  like 
to  help.  We’d  like  to  give  something 
back.’” 


To  encourage  participation  and  rec¬ 
ognize  outstanding  efforts,  American 
Values  Center  will  conduct  an  awards 
program,  entering  submissions  in  the 
center’s  idea  bank.  Winners  will  be 
honored  at  an  annual  event. 

“Newspapers  will  play  an  extreme¬ 
ly  important  role,”  David  said. 
“They  reflect  what’s  happening  in 
communities  across  America  and  do  a 
tremendous  job  of  digging  and  analyz¬ 
ing  positive  things  happening  in  their 
communities. 

“Yet,  newspapers  and  other  media 
are  perceived  as  the  messenger  of  bad 
news.  We  welcome  suggestions  from 
newspaper  executives  and  editors. 
We’ll  look  to  them  for  active  parti¬ 
cipation.” 

To  gauge  what  Americans  find 
troubling  in  the  social  scheme  —  and 
to  clarify  the  issues  for  the  center  — 
David  said  a  study  will  be  conducted. 

In  a  preliminary  poll  taken  within 
the  business  community,  the  top  10 
concerns  were,  in  order  of  impor¬ 
tance:  drug  abuse,  low  standards  of 
education,  alcoholism,  crime,  work¬ 
force  productivity,  need  for  job  re¬ 
training,  low  standards  in  citizen  re¬ 
sponsibility  (such  as  neighbor  assis¬ 
tance  and  street  cleanliness),  care  of 
the  elderly,  urban  decay  and  child 
abuse. 

“This  may  not  be  proportionate  to 
the  front  page,”  David  said,  “this  is 
not  day-to-day  news,  this  is  in  the  lon¬ 
ger  range  such  as  articles  of  the  inves¬ 
tigative  nature.” 

No  particular  slant  or  political  phi¬ 
losophy  will  manipulate  the  center’s 
intent,  David  said. 

“What  we’re  dealing  with  tran¬ 
scends  particular  religion  or  parti- 
sianship.  These  (issues)  are  universal 
conditions  of  life.  We’re  dealing  with 
practical  solutions;  most  of  politics  is 
theory.  We’re  going  to  deal  with  what 
people  are  doing.” 

David,  employed  with  the  RAB  for 
the  past  25  years,  wilt  act  as  center 
president  until  a  permanent  director  is 
installed  in  about  18  months  —  the 
time  David  figures  it  will  take  to  soli¬ 
dify  the  physical  plant.  He  said  the 
center  eventually  will  include  a  com¬ 
puterized  state-of-the-art  library  of 
both  printed  and  video  and  audio  tape 
_ (Continued  on  page  42) _ 
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Ad  profs  take  lessons 

20  journalism  school  professors  attend  seminar  to  get 
firsthand  experience  about  newspaper  advertising 


By  M.K.  Guzda 

Advertising  professors  took  some 
lessons  in  New  York  City  last  week  to 
take  back  to  their  students,  as  part  of 
an  industry  attempt  to  educate  the 
educators. 

Twenty  journalism  school  profes¬ 
sors  who  teach  advertising  courses  in 
colleges  nationwide  were  apprised  of 
the  latest  advertising  knowledge  from 
the  top  guns  at  the  Newspaper  Adver¬ 
tising  Bureau,  International  News¬ 
paper  Advertising  and  Marketing  Ex¬ 
ecutives  and  New  York  agencies  and 
newspapers.  The  result,  those  in¬ 
volved  hope,  will  trickle  down  into 
the  classrooms  where  future  advertis¬ 
ing  decision  makers  convene. 

The  instructors  —  coming  from 
Maine,  Florida,  Arizona,  Oregon  and 
everywhere  in  between  —  learned 
about  national,  retail,  classified,  cre¬ 
ative,  color,  research,  and  inserts  and 
preprints  in  a  two-day  session 
encompassing  what  a  newspaper  ad 
person  could  learn  from  a  season  of 
association  conventions. 

But  the  feedback  New  York  Daily 
News  president  Art  Wible  got  when 
he  turned  the  tables  and  asked  the 
educators  for  input  revealed  how  the 
industry  can  better  help  tomorrow’s 
professionals.  Wible,  who  had  the 
session  videotaped,  recently  took 
over  as  president  of  the  foundation. 

“I’m  not  sure  we’re  doing  so  well 
on  the  campuses,”  Wible  admitted, 
saying  the  newly  created  foundation 
intends  to  improve  the  situation. 

One  complaint  from  the  profs  was 
the  lack  of  personnel  in  the  industry 
available  for  on-campus  presenta¬ 
tions. 

“You  could  offer  more  expertise 
than  we  could,”  said  professor  Mike 
Hesse  from  the  University  of  Alaba¬ 
ma.  “It’s  nice  when  people  come 
down,  but  they  never  stay  long 
enough.”  Hesse  added  that  the  fre¬ 
quency  of  contact  between  industry 
professionals  and  schools  has  im¬ 
proved,  but  the  duration  of  the  visit 
should  be  lengthened. 

“Whenever  you’re  making  a  trip  in 
the  area,  look  us  up  in  the  directory 
and  give  us  a  call,”  added  Marquette 


University’s  Jerry  Lynn. 

“Give  us  a  contact  person,”  sug¬ 
gested  Doug  Newsom  from  Texas 
Christian  University,  “someone  we 
can  call  with  specific  questions.” 

Lynn  advised  that  furthermore  the 
newspaper  associations  prod  local 
newspaper  execs  to  build  rela¬ 
tionships  with  nearby  schools. 

“Lots  of  students  don’t  realize  how 
big  the  business  side  of  the  newspaper 
really  is,”  offered  James  Swartz  from 
Southern  Methodist  University  in 
Texas.  “Students  have  an  affection 
for  agency  careers  and  overlook 
newspapers.  Give  more  visibility  to 
careers  in  newspaper  advertising.” 


“Students  have  an 
affection  for  agency 
careers  and  overlook 
newspapers.  Give  more 
visibility  to  careers  in 
newspaper  advertising.” 


Internships  at  those  newspaper 
advertising  departments  could  ignite 
interest  and  better  prepare  students 
for  the  real  world,  said  Marshall 
Raines  of  San  Jose  State  University. 
“When  those  students  come  back 
from  those  experiences  they  relate 
them  back  to  other  students ,  ’  ’  he  said . 

“Students  would  realize  there  are 
opportunities  there  they  didn’t  know 
about,”  said  Vince  Blasko  of  Arizona 
State  University. 

Participation  from  local  papers  in 
the  way  of  award  sponsorships  would 
relate  students  to  the  daily  press  even 
more,  some  agreed. 

W.  Parkman  Rankin  of  Arizona 
State  University  advised  that 
newspapers  could  sponsor  awards  for 
the  best  classroom  advertising 
efforts.  The  prize  incentive  would 
attivCt  students  to  newspapers  as 
young  professionals  are  enamored 
with  the  glamour  of  television 
advertising  awards. 

At  the  University  of  Kansas,  where 


Tim  Bengtson  teaches,  “students  for 
the  first  time  got  very  excited  about 
newspaper  advertising”  when  they 
saw  the  NAB’s  Creative  Newspaper 
awards. 

In  a  similar  vein,  fellowships  for 
professors  would  enhance  students’ 
education,  the  group  said. 

“Give  professors  exposure  to  the 
advertising  side  of  media,”  Swartz 
said.  “If  you  had  some  of  us  working 
at  a  daily  for  the  summer,  we’d  gain 
experience,  we’d  make  more  profes¬ 
sional  ties.” 

Audio-visual  presentations,  like 
the  NAB  color  slide  shows,  spark 
students’  imagination  and  attention  in 
ways  books  and  speakers  may  not, 
the  group  concurred.  A  looseleaf 
binder  with  removable  pages  would 
enhance  the  AV  material,  as  well. 

“The  students’  response  is,  they 
like  AV  better  than  textbooks.  It’s  a 
key  ingredient  in  newspaper  advertis¬ 
ing  courses,”  said  Bill  Roepke  from 
the  University  of  Wyoming. 

Tom  Smith  of  the  University  of 
Southern  Mississippi  said  he’s 
noticed  improvements  in  the  stu¬ 
dents’  class  campaigns  since  using 
such  AV  materials  from  the  NAB  and 
INAME. 

The  industry  also  can  impress  stu¬ 
dents  about  newspapers  in  college 
courses  outside  the  Journalism  de¬ 
partment. 

“Keep  in  mind  presentations  used 
in  marketing  courses,  retailing  ...” 
said  Bob  Hoel  of  Colorado  State  Uni¬ 
versity.  “Newspapers  should  get  a 
fair  hearing  in  other  areas.” 

Apparently,  the  professors  were 
satisfied  with  their  education  in  New 
York,  since  praises  were  sung  all 
around.  One  prof  kidded  Robert 
Cutler,  INAME’s  schools  and  college 
committee  chairman,  about  getting 
paid  for  appearing  on  videotape. 

“Don’t  we  get  scale  (wages)?”  said 
Hesse  jokingly. 

“I  think  you  get  lunch,”  Cutler  re¬ 
sponded. 

“I  think  we’ve  got  plenty  already, 
don’t  worry  about  it.” 

This  year  made  the  fifth  that  profes¬ 
sors  were  invited  to  attend  the  IN¬ 
AME/ Ad  Bureau  seminar. 
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Ownership  Changes 


The  Putnam  County  Sentinel  of 
Ottawa,  Ohio  was  sold  by  Richard  E. 
Laudick  to  Gary  L.  Hirt  of  Bellevue, 
Ohio. 

Hirt  also  owns  the  Grove  City 
(Ohio)  Record. 

Laudick  has  been  associated  with 
the  paper  for  43  years,  and  has  been 
publisher  since  the  death  of  his  father 
in  1974. 

The  Sentinel,  founded  in  1855,  and 
with  a  circulation  in  excess  of  8,5000, 
is  one  of  the  largest  paid  weeklies  in 
Ohio. 

James  A.  Martin  Associates,  news¬ 
paper  brokers  of  Columbus,  Ohio, 
handled  the  transaction. 

ttt  *  ^ 

Ada  Communications,  Inc.,  of 
Bartlesville,  Okla.,  announced  the 
purchase  of  three  Oklahoma  news¬ 
papers  from  the  Donrey  Media 
Group. 

The  newspapers  include  the  Sayre 
Journal;  Kiowa  County  Democrat/ 
Mountain  Park  News,  located  at  Sny¬ 
der,  and  the  Hollis  News. 

Ada  Communications,  Inc.,  offic¬ 
ers  include  Kenneth  C.  Adams,  of 
Adams  Investment  Company,  chair¬ 
man  of  the  board;  Ralph  L.  Smith, 
president;  Kenneth  D.  Mills,  vice 
president  and  Bill  Weintz,  secretary- 
treasurer. 

Ada  Communications,  Inc.,  will 
operate  media  companies  in  small  to 
medium  size  communities,  under  the 
name  of  AdaComm  Media  Group. 
Each  locally  operated  newspaper  or 
media  unit  will  assist  in  the  economic 
growth  and  development  of  com¬ 
munities  where  they  are  located. 

No  personnel  changes  are  planned 
for  any  of  the  newspapers. 

*  ♦  * 

Omaha  World-Herald  Co.  has 
purchased  Kearney  Hub  Publishing. 
Co.,  owner  of  the  Kearney  (Neb.)  Dai¬ 
ly  Hub  and  the  Kearney  Hub  Shopping 
News.  No  terms  were  announced. 

The  Daily  Hub  is  an  11,500- 
circulation  afternoon  daily  formerly 
owned  by  the  families  of  Robert 
Ayres  and  H.  Dwight  King.  Ayres  will 
be  retained  as  a  member  of  the  Hub’s 
board  of  directors  and  consultant,  the 
World-Herald  said. 

♦  ♦  ♦ 

John  and  James  Neal  have 
announced  the  sale  of  their  Noblesville 
(Ind.)  Daily  Ledger  to  LeRoy  Stauffer 
of  Warren,  Ohio. 

Included  in  the  sale  are  three  week¬ 
ly  Hamilton  County  papers:  The 
^utheasterner,  Ad-News  and  Carmel 


News- Journal. 

The  Daily  Ledger  has  been  owned 
and  operated  by  three  generations  of 
the  Neal  family. 

John  Neal,  publisher  and  twice 
mayor  of  Noblesville,  and  James 
Neal,  president  and  former  Republi¬ 
can  state  chairman,  announced  the 
sale. 

Stauffer,  former  chief  operations 
officer  for  Ingersoll  Publications,  said 
he  did  not  plan  any  personnel  or  poli¬ 
cy  changes. 

The  Neals  have  operated  the  Daily 
Ledger  since  their  father,  Ralph  Neal, 
retired  in  1%5.  He  had  been  publisher 
since  the  death  of  his  father,  Charles 
Neal,  in  1959. 

Charles  Neal  and  his  brother,  E.E. 
Neal,  purchased  the  former  Nobles¬ 
ville  Enterprise  in  1911  and  the  Daily 
Ledger  in  1914,  merging  the  two 
papers. 

*  *  * 

The  Lebanon  (Pa.)  Daily  News  and 
the  Sunday  Pennsylvanian,  owned 
since  1979  by  Richard  Mellon  Scaife, 
has  been  purchased  by  Thomson 
Newspapers,  Inc. 

The  Lebanon  News  Publishing 
Co.,  publisher  of  the  two  papers  has  a 
reported  circulation  of  27,166  daily 
and  32,824  on  Sunday. 

Jack  Bates,  general  manager  of  the 
Lebanon  papers,  confirmed  the  sale 
but  did  not  comment  further. 

Scaife  also  owns  the  Greensburg 
(Pa.)  Tribune-Review  and  the  Pennsyl¬ 
vania  Business  magazine. 

Media  brokers  Richard  L.  Hare  and 
Milton  Q.  Ford  negotiated  the  sale. 

«  4c  :|c 

The  Middletown  (Md.)  Valley  Reg¬ 
ister,  a  weekly  newspaper  established 
in  1843,  and  the  associated  Catoctin 
Enterprise  in  Thurmont,  have  been 
sold  by  Carlton  Rhoderick  IV  to  John 
Saxon  of  Milford,  Delaware. 

W.B.  Grimes  &  Co.,  Inc.,  news¬ 
paper  brokers  of  Washington,  D.C., 
handled  the  transaction. 

The  two  newspapers,  including 
their  complete  printing  and  produc¬ 
tion  facilities,  serve  an  area  rich  in 
Civil  War  history  and  extending  from 
Frederick  north  to  the  Pennsylvania 
border. 

The  purchaser,  John  Saxon,  has 
had  a  varied  newspaper  background, 
but  primarily  in  advertising  sales.  For 
a  number  of  years  he  was  associated 
with  the  Berkshire  Eagle  in  Pittsfield,, 
Massachusetts,  and  most  recently 
handled  retail  ad  sales  for  the  Dela¬ 
ware  State  News  in  Dover,  Delaware. 


*  *  * 

The  Parker  Pioneer,  a  Parker-based 
publication,  has  been  purchased  by 
Wick  Communications  of  Arizona. 

Wick  Communications  President 
Walter  M.  Wick  said  Cheryl  Drew,  a 
long  time  Pioneer  employee,  will  con¬ 
tinue  as  primary  news  manager  of  the 
paper. 

Wick  added  that  Drew  will  work 
closely  with  Paul  Hariton,  publisher 
and  co-owner  of  the  firm’s  Lake  Hava¬ 
su  Today,  and  Frank  Newell,  pub¬ 
lisher  of  the  Eastern  Arizona  Courier 
in  Safford  and  director  of  Wick  opera¬ 
tion  in  California  and  western  Ari¬ 
zona. 

♦  ♦  * 

The  Sierra  Daily  News  in  Bishop, 
Calif,  has  been  bought  out  by  Chalfant 
F*ress,  Inc.,  publisher  of  three  rival 
weeklies. 

The  Daily  News,  a  five-day  news¬ 
paper,  was  established  in  1981. 

Chalfant,  own  by  Deane  and  Ron 
Funk  and  their  wives,  publishes  the 
Inyo  Register,  the  Mammoth  Lakes 
Review  and  the  Mono  Herald  of  Mam¬ 
moth  Lakes. 

Deane  Funk,  former  publisher  of 
the  Santa  Monica  Evening  Outlook, 
said  the  weeklies  may  be  consolidated 
into  a  new  daily  paper  to  replace  the 
Sierra  Daily  News,  which  was  folded. 
The  latter  was  owned  by  Robert  Well¬ 
man  and  Bryan  Harrison.  The  purch¬ 
ase  price  was  not  disclosed. 

Mel  Hodel  was  the  broker  who 
handled  the  transaction. 

4e  *  4t 

Brill  Media  Company,  Inc.  of 
Evansville,  Indiana,  has  purchased 
three  publications  headquartered  in 
Pontiac,  Illinois  from  the  stockhol¬ 
ders  of  the  Pontiac  Leader  Publishing 

The  sale  was  announced  by  Alan  R. 
Brill,  president  of  Brill  Media  Com¬ 
pany,  and  Jerome  Pearre,  chairman  of 
the  board  of  the  Pontiac  Leader  Pub¬ 
lishing  Company. 

The  publications  include  the  Daily 
Leader,  an  afternoon  newspaper  with 
8,900  paid  circulation  Monday 
through  Saturday;  the  Leader  Plus,  a 
7,000  free  circulation  shopping  guide 
published  on  Wednesdays,  and  the 
Flanagan  (111.)  Home  Times,  a  1,200 
paid  circulation  weekly  newspaper 

Scott  B.  Munger,  38,  has  been 
named  publisher  of  the  Daily  Leader, 
Leader  Plus  and  Home  Times.  He  will 
also  serve  as  president  of  Pontiac 
Newspapers,  Inc.,  a  new  subsidiary 
of  Brill  Media 
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Winner  to 
blow  up  building 

Dennis  A.  Schmidt  of  Dallas, 
Texas,  has  been  awarded  the  grand 
prize  in  the  Dallas  Times  Herald's 
Dallas  Dynamite  Sweepstakes. 

Schmidt  has  won  a  new  Cadillac 
Cimarron  provided  by  Lone  Star 
Cadillac;  the  opportunity  to  detonate 
a  city  building,  courtesy  of  Dallas  De¬ 
molition  Excavating  Company,  In¬ 
corporated;  and  a  cash  prize  of  $700. 

To  qualify  for  the  sweepstakes, 
contestants  were  required  to  send 
their  Social  Security  number  to  the 
Dallas  Times  Herald.  Entry  forms 
were  available  in  the  pages  of  the 
newspaper  and  from  displays  at  area 
7-Eleven  convenience  stores  and 
Lone  Star  Cadillac. 

Over  a  five- week  period,  the  Dallas 
Times  Herald  ran  an  announcement 
each  day  in  the  classified  section  of  a 
$100  cash  winner  drawn  at  random. 
The  contest  culminated  with  the 
drawing  of  the  grand  prize  winner. 

Schmidt’s  wife  and  mother-in-law 
spotted  his  Social  Security  number 
and  left  an  urgent  message  at  his  office 
for  him  to  c^l  home. 

“1  didn’t  know  what  was  up,” 
Schmidt  said.  “Next  thing  I  knew 
they  were  screaming,  ‘You  won!  You 
won!’  It  was  so  exciting  —  and  now  I 
can’t  wait  to  blow  up  that  building!” 

More  ad  agencies 
join  data  bank 

Seven  more  advertising  agencies 
and  one  associate  member  have 
joined  the  list  of  participants  in  the 
Audit  Bureau  of  Circulation’s  On- 
Line  Circulation  Data  Bank.  This 
brings  the  number  of  on-line  partici¬ 
pants  to  22. 

Advertising  agencies  that  have 
joined  the  service  in  recent  months 
include  Ogilvy  &  Mather,  New  York, 
N.Y.;  Keller  Crescent  Company, 
Evansville,  Ind.;  Rosenfeld,  Sirowitz 
&  Lawson,  Inc.,  New  York,  N.Y.;  N 
W  Ayer,  Inc.,  New  York,  N.Y.; 
Marschalk  Company,  Inc.,  New 
York,  N.Y.;  Micro  Media  Enter¬ 
prises,  Inc.,  Marietta,  Ga.;  and 
McCann-Erickson,  New  York,  N.Y. 

The  new  associate  member  is  the 
Television  Bureau  of  Advertising, 
Inc.,  New  York,  N.Y. 

The  on-line  service  gives  partici¬ 
pants  instant  access  to  the  ABC  coun¬ 
ty  circulation  data  of  nearly  1,900 
U.S.  and  Canadian  daily  and  weekly 
newspapers  and  more  than  170  con¬ 


sumer  magazines  and  farm  publica¬ 
tions. 

Users  access  this  data  through  their 
own  personal  computers  or  office  ter¬ 
minals  that  are  linked  by  telephone 
lines  to  one  or  more  of  the  time¬ 
sharing  services  that  store  the  data. 

Georgia  Gazette 
ceases  publishing 

The  weekly  Georgia  Gazette, 
whose  editor,  Albert  Scardino,  won 
the  1984  Pulitzer  Prize  for  editorial 
writing,  will  cease  publication  on 
March  1. 

Barabara  Hook,  a  legal  clerk  with 
the  Savannah-based  paper,  said  the 
loss  of  legal  advertising  to  the  city’s 
competing  daily  newspapers  was  the 
reason  for  terminating  publication. 

“We  had  it  and  held  it,  now  it’s 
rotating  back  to  them,”  she  said. 

The  competing  dailies.  Savannah 
Morning  News  and  Evening  Press, 
are  owned  by  Southeastern  News¬ 
papers,  which  is  a  subsidiary  of  the 
Morris  Newspapers  Corp. 

Conn,  evening  paper 
shifts  to  morning 

The  Torrington  (Conn.)  Register 
Citizen,  18,0()0-circulation  weekday 
afternoon/Saturday  newspaper  own¬ 
ed  by  Miller  Newspapers  Group, 
Pittsfield,  Mass.,  will  adopt  a  six-day 
morning  publishing  policy,  effective 
April  29. 

Company  head  Lawrence  K.  Miller 
said,  “Serving  a  sizable  geographical 
area  is  a  tough  problem  for  afternoon 
papers.  A  morning  paper  enjoys  cer¬ 
tain  press  time  and  distribution  time 
advantages.” 

Miller  Newspapers  Group  com¬ 
bined  the  afternoon  Torrington  Regis¬ 
ter  and  the  afternoon  Winsted  Citizen 
last  year. 

Parade  offers 
new  ad  unit 

The  National  Dairy  Board  will  be 
the  first  single  advertiser  to  use  Pa¬ 
rade’s  trapdoor  unit,  a  highly  visible, 
half-page,  fold-down  ad  running  in  the 
centerfold  of  the  magazine  with  the 
Julia  Child  food  sections  of  the  Feb. 
24  and  April  28  issues. 

The  dairy  board  ad  will  feature  four 
types  of  cheese  with  applicable  spe¬ 
cial  recipes.  Parade  said  the  ad  will  be 
read  by  more  than  5 1  million  adults  on 
each  Sunday  it  runs. 


Tab  for  disabled 
persons  started 

An  interpreter  for  the  deaf  and  a 
paralyzed  police  officer  have  launch¬ 
ed  a  new  publication  for  disabled  per¬ 
sons  called  Moving  Forward. 

About  18,000  copies  are  being  dis¬ 
tributed  throughout  Southern  C^ifor- 
nia  and  in  some  other  western  states. 

Moving  Forward  was  the  brain¬ 
child  of  the  publisher/editor  team  of 
Patricia  Adams  and  Paul  Aziz. 

“We  felt  that  there  was  a  real  lack 
of  information  being  ditributed  about 
disabled  persons  and  their  prob¬ 
lems,”  said  Adams. 

“The  lack  of  an  information  source 
to  assist  disabled  persons  was  ex¬ 
tremely  distressing,”  said  Aziz,  a 
four-year  police  veteran  who  was  left 
paralyzed  from  the  chest  down  in  a 
driving  accident  little  more  than  a 
year  ago. 

Aziz  teamed  up  with  Adams,  who 
had  considerable  experience  working 
with  disabled  persons. 

Adams  and  Aziz  plan  to  publish 
issues  of  Moving  Forward  every  two 
months.  The  publication  is  distrib¬ 
uted  by  mail  to  regular  subscribers 
and  is  also  available  free  as  a  public 
service  at  many  hospitals,  libraries, 
doctors’  offices,  educational  institu¬ 
tions,  and  other  public  facilities 
throughout  Southern  California. 

Gannett  grant 
to  Brady  fund 

The  Gannett  Foundation  awarded  a 
$10,000  grant  to  the  James  S.  Brady 
Presidential  Foundation  of  Washing¬ 
ton,  D.C.,  a  nonprofit  charitable 
foundation  which  provides  assistance 
to  any  individual  wounded  during  an 
assassination  attempt  on  the  presi¬ 
dent,  vice  president,  senior  federal 
officials  or  their  families. 

Eugene  C.  Dorsey,  Gannett  Found¬ 
ation  president  and  chief  executive 
officer,  presented  the  check  to  Joe  M. 
Rodgers,  chairman  of  the  Brady 
Foundation,  at  a  USA  Today  cere¬ 
mony  in  Washington.  Brady,  pres¬ 
idential  press  secretary,  received 
USA  Today’s  1985  Unity  Award. 

Brady  was  seriously  injured,  as  was 
a  Secret  Service  agent  and  a  District 
of  Columbia  policeman,  during  the 
March,  1981  assassination  attempt 
against  President  Ronald  Reagan. 
The  James  S.  Brady  Presidential 
Foundation  was  established  in  April, 
1982.  It  is  nonpartisan  and  has  been 
assisted  by  both  Democrats  and  Re¬ 
publicans. 
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Goss  Urbanite  Press 


For  100  years,  we’ve  been  designing  presses  to 
help  improve  the  productivity  and  quality  of  web 
printing.  Today’s  Goss  presses  have  a  wide  range  of 
capabilities  to  meet  your  specific  production 
requirements. 

The  Goss  Community®  Family-With  over 
15,000  units  installed,  it  is  the  most  popular  web 
offset  press  in  the  world.  Depending  on  your 
choice  of  folder,  the  Community  can  print  up  to 
16,000, 18,500  or  25,000  cph.  It  is  offered  with  a 
wide  range  of  cutoffs  and  in  press  configurations 
from  floormounted  to  fburhigh.  The  Community 
is  available  with  heatset  capability  and  the  Goss 
Universal®  three'color  unit. 

The  flexible  Goss  Uibamtc®-Printing  up  to 
50,000  cph,  the  proven  Urbanite  has  a  worldwide 
reputation  for  delivering  award-winning  color  and 
for  the  reliable  performance  of  over  5,000  installed 
units.  Floor-mounted  or  stacked-unit  arrange¬ 
ments  provide  the  flexibility  for  black  and  white  or 
color  printing  that  both  newspaper  and  contract 
work  require. 

The  versatile  Goss  C'150-Designed  for  a  wide 
range  of  applications,  including  general  commer¬ 
cial  work,  the  C-150  operates  at  speeds  up  to  950 
fpm/30,000  iph.  This  press  offers  flexibility,  fast 
makeready  and  good-quality  color  with  heatset 
capability.  Ease  of  operation  is  built  into  its  proven 
press  design. 

All  of  these  presses  are  backed  by  reliable  and 
responsive  Goss  service  and  support  from  installa¬ 
tion  on  throughout  the  life  of  the  press.  Contact 
Goss  Newspaper  Products,  Graphic  Systems 
Division,  Rockwell  International, 

3100  South  Central  Ave.,  Chicago,  IL  60650. 
312-656-8600. 


Rockwell  International 


...where  science  gets  down  to  business 


Goss  C'ISO  Press 


Washington  Post  supports  journalism  program 


The  Washington  Post  Company 
and  its  afTiliated  Philip  L.  Graham 
Fund  have  committed  $250,000  in 
support  of  the  Journalists  in  Resi¬ 
dence  program  at  the  University  of 
Michigan. 

“We  believe  in  the  value  of  the 
program  and  expect  that  our  invest¬ 
ment  in  its  future  will  benefit  both  the 
media  and  the  public  we  serve,’’  said 
Katharine  Graham,  chairman  of  the 
board  of  the  Post  and  a  trustee  of  the 
Graham  Fund. 

The  $250,000,  to  be  delivered  over 
three  years,  exactly  matches  a  pledge 
to  the  Michigan  program  last  June  by 
Knight-Ridder  Newspapers,  Inc.,  as 
part  of  a  million-dollar  challenge  grant 
issued  jointly  with  the  Knight  Found¬ 
ation  of  Akron,  Ohio. 

Graham  Hovey,  director  of  Jour¬ 
nalists  in  Residence,  said  the  Post/ 
Graham  commitment  would  bring  the 
fellowship  program’s  endowment 
fund  well  over  halfway  toward  the 
matching  $1  million  required  by  the 
Knight/Knight-Ridder  challenge. 

The  Graham  Fund  was  established 
as  a  memorial  to  Philip  L.  Graham, 
publisher  of  the  Washington  Post  for 
many  years  until  his  death  in  1%3.  He 
was  the  husband  of  Katharine  Gra¬ 
ham  and  father  of  the  Post’s  present 


publisher,  E)onald  E.  Graham. 

In  her  statement  accompanying  the 
announcement  of  the  grant  to  Michi¬ 
gan,  Katharine  Graham  said: 

“One  of  the  greatest  challenges  fac¬ 
ing  the  media  today  is  to  give  readers 
and  viewers  the  kind  of  clear  report¬ 
ing  and  analysis  of  news  needed  to 
deal  with  the  complex  issues  that 
affect  our  lives.  The  better  we  can 
prepare  our  reporters  and  editors  for 
this  formidable  task,  the  better  our 
ability  to  meet  this  challenge. 

“That,  of  course,  is  what  the  Jour¬ 
nalists  in  Residence  program  is  all  ab¬ 
out.  It  gives  mid-career  journalists  a 
chance  to  step  back  from  the  daily 
pressures  of  their  work  to  gain  fresh 
perspectives  and  greater  understand¬ 
ing  of  the  issues  they  report.’’ 

With  the  end  of  the  1984-85 
academic  year  in  May,  141  American 
journalists,  at  or  near  mid-career,  will 
have  completed  nine  months  of  study 
under  the  Michigan  program,  which 
was  begun  in  1973  under  National  En¬ 
dowment  for  the  Humanities  spon¬ 
sorship. 

The  N.E.H.  ceased  funding  the 
program  last  year,  and  an  advisory 
committee  of  distinguished  journal¬ 
ists,  some  of  them  Michigan  alumni, 
was  established  to  build  an  endow¬ 


ment  to  sustain  it. 

David  Lawrence,  Jr.,  publisher  and 
chairman  of  the  Detroit  Free  Press, 
and  Eugene  L.  Roberts,  Jr.,  senior 
vice  president  and  executive  editor  of 
the  Philadelphia  Inquirer,  direct  the 
fund-raising  effort  on  the  national 
level.  Benjamin  J.  Burns,  executive 
editor  of  the  Detroit  News,  and  Ken 
Winter,  editor  and  general  manager  of 
the  Petoskey  News-Review,  head  the 
drive  in  Michigan. 

Other  contributors  to  the  Journal¬ 
ists  in  Residence  endowment  to  date, 
Hovey  said,  included  the  Detroit 
News  and  its  parent  organization, 
the  Evening  News  Association;  the 
Gannett  Foundation;  the  Boston 
Globe  Foundation;  the  St.  Petersburg 
Times’,  the  Dallas  Morning  News;  the 
Michigan  Press  Assoc.;  and  three 
other  Michigan  newspapers;  Petos¬ 
key  News-Review,  Traverse  City  Re¬ 
cord-Eagle  and  Monroe  Evening 
News. 

Mellett  Award 
finds  new  home 

The  Lowell  Mellet  Award  given  for 
outstanding  media  criticism  has 
moved  to  a  new  home  in  the  School  of 
Journalism  at  the  Pennsylvania  State 
University. 


Need  to  fire  up  your 
community  about  arson? 

If  so,  maybe  we  can  help.  We  have  a  package  of  background 
information  and  questions  that  could  help  you  take  an  in-depth 
look  at  this  ever-growing  problem  and  how  it’s  affecting  your  com¬ 
munity.  We  also  can  provide  material  to  firefighters  and  law  en¬ 
forcement  people  that  will  help  them  identify  arson  and  effectively 
deal  with  those  who  commit  it.  For  a  closer  look  at  arson  and  how 
to  combat  it  in  your  town,  write  or  call  for  our  Arson  Awareness 
Kit.  Call:  309-766-2625  or  write: 


Media  Information  Service 
Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 


i 


The  Washington  Journalism  Review  calls 
Mike  Royk)  the  best  newspaper  columnist  in 
the  country  * 

A  Tradition  of  Creativity 


Who  are  we  to  argue? 


Tribune  Media  Services 
1-800-322-3068 


'Source:  Washington  Journalism  Review  1985  Readers '  Poll 


Goss  bolsters  move  into  the  Chinese  market 


Bolstering  its  move  into  the 
Chinese  market,  the  manufacturer  of 
Goss  printing  presses  has  licensed  a 
company  in  die  People’s  Republic  of 
China  to  make  and  sell  Goss  presses. 

The  Graphic  Systems  Division  of 
Rockwell  International,  makers  of 
Goss  products,  said  the  Shanghai 
Renmim  plant  in  Shanghai  has  t^en 
authorized  to  build  and  sell  Commun¬ 
ity  SSC,  Goss  HV  and  Ikegai-Goss 
versions  of  the  Urbanite  II,  Metrolin- 
er  and  Metro-Offset  presses  and 
Goss’s  press  control  system. 

The  deal  was  signed  in  Beijing,  Chi¬ 
na,  Feb.  4,  amid  a  host  of  dignitaries. 

“The  People’s  Republic  of  China 
implemented  a  governmental  policy 
of  buying  modem  technology  from 
the  West  in  order  to  improve  industry 
and  raise  the  standard  of  living,’’  said 
Scott  W.  Burger,  director  of  business 
planning  for  GSD.  “Printing  presses 
are  an  important  technology.’’ 

Chinese  publications  are  expected 
to  modernize  as  a  result  of  the  grow¬ 
ing  demand  for  information  that  has 
resulted  from  higher  literacy  in  recent 
years. 

“The  agreement,  part  of  our  long¬ 
term  strategic  maketing  plan,  is  a  his¬ 


toric  one  that  will  prove  to  be  of 
mutual  benefit  to  the  People’s  Repub¬ 
lic  of  China,  Ikegai-Goss  and  the 
Graphic  Systems  Division,’’  said  Y. 
Watanabe,  president  of  Ikegai-Goss, 
a  Joint  venture  in  Tokyo,  Japan. 

“We  believe  the  agreement  is  a 
direct  result  of  the  success  of  the  Ike¬ 
gai-Goss  Metro-Offset  presses  that 
are  used  to  print  The  People’s  Daily,  a 
newspaper  with  a  five  million  circula¬ 
tion,  in  Beijing,’’  Watanabe  said.  He 

Photographers 

Four  freelance  photographers  have 
sued  rock  superstar  Prince  for  $30 
million,  claiming  his  bodyguards 
assaulted  them  when  they  tried  to 
shoot  pictures  of  the  singer  outside  a 
Los  Angeles  restaurant. 

Three  plaintiffs,  Vinnie  Zuffante, 
Richard  Kolnsberg  and  Kevin  Win¬ 
ter,  alleged  in  a  $15  million  suit  that 
the  attack  at  the  Sunset  Strip  res¬ 
taurant  was  “at  the  direction  of  Prince 
and  under  his  control.’’ 

Another  plaintiff  is  Virginia 
Loehle,  owner  of  Star  File,  a  national 
commercial  photography  agency.  She 
claimed  Prince’s  bodyguards  seized 
and  destroyed  camera  equipment. 


also  mentioned  the  purchase  of  a  Goss 
press  by  Yang  Cheng  Wanbao, 
another  major  Chinese  newspaper. 

Shanghai  Renmin  is  known  in  Chi¬ 
na  for  its  single-  and  double-width 
offset  and  letterpress  newspaper 
presses,  which  it  has  made  since  be¬ 
fore  World  War  II. 

The  agreement  included  training 
and  technology  to  be  provided  by 
Goss  and  its  Japanese  joint  venture. 

sue  rock  singer 

film  and  photographs  during  the 
alleged*  assault  Jan.  29. 

According  to  the  suit,  Zuffante  suf¬ 
fered  permanent  disfigurement  and 
eye  damage  in  the  alleged  incident. 

A  second  $15  million  suit  was  filed 
by  freelance  photographer  Michael 
Guastella,  who  also  said  he  was 
assaulted  outside  the  restaurant. 

Two  of  Prince’s  four  bodyguards 
were  arrested  after  the  alleged  melee. 
Lawrence  Gibson  was  booked  for 
robbery  for  allegedly  taking  Zuf- 
fante’s  camera.  Wallace  Safford  was 
charged  with  battery  for  allegedly  hit¬ 
ting  Zuffante  in  the  right  eye. 


It  simply  works, 


it  works  simply. 


Call  today: 

(203)  562-1123. 

Or  write  Bill  Guthrie 
The  Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  0651 1 


Everyone’s  birthday 
has  three  parts — the  month, 
the  date  and  the  year.  The 
Birthday  Game  simply  re¬ 
veals  all  possible  parts  for 
all  possible  birthdays  over 
the  course  of  a  game,  usu¬ 
ally  one  week  or  seven 
issues  of  publication.  By 
week’s  end,  if  the  reader 
has  been  watching  every 
day,  he’ll  know  which  days 
his  own  birthday  parts 
appeared.  Then  he  just 
sends  in  the  completed  en¬ 
try  form,  and  he’s  in  that 
week’s  prize  drawing. 
Simple. 

And  the  Birthday 
Game  is  almost  as  easy 
for  you  to  run.  Especially 
with  the  camera-ready, 

SAU  size  ads  provided. 

Not  to  mention  the  detailed 
instructions  and  tips  drawn 
from  more  than  five  years 
of  proven  Birthday  Game 
performance  in  markets  of 
every  size.  Want  to  learn 
more?  That’s  simple,  too. 
Just  give  us  a  call. 
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A  newspaper  that 
takes  its  name  seriously. 
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<-xia  tdr'Sal)  adf.  of  or  fiamiil 
ii'an  examiner  or  examination  "r 

x*am*ine  (ig  zam'an)  vt.  -ined,  -in*in^  [ME.  examinen  < 
OFr.  examiner  <  L.  examinare,  to  weigh,  ponder,  examine 
<  examen,  tongue  of  a  balance,  examination  <  ex-,  out 
+  base  of  agere^  to  lead,  move:  see  act]  1.  to  look  at  or  into 
critically  or  methodically  in  order  to  find  out  the  facts, 
condition,  etc.  of;  investigate;  inspect;  scrutinize;  inquire 
into  2.  to  test  by  carefully  questioning  in  order  to  find  out 
the  knowledge,  skill,  qualifications,  etc.  of  (a  student 
witness,  job  applicant,  etc.)  — SYN,  see  scrutinize 
ex*am^i*na*ble  adj. 

(ig  zam^d  nS')  n.  a  person 


Boccardi 

(Continued  from  page  12) 


lost  our  place  in  the  society,”  he  stat¬ 
ed. 

Rejecting  either  extreme,  the  wire 
service  head  recommended  that  jour¬ 
nalists  re-examine  themselves  and 
their  jobs. 

He  noted  that  the  press  has  im¬ 
proved  dramatically  in  this  century  in 
terms  of  credibility  and  responsibility 
but  problems  continue  because  of  the 
intensity  of  print  and  broadcast  in  this 
high  technology  age. 

”It  has  become  a  cliche  to  speak  of 
our  age  as  a  media  age,  yet  the  term 
cannot  be  dismissed,”  he  warned. 
“For  with  the  ubiquitousness  of  our 
media,  we  have  created  a  new  envi¬ 
ronment,  one  far  more  sensitive  to 
what  we  do  and  how  we  do  it,  one  in 
many  ways  far  less  tolerant  of  our  tra¬ 
ditions  and  one  far  more  demanding 
of  us  because,  despite  all  the  hoopla, 
they  (the  public)  need  us  more  than 
ever.” 

The  need,  he  said,  arises  from  com¬ 
plex  national  security  issues,  major 
social  changes,  moral  dilemmas  on 
such  issues  as  abortion,  the  world 
economic  picture  and  the  growing 
role  of  computers. 

But,  Boccardi  went  on,  the  news 
business  has  some  bad  habits  which 
need  to  be  re-examined. 

For  one  thing,  he  noted,  “We  are 
too  easy  with  anonymity.  Sometimes 


it’s  necessary  ...  but  there  is  far 
too  much  in  the  news.” 

The  AP  chief  also  called  for  a 
greater  commitment  to  accuracy  and 
more  willingness  to  correct  mistakes 
and  “not  hunker  down  behind  ex¬ 
cuses  like  the  morale  of  the  staff  or 
...  the  First  Amendment.’’ 

Newspapers,  Boccardi  continued, 
also  should  do  a  better  job  of  explain¬ 
ing  issues  important  to  their  readers 
and  “not  confuse  information  with 
understanding.” 

“We  must  be  aware  of  the  need  to 
produce  a  picture  that  reflects  reality. 


O’Neill 

(Continued  from  page  12) 


feet  of  mass  communications  on  soci¬ 
ety  as  “baleful,”  including  national 
newspapers,  computers  “but  most  of 
all  television.” 

TV,  he  elaborated,  has  so  affected 
voting  that  “we  now  have  a  system  in 
which  the  qualities  needed  to  win  an 
election  are  unrelated  to  the  capacity 
to  govern,  while  the  qualities  needed 
to  govern  are  irrelevant  to  election 
success.” 

What  has  resulted,  he  continued,  is 
a  process  designed  to  produce  “pro¬ 
fessional  campaigners  and  amateur 
presidents  ...” 

According  to  O’Neill,  television 
has  a  profound  effect  on  how  people 
act,  think  and  see  the  world  and  is 
altering  and  distorting  audience  per- 


good  and  bad,  rather  than  a  picture  of 
only  the  bad,”  he  added.  “And  any¬ 
one  who  hears  in  that  a  call  for  mind¬ 
less  ‘good  news’  just  doesn’t  under¬ 
stand  what  I  am  saying.” 

Boccardi  said  his  remarks  should 
not  be  interpreted  as  giving  in  to  me¬ 
dia  critics  “who  want  a  docile  press 
that  neither  sees  nor  reports  the  evil 
around  us,  that  surrenders  its  right  to 
be  free.” 

The  press,  he  explained,  should  use 
its  freedom  to  setye  the  interests  of 
the  people  .  .  .  “to  make  sure  the 
freedom  outlives  us.” 


ceptions  of  reality. 

He  contended  that  tv  helped  end  the 
Vietnam  war,  reversed  administration 
policy  in  Lebanon  and  popularized 
the  Grenada  invasion. 

When  television  transmits  “real 
news  in  real  time”  it  can  be  superb, 
but  most  often  it  has  a  disruptive  ef¬ 
fect  by  amassing  emotions  and  gener¬ 
ating  demands  for  action  that  run 
ahead  of  the  government’s  ability  to 
respond,  O’Neill  contended. 

Moreover,  he  went  on,  because  of 
television  American  politicians  have 
established  their  own  communication 
with  constituents. 

Nevertheless,  O’Neill  predicted, 
the  “video  news  culture”  is  likely  to 
continue,  not  only  reshaping  the 
democratic  process,  “but  affecting 
all  our  decision-making  process¬ 
es.  .  .  the  networks  and  national, 
press  now  set  the  agendas  in  Washing¬ 
ton,  deciding  what  the  focus  of  gov¬ 
ernment  should  be,  reporting  and, 
magnifying  controversy,  nagging  for 
instant  solutions,  and  creating  public 
pressures  that  become  almost  irresist¬ 
ible.” 

O’Neill  declared  that  electronic  news . 
gives  a  false  sense  of  confidence  to 
political  leaders  and  the  public. 

“Because  they  see  the  world  every 
night  on  the  evening  news,  they  feel 
they  are  up  to  the  minute  on  every¬ 
thing  that  is  going  on,”  he  explained. 
“They  are  beguiled  into  believing 
they  are  wiser  than  they  are  .  .  .” 

He  advocated  a  new  “preventive 
journalism”  to  take  the  place  of  in¬ 
vestigative  reporting.  This  approach, 
he  outlined,  would  look  into  societal 
trends,  the  hidden  forces  of  change 
and  would  try  to  identify  underlying 
causes  of  crises  before  “they  explode 
so  that  an  alerted  society  might  have 
time  to  protect  itself  from  the  am¬ 
bushes  of  history.” 

O’Neill,  Daily  News  editor  from 
1975  to  1982,  credited  the  New  York 
Times  and  Los  Angeles  Times  for  cur¬ 
rently  doing  some  of  this  kind  of  re¬ 
porting,  but  added: 

“Television  and  most  newspapers 
are  still  dominated  by  an  action-reac¬ 
tion  mentality.  And  this  is  a  worry.” 
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The  newly  named  executive  vice 
president  and  general  manager  of  the 
Detroit  Free  Press  is  Robert  J. 
Hall,  whose  appointment  effective 
this  month  was  announced  by  Jerome 
S.  Hus,  the  recently-named  presi¬ 
dent  of  the  newspaper. 

Both  Hall  and  Tillis  were  with  the 
Philadelphia  Inquirer  and  the  Daily 
News  as  senior  vice  presidents.  The 
Philadelphia  papers,  like  the  Free 
Press,  are  in  the  Knight-Ridder 
group. 

In  Detroit,  two  managing  editors  of 
the  Free  Press  are  being  promoted 
effective  in  six  to  eight  weeks. 

Scott  McGehee,  managing  editor 
of  the  Free  Press,  has  been  promoted 
to  a  new  position  with  Knight-Ridder 
Newspapers  where  she  will  be  assis¬ 
tant  to  Larry  Jinks,  senior  vice 
president/news,  who  announced  her 
promotion. 

Scott  Bosley,  the  Free  Press 
managing  editor/features,  has  been 
named  managing  editor  with  respon¬ 
sibility  for  the  daily  operation  of  the 
newspaper.  Executive  editor  Kent 
Bernhard,  who  moved  from  Knight- 
Ridder’ s  Washington  bureau  to  be¬ 
come  executive  editor  in  Detroit 
several  weeks  ago,  announced  Bos¬ 
ley’s  appointment. 


$ 

Want  to  go  Second  Class? 

Are  you  getting  "all”  the  financial  benefits 
you  are  “legally”  entitled  to  under  the  law 
from  the  Post  Office?  Such  as  free  transporta¬ 
tion;  carrier  route  presorting;  discounts; 
lower  overaU  postage  rates,  etc. 

We  ktK>w  how!  We  have  demonstrated  our 
success  in  all  size  markets.  Contact  us  today. 

Call  (214)  233  9399 
or  write  today: 

MCADAMS  and  ASSOCIATES 
Suite  314 

MIO  Keller  Springs  Rd. 

Dallas.  Texas  75248 


McGehee  will  have  a  variety  oi  re¬ 
sponsibilities  working  with  the  29 
newspapers  in  the  Knight-Ridder 
group. 

She  has  been  managing  editor  since 
1982.  A  graduate  of  Duke  University, 
she  worked  at  newspapers  in  Georgia 
and  New  York  before  joining  the  Free 
Press  in  1974  as  assistant  women’s 
editor.  She  later  became  editor  of  The 
Way  We  Live. 

Bosley,  a  1965  graduate  of  West 
Virginia  University,  began  his  career 
as  a  sportswriter  for  the  Akron 
Beacon  Journal,  also  a  Knight-Ridder 
paper.  His  positions  there  included 
city  editor  and  managing  editor  before 
moving  to  the  Free  Press  in  1980  as 
Sunday  and  features  editor. 

In  1982,  Bosley  was  named  manag¬ 
ing  editor-features. 

Hall  joined  the  Inquirer  and  Daily 
News  as  controller  in  1973  from  the 
accounting  firm  of  Ernst  &  Whinney. 
In  1976  he  was  promoted  to  director  of 
finance  and  treasurer,  and  in  1978  to 
vice  president-finance  and  in  1980  to 
senior  vice  president. 

Hall  served  as  president  of  Phi¬ 
ladelphia  Newspapers’  telemarketing 
subsidiary.  He  holds  a  bachelor’s  de¬ 
gree  in  accounting  from  Drexel  Uni¬ 
versity  in  Philadelphia  and  is  a  certi¬ 
fied  public  accountant. 

i|i  ♦  * 

Veteran  news  and  marketing  ex¬ 
ecutives  Jack  K.  Graeme  and  Clar¬ 
ence  Zaitz  have  been  promoted  to 
the  new  posts  of  vice  president/ 
newpaper  services  at  United  Press  In¬ 
ternational.  Each  had  been  manager, 
newspaper  sales  since  May  of  1983. 

Graeme  has  worked  for  UPI  nearly 
20  years  in  nine  states  and  Washing¬ 
ton,  D.C.,  where  he  is  now  based. 
Zaitz  joined  the  wire  service  15  years 
ago  after  serN'ing  as  a  publisher  of  a 
weekly  newspaper  group  in  Oregon. 
He  is  based  in  San  Diego. 

Graeme  has  been  a  reporter  in  the 


Albuquerque  bureau  and  worked  in 
Texas  and  Wyoming,  where  he 
served  as  state  editor  and  Cheyenne 
bureau  manager  before  transferring  to 
regional  sales  executive  posts  begin¬ 
ning  in  1972. 

^tz  served  as  regional  sales  ex¬ 
ecutive  for  newspapers  in  San  Diego 
four  ySars  before  becoming  a  national 
sales  manager. 

*  *  ♦ 

Frank  Manzon  has  been 
appointed  vice  president/circulation 
of  the  Washington  Post.  Circulation 
director  since  1982,  Manzon  began  as 
a  distributor  for  the  Washington  Post- 
Times  Herald  in  1954  and  held  home 
delivery  management  posts  before 
being  appointed  circulation  sales 
manager  in  1981. 

♦  ♦  ♦ 

Writers  John  Broder,  Kathleen 
Day  and  Victor  Zonna  have  been 
assigned  to  the  Business  staff  of  the 
Los  Angeles  Times. 

Broder  joined  the  newspaper  from 
the  Lansing  bureau  of  the  Detroit 
News  and  is  covering  the  banking  in¬ 
dustry,  replacing  Bill  Sing,  who  is 
developing  the  personal  financial 
news  for  the  expanded  Busiess  sec¬ 
tion. 

Day  is  covering  local  and  regional 
affairs  and  consumer  fraud.  She  had 
been  on  the  Orange  County  edition 
staff  since  1983  and  previously  work¬ 
ed  for  the  Knoxville  Journal  and  USA 
Today. 

Zonna,  formerly  a  reporter  in  the 
San  Francisco  office  of  the  Wall 
Street  Journal,  moved  the  San  Fran¬ 
cisco  bureau  of  the  Times. 

♦  ♦  ♦ 

Bernee  D.L.  Strom,  editorial 
director  for  the  past  two  years  of  the 
Los  Angeles  Herald  Examiner,  has 
been  named  circulation  director. 

Before  joining  the  Herald  in  1982, 
she  was  a  management  consultant 
with  Deloitte,  Haskins  &  Sells  and 
also  had  her  own  consulting  practice. 
She  holds  an  M.B.A.  degree  from 
University  of  California,  Los 
Angeles. 

1|C  9|t  :|c 

Susan  E.  Sedlmayr  was  named 
promotion  manager  of  the  Rocky 
Mountain' News,  Denver.  She  joined 
the  newspaper  last  March  as  assistant 
promotion  manager  from  Doyle  Dane 
Bernback,  Denver,  where  she  was 
senior  account  executive. 


—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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J.  STEWART  BRYAN  III,  publisher 
of  the  Richmond  (Vo.)  News  Leader 
and  the  Richmond  Times-Dispotch,  has 
been  elected  vice  chairman  of  Media 
General  Inc. 

AAedia  General,  a  diversified  com¬ 
munications  company,  owns  Richmond 
Newspapers,  Inc.,  publisher  of  the 
News  Leader  and  the  Times-Dispatch. 

Bryan,  who  continues  as  publisher 
of  the  Richmond  newspapers,  has  been 
a  director  of  AAedia  General  for  eleven 
years.  He  joins  Alan  S.  Donnahoe,  68, 
as  vice  chairman  of  the  parent  firm, 
and  is  the  son  of  D.  Tennant  Bryan, 
chairman  of  Media  General. 


Two  bureau  chiefs  for  Associated 
Press  offices  in  Europe  have  been 
elected  presidents  of  their  foreign  cor¬ 
respondents  groups. 

Myron  L.  Belkind,  who  heads 
AP’s  London  headquarters,  is  the 
new  president  of  the  Association  of 
America  Correspondents  in  London. 

Harry  Dunphy,  Paris  bureau 
chief,  is  president  of  the  Anglo- 
American  Press  Association,  a  77- 
year-old  organization  based  in  the 
French  capital. 

Another  member  of  the  Paris  staff, 
Pierre  Legros,  was  re-elected 
secretary-general  of  the  association 
for  the  fourth  consecutive  year.  He  is 
in  charge  of  AP’s  French  language 
service. 

♦  ♦  * 

Vincent  Del  Giudice  was 
appointed  Washington,  D.C.,  metro 
editor  for  United  ^ess  International 
directing  coverage  of  the  District  of 
Columbia  and  its  suburbs  for  news¬ 
paper  and  broadcast  subscribers.  He 
has  been  on  the  metro  desk  as  a 
reporter  since  1982. 

♦  *  ♦ 

John  W.  Cordes  has  been  named 
assistant  marketing  manager  of  the 
Baltimore  Sun.  He  was  a  research 
analyst  in  the  marketing  department 
the  past  two  years  and  earlier  was 
marketing  project  director  for  Nation¬ 
al  Family  Opinion,  Inc.,  and  an  adver¬ 
tising  salesman  for  Summerplace 
Magazine. 

♦  ♦  * 

Howard  F.  Renner,  advertising 
sales  director  of  the  Call-Chronicle 
Newspapers,  Allentown,  Pa.,  since 
March  of  1984,  was  promoted  to 
advertising  director  succeeding  Fran¬ 
cis  L.  Shields,  who  retired.  Renner 
has  been  with  Call-Chronicle  since 
1963  holding  various  positions  in 
advertising,  including  classified  sales 
manager. 


Mary  Mangold  and  Mary  Cur¬ 
tin  have  been  named  co-assistants  to 
direct  the  Washington  finals  of  the 
Scripps-Howard  National  Spelling 
Bee  (lending  appointment  of  a  succes¬ 
sor  to  longtime  director  James  H. 
Wagner.  He  is  taking  early  retire¬ 
ment  effective  April  1. 

Mangold  is  Wagner’s  assistant  in 
the  Scripps-Howard  editorial  promo¬ 
tion  office  in  Cincinnati.  Curtin 
teaches  language  arts  at  Indian  Hills 
Junior  High  School,  West  Des 
Moines,  and  continues  as  a  Spelling 
Bee  judge. 

Wagner,  63,  has  been  director  of 
the  newspaper  public  service  pro¬ 
gram  since  1960  when  there  were  71 
sponsoring  newspapers.  In  1985, 
champion  spellers  representing  163 
daily,  Sunday  and  weekly  papers  will 
compete  in  the  finals  June  3-7. 

*  ♦  ♦ 

Robert  Elkin  was  named  manager 
of  consumer  marketing  and  adminis¬ 
tration  in  the  circulation  division  of 
the  Minneapolis  Star  and  Tribune.  He 
has  been  an  assistant  to  the  president 
for  the  past  year  and  before  that 
served  two  years  as  manager  of  re¬ 
search  and  development  for  Cowles 
Media  Company. 

Elkin  joined  the  newspaper  in  1974 
as  a  systems  analyst  and  then  held 
several  managerial  positions,  includ¬ 
ing  planning  director. 
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Robert  J.  Brune  has  been  pro¬ 
moted  to  executive  vice  president  and 
general  manager  of  Dayton  (Ohio) 
Newspapers,  Inc.,  which  publishes 
the  Dayton  Daily  News  and  the  Jour¬ 
nal  Herald. 

Also,  Dan  C.  Savage  was  promoted 
to  vice  president  of  marketing  from 
advertising  director.  Savage  replaces 
Edward  O’Neil,  who  recently  was 
named  publisher  of  Springfield  (Ohio) 
Newspapers,  Inc.  The  Dayton  and 
Sprin^eld  papers  are  owned  by  Cox 
Enterprises,  Inc. 

Brune,  who  joined  DNI  in  1970  as 
director  of  production,  was  named 
vice  president/operations  in  1972. 
Prior  to  Dayton,  he  was  a  production 
specialist  for  the  Houston  Post.  Sav¬ 
age  joined  DNI  in  1983  as  advertising 
director  from  retail  sales  manager  of 
the  Austin  American  Statesman. 

*  *  * 

Darrow  Tully,  executive  vice 
president  and  publisher  of  the  Arizo¬ 
na  Republic! Phoenix  Gazette,  has 
been  named  Master  Editor-Publisher 
by  the  Arizona  Newspaper  Associa¬ 
tion,  the  highest  honor  the  group  be¬ 
stows  on  a  member. 

The  award  was  presented  to  Tully 
by  Frank  E.  Johnson  of  the  Arizona 
Daily  Star,  Tucson,  the  1982  Master 
Editor-Publisher. 
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Joan  Bastel  has  been  named  man¬ 
aging  editor  of  the  Doyles  town  (Pa.) 
Daily  Intelligencer.  She  was  manag¬ 
ing  editor  of  the  Montgomery  County 
Record,  an  edition  of  the  Intelligencer 
in  Horsham,  Pa. 

Winner  of  state  and  national  (third 
place  national  AP  sports  editors  writ¬ 
ing)  awards  at  the  Intelligencer,  Bas¬ 
tel  is  a  former  lifestyle  Accent  section 
editor  of  the  Mankato  (Minn.)  Free 
Press.  She  is  an  associate  editor  of 
Media  History  Digest,  published  by 
Editor  &  Publisher  and  teaches  a 
newswriting  course  at  the  Ambler 
campus  of  Temple  University. 

*  *  * 

Robert  R.  Brutout  was 
appointed  an  advertising  sales  repre¬ 
sentative  in  the  New  York  office  of 
Parade  magazine.  He  was  marketing 
manager  at  Electronic  Advertising 
Network,  Inc. 


Blythe  Egan  has  joined  the  Los 
Angeles  Herald  Examiner  as  promo¬ 
tion  and  public  relations  manager.  A 
public  relations  specialist  and  free¬ 
lance  writer  for  the  past  ten  years, 
Egan  most  recently  was  a  senior 

account  exective  for  Manning,  Sel¬ 

vage  and  Lee  in  Los  Angeles. 

*  *  * 

Martin  Schackner  and  Susan 
Sullivan  were  promoted  to  assistant 
controllers  in  the  finance  department 
of  Newsday,  Long  Island. 

♦  *  ♦ 

Robert  H.  Parson  was  awarded 
the  rank  of  professor  emeritus  of  jour¬ 
nalism  at  Pennsylvania  State  Uni¬ 
versity,  University  Park,  upon  his 
January  retirement  after  18  years  as  a 
member  of  the  faculty.  Parson  went  to 
Penn  State  following  a  professional 
broadcast  career  with  radio  and  tele¬ 
vision  stations . 


Pat  Barnes  has  been  named  classi¬ 
fied  advertising  manager  of  the  Hart¬ 
ford  Courant  with  responsibility  for 
telemarketing  and  outside  classified 
sales.  She  has  been  a  sales  manager 
since  1981. 

Barnes  joined  the  Courant  from  the 
Washington  Star,  where  she  managed 
telemarketing  and  classified  sales. 
Previously,  she  was  a  telemarketing 
sales  supervisor  for  Newsday,  Long 
Island. 

*  *  * 

The  Providence  Journal-Bulletin 
has  promoted  Robert  R.  Cardosa  to 
national  retail  advertising  manager 
and  Richard  J.  Murray  to  local  re¬ 
tail  advertising  manager. 

Both  have  been  assistant  retail 
sales  managers  since  1981.  Cardosa 
had  worked  as  a  retail  sales  repre¬ 
sentative  and  a  regional  sales  mana¬ 
ger  since  joining  the  newspaper  com¬ 
pany  and  Murray  served  as  an  auto¬ 
motive  retail  sales  representative  and 
automotive  sales  manager. 

*  *  ♦ 

A  reporter  and  four  copy  editors 
have  joined  the  staff  of  the  Buffalo 
(N.Y.)  News.  To  the  copy  desk  are: 

Frank  Rizzo,  copy  editor  for  the 
Chicago  Sun-Times. 

John  Neville,  assistant  managing 
editor  of  the  Columbus  (Ohio) 
Citizen-Journal. 

Rick  Stanley,  state  editor  of  the 
Fort  Myers  (Fla.)  News-Press. 

Gregory  Mott,  news  editor  of 
Buffalo's  public  radio  station, 
WEBR. 

Susan  Schulman,  capital  reporter 
for  the  Albany  (N.Y.)  Knickerbocker 
News,  to  general  assignment  re¬ 
porter. 

*  *  * 

Ronald  J.  Semple  resigned  as  pub¬ 
lisher  of  the  Winona  (Minn.)  Daily 
News  on  February  1  to  go  into  busi¬ 
ness  as  a  planning  and  management 
consultant.  He  became  publisher  of 
the  Daily  News  when  the  paper  was 
purchased  bv  Lee  Enterprises,  Inc., 
in  1980. 

Semple  ended  a  17-year  association 
with  Lee,  having  started  as  a  deskman 
at  the  Billings  (Mont.)  Gazette  and 
leaving  there  in  1973  after  working  as 
managing  editor,  business  manager 
and  general  manager.  He  later  was 
assistant  to  the  president  of  Lee, 
Lloyd  Schermer,  and  then  was  pub¬ 
lisher  of  the  Helena  (Mont.)  Indepen¬ 
dent  Record 

A  discussion  leader  at  the  Amer¬ 
ican  Press  Institute  for  12  years,  Sem¬ 
ple  also  teaches  journalism  at  St. 
Mary’s  College  in  Winona. 


WORKING  TOGETHER 


More  and  more  independent  daily  newspapers 
are  turning  to  PAGE,  Publishers  Associated  to 
Gain  Economy.  PAGE  is  a  purchasing  cooperative 
with  the  power  to  negotiate  big  contracts  for 
small  dailies  and  newspaper  groups. 

Instead  of  trying  to  purcha^  those  commonly 
used  production  supplies  independently,  join  with 
other  newspapers  to  purchase  what  you  need  at  a 
lower  cost.  P^E  has  proven  the  way  for  papers 
to  profit  in  the  80s  and  help  independent 
newspapers  to  thrive  independently. 


PUBLISHERS 
ASSOCIATED 
TO  GAIN 
ECONOMY 

900  East  Eighth  Awnue,  Suite  300 
King  of  Prussia,  PA  19406 
1-800-468-9568 

In  Pennsylvania;  (215)  337-8888 
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Being  there 


K'.'^ 

14 

iS. 


•  Abicyan 

•  Chicago 

•  Johannesburg  •  Moscow 

•  Santiago 

•  Abu  Dhabi 

•  Colombo 

•  Kansas  City 

•  Munich 

•  Sao  Paulo 

•  Amman 

•  Copenhagen 

•  Karachi 

•  Muscat 

•  Seoul 

•  Amsterdam 

•  Dallas 

•  Kota  Kinabalu 

•  Nairobi 

•  Singapore 

•  Ankara 

•  Damascus 

•  Kuala  Lumpur  •  New  Delhi 

•  Stockholm 

•  Athens 

•  Detroit 

•  Kuwait 

•  New  York 

•  Stuttgart 

•  Baghdad 

•  Dhaka 

•  Lagos 

•  Nicosia 

•  Sydney 

•  Bangkok 

•  Dublin 

•  LaPaz 

•  Oslo 

•  Ibgucigalpa 

•  Beirut 

•  Dusseldorf 

•  Lima 

•  Ottawa 

•  Taipei 

•  Belgrade 

•  East  Berlin 

•  Lisbon 

•  Paris 

•  Tbhran 

•  Berne 

•  Frankfurt 

•  London 

•  Peking 

•  Tfel  Aviv 

•  Bogota 

•  Geneva 

•  Los  Angeles 

•  Quito 

•  The  Hague 

•  Bombay 

•  Hamburg 

•  Lusaka 

•  Rabat 

•  Tbkyo 

•  Bonn 

•  Harare 

•  Madrid 

•  Rangoon 

•  Tbronto 

•  Boston 

•  Havana 

•  Manama 

•  Rio  de  Janeiro  •  Tlmis 

•  Brasilia 

•  Hong  Kong 

•  Manila 

•  Rome 

•  Vienna 

•  Brussels 

•  Houston 

•  Mexico  City 

•  Rotterdam 

•  Warsaw 

•  Buenos  Aires 

•  Islamabad 

•  Miami 

•  San  Francisco  •  Washington 

•  Cairo 

•  Istanbul 

•  Milan 

•  San  Jose 

•  West  Berlin 

•  Cape  Tbwn 

•  Jakarta 

•  Montevideo 

•  San  Salvador 

•  Zurich 

•  Caracas 

•  Jerusalem 

•  Montreal 

is  what  makes  the  difference. 


, .  .that  and  highly  skilled  staff  working 
out  of  those  103  Reuter  news  bureaus 
listed  above  and  others  being  opened 
elsewhere.  We  have  added  over  thirty 
bureaus  in  just  the  last  three  years. 

It  adds  up  to  more  correspondents 
in  more  places  outside  the  U.S.  than 
any  other  organization.  And  you  can  see 
that  we’re  well  represented  in  this 
country. 


Being  there. ..it’s  the  only  way  to 
provide  the  fast,  incisive  coverage 
Reuter  clients  expect,  whether  its 
news  or  pictures.  That's  what  makes 
the  difference.  Our  clients’  readers 
appreciate  it.  So  will  yours. 

For  more  information  please  call 
Jim  Outman  or  John  De  Prez  at 
(212)  730-2713  or  write  to  Reuters, 

1212  Avenue  of  the  Americas,  New  York, 
NY  10036. 


•  •••  ••••  •  ••••••••••  ••••  ••• 

•  ••  •  •••  •  •• 

•  •••  ••••  •  •  •  ••••  ••••  ••• 

•  ••  ••••  ••  * 

•  •  ••••  •••  •  ••••  •  •  ••• 


Ad  Bureau:  Newshole  in  newspapers  has  increased 


America’s  daily  newspapers  have 
been  bringing  their  readers  a  lot  more 
news  lately. 

Despite  a  59%  increase  in  the  price 
of  newsprint  and  an  increase  in  the 
volume  of  preprinted  inserts  of  1 1 1% 
on  weekdays  and  146%  on  Sundays, 
newspapers  have  increased  space  de¬ 
voted  to  news  and  editorial  coverage 
by  more  than  one-third  since  1977. 

According  to  the  Newspaper 
Advertising  Bureau,  the  number  of 


news  and  editorial  pages  printed  in 
weekday  sections  has  grown  from 
20.5  in  1977  to  27.5  in  1983,  an  in¬ 
crease  of  34%  said  Leo  Bogart,  execu¬ 
tive  vice  president  and  general  mana¬ 
ger  of  the  NAB. 

The  average  Sunday  edition  has 
grown  by  40%  from  56.6  news  and 
editorial  pages  to  79.2  over  the  same 
six-year  span. 

In  addition,  the  movement  of  cer¬ 
tain  big  retail  chains  from  ROP  news¬ 


paper  advertising  to  preprinted  in¬ 
serts  has  been  more  than  offset  by  the 
growth  of  ROP  advertising  in  other 
categories  such  as  computers,  finan¬ 
cial  and  travel. 

“Not  only  has  the  number  of  news 
and  editori^  pages  grown  by  more 
than  one-thrid  in  six  years,  but  ROP 
ad  pages  have  grown  by  12%  in  the 
same  period,”  Bogart  said.  “This  is  a 
greater  value  to  our  readers,  and  an 
even  better  environment  for  our 
advertisers.” 


Pa.  newspapers 
to  be  cataloged 

The  Pennsylvania  State  Library 
has  announced  receipt  of  a  grant  of 
$312,418  from  the  National  Endow¬ 
ment  for  the  Humanities  (NEH)  to 
inventory  and  catalog  all  newspapers 
published  and  available  in  Pennsyl¬ 
vania. 

In  announcing  the  grant  State 
Librarian  Elliott  Shelkrot  said, 
“Newspapers  are  the  best  way  our 
society  has  documented  the  day-to- 
day  life  of  individual  communities. 
Because  of  that,  they  are  extremely 
valuable  sources  of  information  for 


historians,  genealogists,  librarians, 
archivists,  journalists,  and  other 

researchers 

“Resources  sharing  is  an  important 
aspect  of  Governor  (Dick)  Thorn¬ 
burgh’s  Access  Pennsylvania  initia¬ 
tive  and  this  project  will  make  these 
important  historical  documents  much 
more  available  to  Pennsylvania 
citizens. 

“This  new  grant,”  Shelkrot  said, 
“will  enable  us  to  locate  and  catalog 
these  publications  and  to  enter  that 
information  into  a  computerized 
national  network,  the  Online  Compu¬ 
ter  Library  Center  which  is  used  by 
most  of  the  state’s  larger  libraries  for 
cataloging  their  books.  Also,  we  will 


OPPORTUNITY  TO  DIVERSIFY 

OWN  ONE  OF  THE  689  NEW  FM 
FIADIO  STATIONS  RECENTLY 
AUTHORIZED  BY  THE  FEDERAL 
COMMUNICATIONS  COMMISSION 


Preparation  and  filing  of  quality  appli¬ 
cations  for  one  or  more  of  these  new 
FM  frequencies  can  be  obtained  with 
a  minimum  of  effort  or  dollars  on  your 
part. 

THE  LAW  OFFICES  OF  MATTHEW 
L.  LEIBOWITZ,  P.A.,  a  Communica¬ 
tions  Law  Firm,  and  the  Engineering 
Firm  of  LECHMAN  &  JOHNSON, 
INC.,  who  have  represented  clients 
before  the  FCC  for  years,  are  ready  to 
assist  you  in  understanding  what  is 


involved  in  applying  for  and  owning  an 
FM  radio  station. 

GUARANTEE:  This  experienced 
team  will  guarantee  that  your  applica¬ 
tion  will  be  accepted  for  filing  by  the 
Federal  Communications  Commis¬ 
sion — or  your  money  will  be  returned. 
TOTAL  PRICE  FOR  YOUR 
EXCLUSIVE  APPLICATION:  $3,750 
-I-  coats  not  to  exceed  $350. 

Take  advantage  of  this  opportunity  to 
become  a  radio  station  owner. 


Call  for  details;  (305)  576-7973 

or  write:  Suite  501,  3050  Biscayne  Boulevard 
Miami,  Florida  33137 


be  able  to  produce  listings  of  news¬ 
papers  for  use  by  libraries,  historical 
societies  and  scholars.” 

During  the  inventory  process,  the 
librarian  said,  catalogers  will  gather 
information  necessary  to  set  priorities 
for  microfilming.  About  1,600  Penn¬ 
sylvania  newspapers  of  the  9,500 
which  have  been  published  now  exist 
on  library  microfilms. 

The  current  funding  is  the  second 
step  in  a  long-range  plan  in  a  project 
that  started  last  year  with  a  $10,000 
NEH  grant  for  planning.  After  the 
inventory  and  catalog  phase,  the 
State  Library  will  seek  phase  three 
funds  for  the  microfilming  of  papers 
which  because  of  their  physicid  con- 
ditions,  rarity,  and  historical 
importance  are  regarded  as  high- 
priority  for  preservation. 

According  to  a  survey  conducted 
by  the  State  Library  in  1983,  news¬ 
paper  collections  in  Pennsylvania  are 
maintained  in  about  1,400  libraries, 
historical  societies,  publishers’ 
offices,  and  other  collections. 

The  two  largest  collections  in  the 
state  are  at  the  Historical  Society  of 
Pennsylvania,  Philadelphia,  with 
1,614  Pennsylvania  newspapers  and 
at  the  State  Library,  Harrisburg,  with 
1,560.  Most  of  them  are  on  micro¬ 
films. 

Shelkrot  plans  to  name  an  advisory 
committee  in  the  current  phase  of  the 
project  to  set  the  general  direction  of 
the  program . 

Of  the  current  NEH  award, 
$200,000  is  an  outright  grant  and  the 
remaining  $112,418  will  be  available 
when  Pennsylvania  raises  an  equal 
amount  in  matching  funds.  The  state 
legislature  has  already  appropriated 
$30,0(K)  of  this  and  the  library  plans  to 
raise  the  additionsil  funds. 

Special  staff  members  will  be  em¬ 
ployed  to  gather  data  and  catalog  the 
newspapers  at  the  State  Library,  the 
University  of  Pittsburgh,  ihe  Histor¬ 
ical  Society  of  Pennsylvania,  the 
Pennsylvania  State  University,  and  at 
selected  libraries  in  northeastern  and 
I  northwestern  Pennsylvania. _ 
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K  mart’s  advice  to  newspapers:  be  flexible 


By  M.  L.  Stein 

K  mart’s  advertising  spending  will 
approach  $600  million  in  1985,  but  the 
print  media  must  be  “flexible”  to 
share  in  the  bonanza,  a  top  executive 
of  the  giant  retailer  told  California 
newspaper  ad  executives  earlier  this 
month. 

John  Pieper,  K  mart’s  Western  re¬ 
gional  advertising  director,  said  the 
West’s  share  of  that  advertising  will 
be  about  $130  million,  adding  that 
95%  of  that  amount  will  be  spent  with 
various  print  media. 

“That  is,  of  course,  assuming  that 
the  print  media  are  flexible  with  our 
current  requests,”  he  pointed  out  in  a 
speech  before  the  California  News¬ 
paper  Advertising  Executives  Asso¬ 
ciation  in  Montebello. 

Pieper  noted  that  last  year  the  big¬ 
gest  change  in  K  mart’s  advertising 
strategy  was  the  addition  of  two  pre¬ 
prints  a  week  in  major  markets,  using 
both  a  Sunday  and  midweek  vehicle. 

According  to  Pieper,  K  mart  is  the 
world’s  largest  printer  of  inserts  and 
will  print  and  ship  over  five  billion 
pieces  in  1985. 

The  company  also  is  the  world’s 
second  largest  general  retailer,  oper¬ 
ating  2,160  K  mart  discount  stores  and 
several  subsidiaries,  including  Wal¬ 
den  Book  stores,  Furr’s  Cafeterias, 
Inc.,  Bishop  Buffets,  Inc.  and  insur¬ 
ance  services. 

Pieper  said  K  mart’s  1985  corporate 
ad  program  is  built  on  solving  new 
problems,  developing  new  programs 
“and  in  the  end  producing  new  re¬ 
sults.” 

The  company’s  12  merchandise 
areas  around  the  country  will  select 
from  11  individualized  ad  programs 
for  a  market  based  on  ad  costs,  store 
volume,  competition  and  various  cur¬ 
rent  merchandise  trends,  he  dis¬ 
closed. 

The  executive  added  that  K  mart’s 
annual  combined  newspaper  linage 
per  store  runs  from  500,000  lines  in 
smaller  markets  to  1 ,500,000  lines  in 
its  large,  full-size  store  markets. 

Amplifying  his  reference  to  media 
flexibility,  Pieper  said  that  one 
change  for  1985  will  be  the  need  for 
flexibility  “in  one’s  own  market.” 

“Not  just  a  mass  change  with  all 
media,  but  within  a  market  or  zip 
coverage  area,”  he  explained. 
“Although  we  are  a  large  national  re¬ 
tailer,  we  will  be  asking  for  flexibility 
within  a  zip  code  so  we  may  become 
involved  in  our  stores’  comniunities, 
as  well  as  providing  our  customers 
with  their  local  needs,” 


This  year,  he  continued,  K  mart 
will  review  each  market  and  the  avail¬ 
able  media  which  have  correct  house¬ 
hold  numbers  as  one  means  of  assur¬ 
ing  the  Arm’s  success. 

Pieper  lauded  southern  California 
media  for  setting  the  pace  with  “good 
sound  TMC  type  products.” 

K  mart  ad  expansion  will  not  be  a 
problem  if  the  current  rate  schedule 
holds,  he  stated,  but  warned  that 
“any  type  of  rate  increase  will  cause  a 
total  re-evaluation  of  our  current 


plans  and  will  be  handled  on  an  indi¬ 
vidual  market  basis.  The  real  key  to 
adapting  to  change  in  anything  we  do 
is  flexibility.” 

Pieper  said  he  was  taking  Webster’s 
Dictionary’s  deflnition  o^  flexibility 
as  “capable  of  being  bent  without 
breaking.” 

The  media,  he  observed,  must 
accept  the  consequences  of  not  meet¬ 
ing  the  advertisers’  needs  and  must  be 
ready  and  willing  to  accept  new 
advertising  challenges. 


GULF  COAST  Supplies 
Your  Circulation  Needs... 

PREMIUM  SPECIAL! 

35mm  CAMERA 

Just  Like  The  Ones  You  See  On  TV! 


ONLY  MATCHING  ELECTRONIC 
95  FLASH  Only  •gss 

BUY  200  AT  **^595 

Genuine  35mm  Camera  —  Looks  like  the  expensive  models  —  Takes 
great  Pictures  —  Prints  or  slides  —  With  case,  strap  and  lens  cover.  Sup>- 
plies  Limited.  Minimum  orders  of  10. 


Poly  Bag 

SPECIAL 

PURCHASE! 


CLEARANCE 
Compound 

Rubber 
Bands 

ONLY 


Your  Carriers  Will  Never  Complain 
About  These  Premium  Rubber 
Skid  Lot  Prices  -  Quantities  Limited...  I  Bands.  Save  Even  More  on  Quant- 
Call  today  for  low  prices  on  our  stock  I  3  ,  Quantities.  .25  *.  n,... 

sizes  tool  I  '  ' 

•  Poly  Bags  •  Carrier  Bags  •  Premiums  •  Rubber  Bands 


COMPANY 


CALL  TODAY! 

(813)371-3231 

2025  Cattlemen  Road 
Sarasota,  Florida  33582 
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DIGITAL  EQUIPMENT  CORP.  of  Maynard,  Mass., 
Merrimack,  N.H.,  has  introduced  a  new  version  of  its 
VAX®  VTX  videotex  software  and  the  DECtalk®  text-to- 
sp^ech  terminal. 

ITie  VAX  VTX  adds  support  for  Prestal  and  North 
American  l4esentation  Level  Protocol  Syntax  protocols. 
It  is  a  multi-user,  layered  software  that  provides  distri¬ 
buted  videotex  services  in  a  business  environment  and 
runs  on  both  VAX/VMS  and  MicroVMS  operating  sys¬ 
tems  and  supports  all  VTIOO-  and  VT200-compatibIe  ter¬ 
minals.  VAX  VTX  videotex  version  1.1  costs  $25,000. 

DECtalk  can  transform  computerized  text  into  compu¬ 
ter-generated  voice  messages.  Input  is  provided  by  VTX 
files  and  is  read  to  users  with  menu  selections  through  a 
standard  Touch-Tone  telephone.  The  resulting  digital 
speech  waveform  can  be  heard  through  a  built-in  speaker 
in  the  DECtalk  terminal,  a  headset,  external  speakers 
driven  by  an  amplifier  or  a  telephone.  The  spoken  output 
can  also  be  seen  on  screen  or  printed  on  paper. 

♦  *  ♦ 

TIMES  GRAPHICS  INC.  in  New  Jersey  is  linking  with, 
an  IBM  System/38  computer  at  the  Detroit  News  in  Michi¬ 
gan  to  automate  TGI’s  business  operations. 

Four  IBM  terminals  and  one  work  station  printer  in 
Vineland,  N.J.,  are  tied  to  Detroit  via  telephone  lines, 
allowing  TGI  to  produce  monthly  statements.  The  system 
replaces  an  old  fashioned  manual  billing  system. 

The  process  began  a  year  ago  and  is  supposed  to  be  in 
operation  later  this  year. 

The  system  will  generate  ad  makup  schedules,  display 
classified  ad  billing,  provide  daily  sales  by  salespeople,  log 
the  number  of  inches  of  ads  sold  per  day,  generate 
accounts  receivable  and  break  down  customers  by  type  of 
account. 

The  system’s  software  was  created  by  Creative  Data 
Systems  of  Overland  Park,  Ka. 

VISUAL  GRAPHICS  CORP.  of  Tamarac,  Fla.,  has  been 
authorized  to  distribute  the  new  MITSUBISHI  Silver  Mas¬ 
ter  800S  platemaker. 

The  800s  uses  new  roll-fed  silver  lithoplate  F  material  or 
Silver  Master  plates  and  can  deliver  photo  direct  offset 
plates  as  large  as  33.25X44.75  inches.  As  many  as  50,000 
quality  copies  can  be  run  from  each  F  type  plate,  made 
from  a  polyester  base  that  provides  the  dimensional  stabil¬ 
ity  required  for  precision  printing. 

The  800S  is  designed  for  printers  of  small  publications, 
local  newspapers,  financial  and  legal  reports,  business 
forms  and  newsletters.  Visual  Graphics  reports  the 
machine  saves  labor  and  materials  because  there  is  no 
negative  to  shoot  or  process:  The  plate  is  made  directly 
from  the  original. 

Visual  Graphics  was  also  chosen  to  distribute  the  Model 
1012  color  camera  processor,  which  uses  Ilford 
Cibachrome  materials  to  produce  full  color  copy  prints  or 
transparancies  as  large  as  10X12  inches  at  the  rate  of  100 
an  hour. 

♦  *  ♦ 

EIKONIX  CORP.  of  Bedford,  Mass.,  has  introduced  a 
low-noise  electronics  board  for  for  its  Series  78/99  digital 
image  camera  system. 

The  board,  with  optical  viewer  using  linear  photodiode 


array,  is  a  proprietary  amplifier  circuit  designed  to  in¬ 
crease  the  dynamic  range  and  gray  scale  discrimination  of 
scanned  images.  The  increased  range  results  in  higher  gray 
scale  discrimination,  adding  up  to  two  bits  per  pixel.  A 
scanned  image  of  up  to  10  bits  of  effective  data  depth,  or 
1024  shades  of  gray,  is  possible. 

The  digital  image  camera  scans  visual  information  and 
stores  it  digitally. 

Eikonix  has  also  added  three  electronic  support  package 
options  for  the  original  equipment  manufacturer  using  its 
digital  camera  system.  The  options  are  for  use  with  Eiko¬ 
nix  digital  camera  systems. 

9|C  4!  * 

GOSS,  Graphic  Systems  Division  of  Rockwell  Interna¬ 
tional  Corp.,  has  announced  the  sale  of  a  Metro  offset 
press  to  a  major  Chinese  newspaper. 

Ikegai-Goss  of  Tokyo,  Japan,  has  sold  two  Metro  offset 
units,  two  color  halfdecks,  a  folder,  two  reel  tension  pas¬ 
ters  and  two  counter  stackers  to  the  1 .6  million  circulation 
Yang  Cheng  Wanbao,  an  evening  newspaper  in  Quangzou 
City,  People’s  Republic  of  China.  Ikegai-Goss  is  a  joint 
venture  of  the  Graphic  Systems  Division  of  Rockwell  In¬ 
ternational  and  the  Ikegai  Iron  Works  Ltd. 

The  press  units  are  designed  for  a  building  that  is  ex¬ 
pected  to  be  complete  in  March.  Installation  is  scheduled 
to  start  in  June  and  printing  in  October.  Currently,  the 
newspaper  conracts  for  its  printing. 

In  1982  Goss  put  into  production  four  Metro  offset 
presses,  each  consisting  of  two  units  and  a  halfdeck,  at  the 
People’s  Daily,  circulation  six  million,  in  Bejing. 

*  *  * 

CHEMCO  SYSTEMS  CO.  of  Glen  Cove,  N.Y.,  has 
been  tapped  to  provide  the  Atlanta  Journal  and  Constitu¬ 
tion  with  a  fiber  optic  cable  facsimile  tie  between  its  old 
and  new  production  plants. 

Chemco’s  News-Scan  is  afull-page,  flatbed,  laser-based 
system  offering  automatic  recording  devices  and  internal 
drill  registration.  It  can  transmit  a  full  page  in  one  minute 
using  fiber  optics,  microwave,  cable  or  phone  lines. 

News-Scan  1 000  is  a  flatbed  laser  input  device  that  scans 
and  digitizes  input  copy,  paste  ups,  tear  sheets  or  positive 
proofs  and  transmits  them.  The  1500  exposes  roll  film, 
cuts,  drills  and  transports  it  to  a  processor. 

The  system  for  Atlanta  includes  two  News-Scan  1000 
senders,  one  1500  film  exposure  recorder  for  the  old  down¬ 
town  plant  and  two  1500s  for  the  new  offset  printing  facil¬ 
ity  15  miles  away  in  Norcross. 

Chemco  has  more  than  53  facsimile  systems  operating 
worldwide. 

♦  *  * 

The  Beta  450Z  zoom-lens  copier  made  by  the  MINOL¬ 
TA  CORP.  can  save  time  and  money  for  newspapers  not 
using  the  standard  advertising  system. 

“This  machine  has  revolutionized  things  for  us,”  said 
Barbara  Winkler,  ad  director  for  The  Daily  Ardmoreite  in 
Ardmore,  Okla.,  of  the  Beta450Z.  “It  keeps  us  from  going 
to  the  camera  so  much.’’ 

The  Beta  450Z  reduces  and  enlarges  ads  and  artwork  to 
within  one-tenth  of  an  inch,  and  the  copies  are  ready  for 
paste  up.  The  copier  can  do  the  work  faster  and  more 
cheaply  than  a  camera. 

Ad  people  such  as  Tom  Booth,  sales  representative  for 
the  Pennysaver  group  of  newspapers  based  in  Falmouth, 
Mass.,  said  the  copier  saves  time  in  producing  ads  for 
customers. 
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DEC  postpones  its  software  phase  out 


By  George  Gameau 

Digital  Equipment  Corp.  has  post¬ 
poned  for  an  unspecified  period  plans 
to  phase  out  its  newspaper  software 
systems  and  related  support  pro¬ 
grams. 

Richard  F.  Fait,  DEC  marketing 
manager  for  the  newspaper  and  pub¬ 
lishing  industries,  said  that  since  no 
comparable  software  and  mainte¬ 
nance  system  had  been  developed, 
DEC  had  decided  not  to  begin  a  plan¬ 
ned  18-month  phase  out  of  its  pub¬ 
lishing  applications  services. 

More  than  100  newspapers  depend 
on  DEC  to  maintain  and  update  their 
DEC  TMS  software,  which  includes 
editorial  and  classsified  management 
systems. 

At  the  DEC  Computer  U  sers  Group 
in  Orlando,  Fla.,  recently.  Fait  coun¬ 
tered  rumors  that  DEC  was  to  aban¬ 
don  its  software  users.  He  said  that 
requests  for  enhancement  of  software 
will  be  processed,  and  the  company 
planned  to  play  a  “strong”  role  in 
newspapers. 

DEC,  a  major  computer  manufac¬ 


turer,  decided  several  years  ago  to 
phase  out  its  front  end  systems  and 
software  for  publishing.  But  Fait 
assured  that  DEC  would  continue  to 
supply  computer  equipment  directly 
and  through  original  equipment 
manufacturers  and  third  parties. 

At  the  DEC  Computer 
Users  Group  in  Orlando, 
Fla.,  recently.  Fait 
countered  rumors  that 
DEC  was  to  abandon  its 
software  users. 


In  a  telephone  interview  after  the 
users  group.  Fait  affirmed  the  com¬ 
pany’s  intent  to  “retire”  its  TMS  soft¬ 
ware,  which  is  based  on  the  DEC’S 
ib  bit  PDF  series  of  data  processors. 
DEC  is  employing  its  new  32-bit  VAX 
computers. 

But  he  said  DEC  would  not  drop 
support  for  the  newspaper  software 
until  its  users  found  the  support  they 
needed  from  original  equipment 


Quebecor  buys  part  of  print  firm 


Quebecor,  me.  oi  the  province  of 
Quebec,  Canada,  has  agreed  to  ac¬ 
quire  a  majority  interest  in  Pendell 
Wnting  Inc.  of  Michigan,  according 
to  both  sides. 

Pendell,  a  major  printing  services 
company  with  revenues  around  $10 
million  last  year,  employs  about  140 
people  in  Midland,  Mich.  The  com¬ 
pany  is  Quebecor’ s  first  printing  plant 
in  the  United  States  and  is  expected  to 
integrate  well  with  the  Montreal- 
based  Quebecor,  according  to  a  re- 


Chemco  starts  users  group 


Chemco  Photoproducts  Co.  has 
started  a  users  group  for  discussions 
of  its  computerized  graphic  arts  pre¬ 
press  management  systems. 

The  first  meeting  was  in  New  York 
last  year  during  Graph  Expo  ’84  East 
and  Chemco  has  decided  to  continue 
them  on  an  ongoing  basis.  The  next  is 
scheduled  for  Chicago  during  the 
Print  85  exposition,  April  13-20,  at  a 
time  and  place  to  be  announced. 

As  with  other  users  groups  in  the 
industry,  the  meetings  are  designed  to 
exchange  information  between  the 
company  and  users  of  its  products. 
The  products  discussed  in  the  users 
group  are  its  Prep  Management  mask- 
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ing  system.  Computer  Aided  Prescan 
System  (CAPS),  and  other  prepress 
systems. 

Clifford  Nielsen,  advertising  mana¬ 
ger  for  the  Glen  Cove,  N.Y.,  firm, 
said  the  meetings  will  take  place 
annually  at  a  major  industry  show. 

The  group  will  cover  such  topics  as 
newly  available  software,  product  up¬ 
dates,  software  and  hardware  en¬ 
hancements,  new  interfaces  with 
other  equipment,  communication  net¬ 
works  and  new  applications. 

Users  of  the  specific  computerized 
prepress  systems  will  be  invited, 
Nielsen  said. 


manufacturers  or  third  parties.  He 
said  when  that  would  be  depended  on 
several  factors. 

“At  some  time  in  the  future,  our 
users  will  make  it  apparant  they  don’t 
need  support  or  there  will  be  other 
avenues  available  ...  In  the  interim, 
we  will  maintain  applications  support 
staff  and  offer  software  support  and 
products.” 

The  newspapers  using  DEC  soft¬ 
ware  were  concerned  about  con¬ 
tinued  support,  which  Bob  Farquhar, 
president  of  the  users  group,  called 
the  “gut  issue”  of  the  meeting. 

Fait  said  DEC  was  negotiating  with 
other  companies  for  the  takeover  of 
maintenance  of  TMS  software.  He 
declined  to  elaborate. 

Newspaper  Systems  Support  & 
Engineering  Associates  of  Stockton, 
Calif.,  which  was  formed  in  response 
to  DEC’S  plans  to  phase  out  pub¬ 
lishing  applications,  had  been  nego¬ 
tiating  with  DEC  to  take  over  soft¬ 
ware  maintenance. 


lease  from  the  Canadian  firm. 

David  and  Richard  Pendell,  presi¬ 
dent  and  treasurer,  respectively,  of 
the  company  bearing  their  name,  will 
continue  their  management  roles. 
They  said  the  agreement  will  speed 
expansion  of  the  company  while 
maintaining  its  quality  standards. 

Quebecor  publishers  three  daily 
and  32  weekly  newspapers,  several 
magazines  and  books  and  is  a  distribu¬ 
tor  of  books,  magazines  and  photos 
and  electronic  equipment  in  Quebec. 
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London-based  firm  acquires  Teicom  interest 


A  London-based  company  owned 
by  British  Petroleum  has  acquired  the 
nugority  interest  in  Teicom  General 
Corp.,  which,  with  the  Associated 
Press’s  SATNET  subsidis^,  is  build¬ 
ing  a  two-way  satellite  information 
service. 

The  company,  Scicon  Internation¬ 
al,  gained  an  80%  interest  in  Teicom,  a 
Silicon  Valley,  Calif.,  firm  with  satel¬ 
lite  technology  using  small  antennas. 

Bryan  Marson-Smith,  chief  execu¬ 
tive  officer  of  Scicon,  said  late  last 
month  that  the  deal  involved  a  $12.5 
million  investment. 

Scicon  was  formed  in  1982  and 
comprises  five  computer  service 
companies  in  Great  Britain,  West 
Germany,  France  and  the  United 
States. 

Teicom  started  in  1981  with  a  line  of 
satellite  communication  products  us¬ 
ing  a  “spread  spectrum”  technology 
that  was  the  basis  for  a  1983  joint  ven¬ 
ture  with  SATNET,  a  whoUy  owned 
subsidiary  of  AP.  AP  markets  one¬ 
way  data  services  via  satellite. 

The  joint  venture’s  goal  is  to  offer 
two-way  data  services  over  AP’s  net- 
woric  of  1 ,000  three-meter  satellite  re¬ 
ceiving  dishes,  beginning  later  this 


year. 

Plans  for  the  acquisition  were  re¬ 
viewed  by  AP’s  board  of  directors 
during  its  January  meeting.  David  L. 
Bowen,  president  of  SATNET,  then 
said  that  projections  of  the  news  ser¬ 
vice’s  market  penetration  after  five 
years  indicate  annual  pre-tax  profits 
exceeding  $20  million. 


The  joint  venture’s  goal 
Is  to  offer  two-way  data 
services  over  AP’s 
network  of  1,000 
three-meter  satellite 
receiving  dishes, 
beginning  later  this  year. 


AP  demonstated  the  two-way  Sat- 
Pac  (satellite,  packet-switched)  ser¬ 
vice  at  the  American  Newspaper  Pub¬ 
lishers  Association  conference  last 
June  in  Atlanta. 

In  addition  to  SatPac,  Teicom  will 
offer  private  data  networks  to  cus¬ 
tomers  wanting  1.2-meter  satellite  re¬ 
ceiving  dishes,  for  which  Xerox  Com¬ 


Looking  for  a  Front-End  system . . . 

With  a  path  to  Pagination? 

The  Affordable  answer  is 
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■1  ■  S  G  Dewar  Information  Systems  Corporation 

Discover  Us! 

*VV<it(  h  future  ads  for  DISC's  newest  product  discovery. 


puter  Services  has  signed  a  three-part 
agreement. 

Robert  Friedman,  Telcon  presi¬ 
dent,  said:  “We  have  positioned 
ourselves  to  compete  for  a  major 
share  of  the  emerging  bypass  market 
in  the  United  States.  Drawing  on  the 
resources  of  Scicon  International,  we 
will  develop  new  services  to  satisfy 
the  needs  of  private  database  mana¬ 
gers  desiring  connection  to  a  large 
universe  of  users  spread  across  the 
country.” 

Koppers  names 
flexo  product  mgr. 

The  Koppers  Company  Inc.  has 
named  Vincent  H.  Lapinski  as  prod¬ 
uct  manager  of  its  flexographic  web 
press  line. 

Koppers,  headquartered  in  Glen 
Arm,  Md.,  is  one  of  several  com¬ 
panies  developing  flexographic  print¬ 
ing  for  the  newspaper  industry. 

Lapinski  is  charged  with  develop¬ 
ing  new  and  retrofitted  flexo  systems 
for  commercial  cold  web  and  news¬ 
paper  uses.  He  was  formerly  with  the 
W.R.  Grace  Co.,  where  he  was  affili¬ 
ated  with  Grace’s  photopolymer  Let- 
terflex  platemaking  systems. 

Koppers  has  converted  presses  to 
flexography  at  the  Daily  News  in  New 
York  and  at  World  Color  in  Sparta, 
Illinois,  and  is  working  on  a  similar 
system  at  Eastern  Color  in  Avon, 
Conn. 

Liber  Systems 
moves  to  NYC 

Liber  Systems  Inc.,  the  American 
branch  of  a  Swedish  manufacturer  of 
a  pagination  system,  called  TIPS,  text 
and  image  processing  system,  has 
moved  its  U.S.  headquarters  to  New 
York  City. 

The  company  relocated  from 
Greenwich,  Conn.,  where  it  operated 
since  1 98 1 ,  in  order  to  better  reach  the 
American  market.  Barbara  Bittle  is 
general  manager  of  the  office. 

In  a  recent  announcement.  Liber 
said  its  TIPS  pagination  systems  were 
being  installed  at  newspapers  in  Fin¬ 
land  and  Sweden  and  at  several  other 
sites. 

The  TIPS  system  is  intended  to 
assemble  entire  pages  —  text,  picture 
and  advertising  material — on  compu¬ 
ters  for  full-page  output  on  film. 

In  Sweden,  Liber’s  parent  com¬ 
pany,  Liber  Systems  AB,  has  also 
moved  —  to  an  expanded  office  in 
Kinkoping. 
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The  future  offlexo  is 


now  at  MA.N:ROLAND 


Ed  P&dUIa  C.E.Q, 
M.A.N. -ROLAND 
Newspaper  Press  Division 


Is  flexo 

in  your  future? 

Many  publishers  and  production 
executives  have  answered  that 
question — yes.  Many  are  convinced 
of  the  advantages  of  flexo;  they 
have  been  waiting  for  that  time 
when  flexo  would  be  ready  for 
them. 

M.A.N.-ROLANP 
is  ready  now 

If  you’ve  been  waiting  for  the 
process  to  become  a  reality,  the 
time  is  now  to  talk  to  M.A.N. - 
ROLAND.  We  are  the  only  press 
manufacturer  offering  a  single 
source  for  all  elements  of  a 
complete  flexo  press  system:  from 
totally  new  printing  units  to  reels, 
tensions  and  pasters  through  to  the 
folder. 

If  you  want  to  replace  your  existing 
letterpress  units  (Goss  Mark  I,  II 
or  Colormatic)  our  FLEXOMAN 
press  units  are  designed  to  slip-in 


The  advantages 
are  here 

The  flexographic  process  for 
producing  newspapers  can  realize 
substantial  savings  on  newsprint 
waste  and  power  consumption  while 
producing  offset  quality  reproduc¬ 
tion  with  virtually  no  rub-off. 


Technical 

superiority 

From  proven  new  unit  design  to 
entire  project  responsibility,  from 
ink  management  systems  to  start-up 
and  beyond,  M.A.N.-ROLAND 
offers  the  technology  and  support 
to  make  flexo  work  for  your 
newspaper. 

If  you’re  ready  to  consider  flexo, 
we’re  ready  to  talk  to  you.  Give  us 
a  call  at  201-469-6600. 


NEWSf^PER  PRESS  DIVISION 
Middlesex,  NJ  08846-2499 


States  News  Service  teams  up  with  Keyfax 


States  News  Service  is  giving  sub¬ 
scribers  to  Keyfax,  an  electronic  in¬ 
formation  service,  a  “pipeline”  to 
Washington  by  enabling  them  to 
query  reporters  directly  through  the 
system. 

Keyfax,  which  is  operated  by 
Keycom  Electronic  Publishing,  has 
begun  “Capitol  Q&A”  which  ^lows 
subscribers  to  key  a  question  into  the 
system  that  will  be  answered  by 
States  News  Service  in  Washington. 

Editor  Leland  Schwartz  said 
States’  participation  in  Capitol  Q&A 
is  part  of  a  larger  effort  by  the  news 
service  to  provide  its  database  to  elec¬ 
tronic  information  publishers.  He 
said  States  News  Service  has  recently 
signed  an  agreement  with  Mead  Data 
Central  to  have  its  complete  news  re¬ 
port  available  on  Nexus  in  the  same 
file  with  the  Associated  Press,  United 


Press  International  and  Reuters. 

Schwartz  said  being  included  with 
AP,  UPI  and  Reuters  should  help 
States  in  its  efforts  to  be  considered  a 
major  news  service. 

He  added  that  States  considers 
electronic  publishing  to  be  “a  vital 
part  of  our  future”  and  wants  to  play  a 
leading  role  in  its  development.  He 
described  the  new  Keyfax  service  as 
“States  wanting  to  make  sure  it  can 
help  these  new  electronic  services 
cover  Washington  much  as  if  they 
were  newspapers.” 

States  has  a  person  assigned  full¬ 
time  to  handle  queries  from  Keyfax 
subscribers  using  Capitol  Q&A. 
Schwartz  said  the  service  was  not 
much  different  from  States’  current 
handling  of  reader  inquiries  for¬ 
warded  to  the  news  service  by  news¬ 
papers. 


DataTimes  adds  Dallas  dally 


The  DataTimes  computerized  li¬ 
brary  system  and  database  has  in¬ 
cluded  the  Dallas  Morning  News  as 
its  first  Texas  newspaper  client. 

The  News’s  electronic  library  was 
developed  with  Datatek,  a  subsidiary 
of  the  Oklahoma  Publishing  Co.  of 
Oklahoma  City,  Okla.,  and  the  Digital 
Equipment  Corp.  of  Maynard,  Mass. 
The  system  uses  Basis  software  from 
the  Battelle  Software  Product  Center 
of  Columbus,  Ohio. 

The  News  stores  many  of  its  stories 
on  leased  computer  space  in  Okaho- 


ma  City  and  retrieves  them  via  a  mod¬ 
em  link  during  research.  It  also  seUs 
access  to  its  files  to  subscribers  to  the 
DataTimes  network,  which  includes 
corporations,  libraries,  universities 
and  other  newspapers. 

“This  system  is  a  tool  designed  for 
our  reporters  and  editors  to  help  make 
them  even  better  at  their  jobs,”  said 
John  Cranfill,  assistant  managing  edi¬ 
tor  at  the  News.  “I  think  the  electron¬ 
ic  library  makes  for  a  fundamental 
change  in  the  way  we  do  research.  It’s 
there  to  use  at  the  touch  of  a  button.” 
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The  person  answering  the  queries 
has  “an  open  pipeline  of  material 
from  the  newsroom  to  the  database.” 

The  answers  sent  back  electronic¬ 
ally  are  available  to  all  Keyfax  sub¬ 
scribers  over  the  Capitol  Q&A  bulle¬ 
tin  board. 

“It’s  basically  a  lettei  to  Washing¬ 
ton  requiring  a  response,  possibly 
some  research,”  he  said. 

Atex  president 
to  retire  Mar.  1 

Joseph  R.  Quickel,  president  and 
chief  executive  officer  of  Atex  since 
1983,  will  retire  March  1.  He  named 
Ron^d  A.  Brumback,  the  company’s 
vice  president  of  operations,  to  suc¬ 
ceed  him. 

Two  new  vice  presidents  were 
named  and  other  senior  management 
appointments  were  announced. 

After  the  manufacturer  of  comput¬ 
erized  publishing  systems  posted  rec¬ 
ord  sales  in  1984,  Quickel  tcdd  em¬ 
ployees,  “Now  is  the  ideal  time  to 
turn  control  over  to  our  new  senior 
management  team.” 

Quickel,  a  42-year  veteran  of  the 
Eastman  Kodak  Company  which 
bought  Atex  in  1981,  has  been  with 
Atex  for  three  years.  He  played  an 
important  role  in  the  the  company’s 
development  of  copiers. 

Brumback,  who  started  with  Atex 
four  years  ago  as  head  of  its  national 
publishing  business  group,  took 
charge  of  sales  and  marketing  in  1983. 

Appointed  to  new  senior  manage¬ 
ment  positions  were  Charles  S. 
Kanach,  vice  president  of  strategic 
business  development,  and  Harland 
K.  LaVigne,  vice  president  of  North 
American  fleld  operations.  Kanach 
joins  Atex  from  the  General  Electric 
Company,  where  he  was  manager  of 
business  development  planning  for  a 
contracting  equipment  department. 
LaVigne  has  spent  more  than  20  years 
in  computer  marketing,  most  recently 
as  a  vice  president  of  Visual  Comput¬ 
er  Inc. 

Eight  other  men  were  named  vice 
presidents  in  Atex’s  management 
team. 

Atex  said  its  sales  worldwide  rose 
40%  last  year  to  an  all-time  high.  It  is 
developing  its  Total  Publishing  En¬ 
vironment  (TPE),  a  computerized 
publication  system  designed  to 
assemble  complete  pages  on  a  compu¬ 
ter  screen. 

Headquartered  in  Bedford,  Mass., 
Atex  counts  its  publication  systems  in 
400  sites  around  the  world. 
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CBS  trial 

(Continued  from  page  13) 

suits.  “It’s  not  simply  the  end  result 
but  the  cost  of  defending’’  that  chills 
the  media,  he  said. 

Reed  Irvine,  president  of  Accuracy 
in  Media,  which  is  a  frequent  critic  of 
news  organizations,  agreed  with 
Kaufman  that  the  outcome  of  the 
Westmoreland  case  will  lead  to  less 
libel  suits  by  public  figures. 

“I  think  it’s  bound  to  have  a  chilling 
effect  on  plaintiffs,  especially  lawyers 
who  generally  ask  to  take  these  cases 
on  a  contingency  fee  basis,’’  Irvine 
said.  “The  outcome  is  going  to  leave  a 
lot  of  lawyers  who  were  thinking  this 
was  a  juicy  business  thinking  it  might 
not  be  so  juicy.’’ 

Irvine  agrees  with  the  assessment 
that  the  settlement  is  a  victory  for 
CBS.  “I  don’t  see  how  it  can  be  inter¬ 
preted  otherwise,’’  he  said. 

Irvine  also  feels  that  the  millions  of 
dollars  that  suit  cost  was  a  “high  price 
to  pay’’  and  that  other  means  should 
be  found  for  settling  disputes  with  the 
media. 

He  said  Accuracy  in  Media,  for 
example,  had  produced  for  only 
$100,000  an  hour-long  documentap' 
that  will  be  shown  on  Public 
Broadcasting  Systems  stations  to  air 
criticisms  of  a  recent  13-hour  series 
on  PBS  about  the  Vietnam  war. 

“I  would  like  to  see  the  news  media 
go  the  way  PBS  is  going.  Let’s  give 
opportunity  for  the  other  side,’’  he 
said. 

Newspaper  editors  generally  agree 
with  the  view  that  the  outcome  of  the 
Westmoreland  case  will  not  alleviate 
the  libel  threat  faced  by  most  dailies. 

“This  is  a  litigious  society.  These 
nuts  are  going  to  be  coming  along,’’ 
said  Gilbert  Spencer,  editor  of  the 
New  York  Daily  News. 

Spencer  said  in  some  cities  “there’s 
almost  a  cabal  going  on’’  with  the  way 
libel  lawsuits  are  being  filed  against 
newspapers.  He  cited  Philadelphia  — 
where  he  was  editor  of  the  Phil¬ 
adelphia  Daily  News  before  coming 
to  New  York  last  September  —  as  a 
city  with  “an  awful  lot  of  libel  action 
and  a  couple  of  pretty  good-sized 
judgments  under  appeal.’’ 

Spencer  said  “papers  have  to  take 
care  of  themselves’’  and  be  careful  in 
their  reporting,  but  he  also  said  “they 
can’t  back  off.  You  have  to  go  after 
stories  aggressively.’’ 

Michael  Davies,  editor  and  pub¬ 
lisher  of  the  Hartford  Courant  and 
president  of  Associated  Press  Manag¬ 
ing  Editors,  also  expressed  the  senti¬ 
ment  that  the  “enormous  cost’’  to 
CBS  to  defend  the  suit  “was  what 
sent  the  cold  chills  through  other 


news  organizations.’’ 

Westmoreland’s  suit  showed, 
Davies  said,  that  a  plaintiff  “with 
deep  enough  pockets  can  bring  a  news 
organization  through  this  much  and 
more  and  then  stop  it  at  any  point  in 
the  process.’’ 

However,  Louis  D.  Boccardi,  pres¬ 
ident  of  the  Associated  Press,  said  the 


Westmoreland  outcome  “reinforces 
the  Times  v.  Sullivan  protections  and 
that’s  good  for  the  press  and  good  for 
the  public. 

“What  we  all  ought  to  do  is  learn 
from  the  case  and  do  our  job  as  well  as 
humanly  possible;  not  avoid  tough 
stories,  but  do  them  in  ways  that  meet 
the  standards  we  set  for  ourselves.’’ 


CBS  attempts  to  block  takeover  effort 


CBS  has  filed  suit  in  federal  district 
court  in  Manhattan  to  block  the 
efforts  of  Fairness  in  Media  to  seek 
control  of  the  company. 

Fairness  in  Media,  which  was 
formed  by  political  supporters  of  Sen. 
Jesse  Helms  (R-N.C.),  said  it  wants 
control  in  order  to  end  “the  liberal 
bias”  of  CBS  News. 

In  its  suit,  CBS  said  FIM’s  cam¬ 
paign  to  have  conservatives  buy  up 
shares  in  CBS  amounts  to  political 
fund  raising  and  charged  that  the 
group  made  false  and  misleading 
statements  in  its  filing  with  the  Secur¬ 
ities  and  Exchange  Commission. 

CBS  also  wants  to  deny  FIM’s  re¬ 
quest  for  a  list  of  its  stockholders  un¬ 
less  the  group  guarantees  the  names 
will  not  used  for  political  fund  rais¬ 
ing  purposes. 

The  suit  names  as  defendants 
FIM’s  three  principals,  R.E.  Carter 
Wrenn,  Thomas  F.  Ellis  and  James 


Palmer  Cain;  and  Hoover  Adams, 
publisher  of  the  Dunn  (N.C.)  Daily 
Record,  who  has  requested  the  list  of 
stockholders  for  FIM. 

FIM  in  its  SEC  filings  said  it  was 
considering  asking  stockholders  to 
vote  on  one  or  more  resolutions  and  to 
elect  one  or  two  of  its  members  to  the 
CBS  board.  The  group  also  said  it  is 
talking  with  third  parties  about  taking 
over  the  company. 

In  a  Feb.  6  letter  sent  by  Sen. 
Helms  that  was  also  filed  with  the 
SEC  ,  Fairness  in  Media  intends  to  run 
a  series  of  ads  in  the  Wall  Street  Jour¬ 
nal  listing  the  “names  of  my  (Helms’) 
friends  who  have  bought  one  share,  10 
shares,  even  10,000  shares  or  more  of 
CBS  stock.” 

At  current  market  prices  of  around 
$80  a  share  it  would  take  $1.2  billion  to 
acquire  half  of  CBS’s  30  million  out¬ 
standing  shares.  However,  institu¬ 
tions  own  nearly  20  million  shares. 


Study:  three  of  four  libel  cases 
are  summarily  dismissed 


A  new  study  by  the  Libel  Defense 
Resources  Center  has  found  that 
almost  three  out  of  four  libel  cases  are 
dismissed  summarily  without  the 
need  of  a  full  trial. 

The  LDRC  study,  based  on  a  study 
of  136  motions  for  “summary  judg¬ 
ment”  made  by  media  defendants  in 
1982-84,  parallels  similar  findings  by 
the  center  in  its  study  of  1 10  summary 
judgment  motions  made  in  1980-82. 

The  new  report  said  the  media’s 
summary  judgment  motions  prevailed 


in  just  under  74%  of  the  cases  studied 
in  1982-84.  In  1980-82,  the  media  pre¬ 
vailed  in  its  summary  judgment  mo¬ 
tions  75%  of  the  time. 

At  the  trial  court  level,  in  1982-84 
the  media’s  summary  judgment  mo¬ 
tions  prevailed  in  80%  of  the  cases, 
compared  to  a  79%  success  rate  in 
1980-82. 

On  appeal,  the  summary  judgment 
success  rate  in  1982-84  fell  slightly  to 
66%  from  the  70%  success  rate 
achieved  in  1980-82. 


ABA-ANPA  sponsor  film 


Saying  that  lawyers  and  journalists 
have  many  things  in  common  as 
“principal  defenders  of  the  freedoms 
guaranteed  by  our  constitution  and 
bill  of  rights,”  American  Bar  Associa¬ 
tion  president  John  Shepherd  recent¬ 
ly  introduced  the  premiere  showing  of 
the  film  “A  Question  of  Balance:  Free 
Press-Fair  Trial.” 

The  film  was  produced  by  the 
Association  and  the  American  News¬ 
paper  Publishers  Association. 

In  introducing  the  film.  Shepherd 
said  it  was  “conceived  as  a  means  to 
help  the  public  understand  how  the 


media  and  the  legal  profession  are 
joint  defenders  of  the  liberties  of  the 
American  people  despite  the  conflicts 
that  can  arise  between  the  First 
Amendment  right  to  a  free  press  and 
the  Sixth  Amendment  right  to  a  fair 
trial.” 

The  film  was  funded  in  part  by  the 
ABA  and  ANPA.  Other  contributions 
came  from  the  American  Telephone 
and  Telegraph  Company,  the  St.  Reg¬ 
is  Paper  Company,  Gannett  Founda¬ 
tion,  the  New  York  Times  Company 
Foundation,  Warner  Com¬ 
munications  and  Field  Com¬ 
munications  Charitable  Trust. 
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Los  Angeles  Mayor  Tom  Bradley  adorns  billboard  in  Herald  Examiner  promotion 


Los  Angeles  Herald  Examiner  gets  aggressive 

Launches  $3  million  promotion  campaign  aimed 
at  winning  a  larger  share  of  market 


The  Los  Angeles  Herald  Examiner 
has  launched  a  $3  million  promotion 
campaign  to  win  a  larger  share  of  the 
local  market. 

Publisher  Francis  L.  Dale  said  it’s 
the  largest  sum  the  paper  has  ever 
budgeted  for  this  purpose,  adding  that 
the  campaign  “will  focus  on  the  qual¬ 
ity  of  our  newspaper.” 

The  Hearst  paper’s  message  will  be 
spelled  out  on  billboards,  bus  posters 
and  radio  and  television.  The  bill¬ 
board  project  will  consist  of  10  paint¬ 
ed  bulletins,  each  of  which  will  ap¬ 
pear  in  six  different  locations 
throughout  the  year,  it  was  reported. 

Each  billboard  will  have  the  copy 
line  “Good  Morning  L.A.”  and  will 
depict  a  city  scene  with  a  celebrity 
figure  in  the  foreground.  Among  the 
latter  will  be  Mayor  Tom  Bradley, 
Los  Angeles  Dodgers’  pitcher  Fer¬ 
nando  Valenzuela  and  Lee  Majors 
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and  Roger  Moore  from  the  entertain¬ 
ment  industry. 

The  bus  ads  will  be  directed  at  what 
the  newspaper  considers  its  specific 
strengths,  according  to  the  associate 
editor,  Sheena  Paterson,  who  is  di¬ 
recting  the  campaign  as  a  special  as¬ 
signment. 

She  added  the  radio  and  tv  efforts 
will  involve  institutional  advertising 
promoting  the  Herald  as  “L.A.’s 
most  readable  morning  newspaper,” 
and  “target  of  opportunity”  advertis¬ 
ing  highlighting  specific  features 
such  as  a  10-part  series  on  Dodger 
manager  Tommy  Lasorda’s  autobiog¬ 
raphy. 

Working  with  Paterson  is  Blythe 
Egan,  the  Herald’s  new  promotion 
and  public  relations  manager,  and 
Maurice  Segal,  a  Los  Angeles  public 
relations  consultant. 

The  campaign  is  tied  in  with  a  ma¬ 
jor  Herald  circulation  drive  now  un¬ 
derway,  utilizing  door-to-door  solici¬ 
tation,  telephone,  in-paper  ads  and 
the  paper’s  employees,  who  are  wear¬ 
ing  “Beat  ’84”  buttons. 

“There’s  a  new  awareness  and  en¬ 
thusiasm  among  employees  to  make 
this  paper  work,”  Paterson  stated. 
“There  is  a  new  spirit.  The  Herald 
has  an  opportunity  this  March  for  the 
first  time  in  20  years  to  top  the  circu¬ 
lation  of  the  previous  six  months  end¬ 
ing  March,  1984.” 

The  paper’s  circulation  for  the 
close  of  that  period  was  236,600  daily 
and  219,900  Sunday. 

Paterson  said  that,  according  to 
ABC  surveys,  the  Los  Angeles 
Times'  penetration  is  about  24% 
“which  leaves  lots  and  lots  of  room  to 
grow. 

“We  needn’t  take  circulation  away 


from  any  other  paper  to  reach  our  po¬ 
tential,  although  we  are  not  averse  to 
doing  that.” 

The  Times’  current  circulation  is 
1,064,392  daily  and  1,331,666  Sun¬ 
day.  Another  strong  competitor  in  the 
area  is  the  Daily  News  of  Los  Angeles 
whose  daily  circulation  is  currently 
about  148,000  and  160,000  on  Sun¬ 
day. 

Dale  said  that  unlike  previous  Her¬ 
ald  promotions  which  emphasized 
money  prizes  to  readers,  the  current 
campaign  will  concentrate  on  the 
strengths  of  the  paper. 

“This  quality  has  been  recognized 
by  the  number  of  awards  we  have  won 
on  every  level  of  newspaper  competi¬ 
tion,  often  leading  all  newspapers  in 
this  area,”  he  declared.  “Our  hope  is 
to  dramatize  the  quality  we  present.” 

Paterson  noted  that  prize  contests 
improved  circulation  while  they  were 
in  progress  but  the  numbers  fell  off 
when  they  ended. 

“It  was  decided,”  she  disclosed, 
that  promotion  efforts  should  be  di¬ 
rected  primarily  to  pointing  up  the 
quality  of  the  editorial  product  with 
particular  emphasis  on  the  paper’s 
main  strengths:  sports,  entertain¬ 
ment,  local  coverage  and  the  excel¬ 
lence  of  the  writing.” 

Included  in  the  promotion  are  a  se¬ 
ries  of  “A-Team”  ads  that  identify 
'by-lines  with  faces. 

Recently  the  Herald  took  a  full- 
page  ad  in  the  Los  Angeles  Times, 
highlighting  its  staff  critics  on  film, 
music,  dance,  etc. 

The  Herald  also  has  changed  its 
typeface  to  give  it  a  “warmer,  more 
readable  look”  and  has  renovated  the 
Herald  building’s  facade,  Paterson 
said. 
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Cutthroat  Competition  in  Houston 

Classified  ad  war  ends;  linage  declines,  but  profits  increase 


By  Andrew  Radolf 

In  Houston,  classified  volume  is 
down  and  profits  are  up. 

The  reason  for  this  unusual  state  of 
affairs  is  a  lessening  of  cutthroat  com¬ 
petition  between  the  two  dailies,  ex¬ 
ecutives  at  both  papers  say,  although 
the  battle  for  classifieds  is  far  from 
over. 

The  competition  had  resulted  in 
Houston  being  the  only  major  metro¬ 
politan  market  showing  a  decline  in 
classified  ad  volume,  said  Houston 
Post  classified  director  Kevin  Walsh. 

In  1983,  the  Post  ran  3.3  million 
classified  ads,  said  Walsh.  Last  year, 
that  classified  count  dropped  to  1.7 
million. 

“It  looks  bad,”  Walsh  said  of  the 
decline,  “but  it’s  better  for  us  now 
that  it’s  over.  Even  though  we  ran  a 
million-plus  less  lines  in  1984,  we 
made  a  lot  more  money.” 

In  1982  the  Post  began  a  private 
party  promotion  in  classified  for  peo¬ 
ple  with  merchandise  to  sell.  The  spe¬ 
cial  rate  was  three  lines  for  four  days 
for  $5.  The  promotion  said  that  if  the 
advertiser  did  not  get  results  in  four 
days,  then  the  ad  could  run  another 
four  days  for  free. 

That  promotion  was  amended  in 
May  1983,  with  the  Post  allowing  pri¬ 
vate  party  advertisers  after  the  first 
four  days  to  run  their  ads  until  the 
merchandise  was  sold.  The  amended 
promotion  ended  on  November  25, 
1983,  but  all  the  ads  in  the  system 
didn’t  clear  out  until  the  end  of  Janu¬ 
ary  1984,  said  Virginia  Garza,  a  classi¬ 
fied  superviser. 

Although  the  Post’s  new  owner, 
Toronto  Sun  Publishing,  told  classi¬ 
fied  to  “stop  giving  away  ads,”  said 
Walsh,  the  department  is  continuing 
to  offer  private  parties  incentive 
rates. 

The  current  promotion  offers  two 
lines  for  four  days  for  $10,  with  an 
additional  four  days  free  if  the  mer¬ 
chandise  isn’t  sold. 

While  all  this  was  going  on  at  the 
Post,  the  Houston  Chronicle  came  up 
with  a  matching  promotion  that  even¬ 
tually  also  had  to  be  moderated  to 
restore  classified  to  a  moneymaking 
basis. 

In  1983,  when  its  “Certain  Sellers” 
promo  was  in  full  swing,  the  Chroni¬ 
cle  ran  5.2  million  ads.  The  total  clas¬ 
sified  ad  count  in  1984,  when  some¬ 


what  hi^er  rates  were  in  effect,  was 
4.5  million. 

Herb  Barger,  Chronicle  classified 
director,  said  Certain  Sellers  began  in 
August  1983,  with  a  private  party  rate 
of  three  lines  for  30  days  for  $5 ,  a  price 
he  called  “almost  nothing.” 


“It  looks  bad,”  Walsh 
said  of  the  decline,  “but 
it’s  better  for  us  now  that 
it’s  over.  Even  though  we 
ran  a  million-plus  less 
lines  in  1984,  we  made  a 
lot  more  money.” 


The  promotion  at  first  offered  the 
next  30  days  for  free  if  the  merchan¬ 
dise  didn’t  sell.  It  was  later  changed 


so  that  advertisers  could,  after  the 
first  30  days,  continue  to  run  their  ads 
until  the  merchandise  sold. 

The  Certain  Sellers  promotion  pull¬ 
ed  in  100,000  ads  a  day,  Barger  said. 
“Our  ad  count  skyrocketed  out  of 
sight.  We  did  it  to  be  competitive  with 
the  Post.” 

However,  the  Chronicle  also  de¬ 
cided  it  couldn’t  go  on  losing  money  in 
classified  and  raised  its  Certain  Seller 
rates  to  $18  for  a  3-line,  10-day  order 
that’s  mailed  in.  If  the  ad’s  called  in, 
the  rate  is  $25. 

Advertisers  can  run  their  ads  for 
free  for  an  additional  10  days  if  the  ads 
don’t  produce  results,  but  they  have 
to  reduce  the  price  of  the  merchandise 
by  10%,  Barger  said. 

“We  pulled  it  around  to  where  it’s  a 
winner,”  Barger  said,  saying  the 
Chronicle  is  now  “making  money” 
on  its  Certain  Sellers  promotion. 


El  Paso  Times  appeals  libel  ruling 


The  El  Paso  (Tex.)  Times  filed  an 
appeal  (Jan.  29)  of  a  $600,000  verdict 
in  a  libel  case  involving  a  column  in  its 
op-ed  pages. 

Last  March,  a  state  district  jury 
awarded  former  assistant  U.S.  Attor¬ 
ney  James  Kerr  $3.5  million  in  dam¬ 
ages,  saying  he  was  libeled  by  a  1978 
column  that  discussed  his  prosecu¬ 
tion  of  a  drug  smuggling  case. 

A  state  district  judge  in  December 
reduced  the  award  to  $600,000. 

At  issue  in  the  case  was  a  column, 
entitled  “Federal  System:  Less  Than 
Just?,”  appearing  in  the  opinion 
pages  of  a  Sunday  edition.  The  col¬ 
umn  was  written  by  Times  reporter 
Ron  Dusek,  who  covered  the  U.S. 
courthouse  at  the  time. 

In  his  piece,  Dusek  reviewed  a 
number  of  recent  trials  at  the  court¬ 
house  and  noted  what  he  said  were 
instances  that  were  unfair  to  defen¬ 
dants. 

At  one  point,  Dusek  wrote  that  prose¬ 
cutor  Kerr  said  in  his  jury  summation 
that  a  defendant  had  admitted  in  his 
testimony  to  being  a  moneyman  for  a 
drug  smuggling  scheme. 

“Kerr  lied,”  Dusek  wrote,  adding 
that  that  was  the  testimony  of  another 
witness. 

At  another  point,  Dusek  wrote  that 
Kerr  had  withheld  critical  evidence 
from  a  defendant’s  attorney. 


“The  burden  of  proof  ...  is  no  ex¬ 
cuse  for  cheating,”  Dusek  wrote. 

Kerr  sued  over  both  comments. 

In  its  verdict,  jury  found  that  the 
statement,  “Kerr  lied,”  was  false  and 
defamatory,  but  was  not  actual  malice 
under  the  law. 

However,  it  also  said  that  the  arti¬ 
cle,  taken  as  a  whole,  accused  Kerr  of 
“cheating,”  and  was  false,  defama¬ 
tory  and  published  with  actual  malice. 

The  jury  ordered  the  Times  to  pay 
Kerr  $500,000  in  actual  damages  and 
$3  million  in  punitive  damages. 

The  newspaper’s  post-trial  motions 
—  including  arguments  that  the  col¬ 
umn  was  protected  opinion  and  that 
the  trial  judge  made  several  legal 
errors  —  were  all  rejected. 

Reporter-lawyers 
start  libel  mag 

Three  Cincinnati  newspapermen, 
two  of  them  licensed  attorneys,  have 
begun  a  libel  and  privacy  newsletter 
for  journalists. 

Kerry  Klumpe,  John  Eradi  and  Ron 
Huff  are  producing  “Media  Newslet¬ 
ter,”  an  eight-page  newsletter  that  re¬ 
views  current  libel  and  privacy  cases 
and  includes  related  interviews  and 
analysis  pieces. 

The  newsletter  will  be  published  10 
times  a  year  at  a  cost  of  ^5  per  year. 
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Shop  Talk 

(Continued  from  page  60) 


of  class  they  finally  reached  me — my 
17  faces  had  shriveled  to  six.  Did  Na¬ 
than  Hale  count  faces  at  his  farewell? 

I  wrote  two  names  on  the  board  and 
paused:  James  T.  Kirk,  Harry  Cha¬ 
pin.  A  snicker,  a  smile,  the  sound  of 
cold  air  in  a  suddenly  massive  class¬ 
room. 

Why  pick  a  character  from  “Star 
Trek”  for  use  in  offering  wisdom 
about  a  profession  now  more  accu¬ 
rately  described  as  a  business? 

I  related  one  particular  television 
episode  in  which  the  venerable  cap¬ 
tain  and  comrades  were  in  mortal  per¬ 
il  at  the  hands  of  the  ultimate  comput¬ 
er.  The  demonic  memory  bank  had 
answers  for  all  conundrums,  till  Kirk 
played  his  final,  pithy  question: 
“Why?” 

The  emphasis  has  always  been  on 
who,  what,  when,  where  and  why. 
The  “why,”  I  insisted,  has  been  left 
dangling  too  long.  There  must  be  a 
way  to  dramatize  the  sharp  comers  of 
tragedies  and  triumphs  with  a  judi¬ 
ciously  placed,  persistent  “Why.” 

The  name  Harry  Chapin  stared 
squarely,  painfully  at  me  from  the 
board  like  a  cut  mbbed  raw.  The 
soon-to-be  ex-students  nodded  as 
though  they’d  recognized  this  singer- 
songwriter-playwright-raconteur-hu- 
manist,  probably  from  his  song 


“Taxi,”  which  surfaced  in  their  pre- 
high  school  years. 

Casting  aside  the  well-honed  fear 
of  losing  perspective,  I  admitted 
knowing  Chapin  when  his  musical  ca¬ 
reer  was  on  a  climb  and  my  reporting 
skills  still  couldn’t  get  an  interview, 
bom  of  a  lengthy  visit  with  him  and 
his  family,  converted  into  ink  on  pa¬ 
per  at  either  the  New  York  Times  or 
New  York  Daily  News.  His  later  ce¬ 
lebrity  status  compelled  more  well- 
situated  authors  to  expound  on  his  ca¬ 
reer. 

1  touched  base  again  with  Chapin 
years  later  when  he  was  en  route  to 
Milwaukee  to  give  a  benefit  concert.  I 
never  knew  his  middle  name,  but  he 
should  have  been  called  Harry 
“Benefit”  Chapin.  He  was  active 
with  Kenny  Rogers  in  crusading 
against  world  hunger  and  had  been  on 
a  presidential  hunger  commission. 
The  music  industry  had  grown  irritat¬ 
ed  at  him  for  his  giving,  his  demon¬ 
strated  social  consciousness. 
“What’ll  I  do  with  gold  records,”  he 
said  to  me,  “make  them  into  Fris- 
bees?” 

I  told  these  few  faces  who  were  be¬ 
coming  friends  in  a  dusty  chamber  of 
the  universe  that  Chapin  also  dis¬ 
dained  drugs  and  alcohol.  “I  don’t 
need  any  early  deaths,”  said  this  man 
who  met  one  a  few  years  ago  on  the 
Long  Island  Expressway. 

At  the  risk  of  losing  my  point,  1 
brought  up  an  early  Chapin  song. 


“Greyhound,”  which  had  very  little 
nice  to  say  about  lengthy  bus  travel 
but  a  few  incisive  words,  I  felt,  about 
life’s  journey  in  general:  “It’s  got  to 
be  the  going  not  the  getting  there 
that’s  good.” 

As  farewells  go,  I  was  pretty  good- 
byed  out.  It  was  not  the  kind  of  thing 
you  get  questions  on.  And  although  1 
may  have  earned  a  few  facial  stri- 
ations  and  a  non-interest-bearing 
plaudit  or  two,  at  age  3S  philosophiz¬ 
ing  on  news  or  life  is  like  dancing  in  a 
mine  field.  It’s  when  a  dare  becomes 
a  risk. 

So,  trying  to  regain  the  crispness  of 
a  copy  editor,  I  thanked  my  new  col¬ 
leagues.  Then  1  turned  to  the  black¬ 
board  to  rub  out  the  two  bits  of  per¬ 
sonal  history,  but  I  hope  not  too  suc¬ 
cessfully. 


Good  News 

(Continued  from  page  15) 


material.  Currently,  the  center  is 
operating  out  of  donated  space  at  the 
HBM  Creamer  advertising  agency  in 
New  York  City. 

Fundraising  will  start  soon,  he  ex¬ 
plained,  by  soliciting  various  facets  of 
the  media  and  advertising.  So  far, 
$40,000  has  been  pledged  with  a 
$375,000  goal  for  the  first  year. 

Norman  Glenn,  board  chairman  of 
the  center  and  founder  of  Marketing 
and  Media  Decisions,  enlisted  adver¬ 
tising  industry  organization  heads  to 
help  in  the  center’s  formation.  The 
formation  board  includes  the  presi¬ 
dents  of  AAAA,  AAF,  ANA,  ARF, 
ABP,  CAB,  INTV,  lOA,  IRTS, 
NAB,  RAB,  SRA  and  TVB. 

Times  Mirror 
to  redeem  notes 

The  Times  Mirror  Co.  announced 
that  all  of  its  outstanding  10'/4%  notes 
due  in  1985  were  called  for  redemp¬ 
tion  on  February  20. 

The  company  redeemed  the  notes 
at  a  price  of  $1,027.24  per  $1,000  prin¬ 
cipal  amount. 

The  redemption  call  involved  a 
company  offering  of  $  1 00  million  prin¬ 
cipal  amount  on  May  15,  1980. 

Conn,  daiiy  seiects 
advertising  agency 

Cronin  &  Company,  Glastonbury, 
Conn.,  has  Leen  named  advertising 
and  public  relations  counsel  for  the 
Manchester  (Conn.)  Journal  Inquir¬ 
er,  a  tabloid  published  weekday  after¬ 
noons  and  Saturday  mornings. 
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To  27  million  Americans, 
this  scene  is  a  fairy  tale. 


That's  because  27  million  American  adults 
can't  read  a  child's  bedtime  story,  can't  read  a 
street  sign,  can't  read... period. 

Functional  illiteracy  has'  become  an 
epidemic,  an  epidemic  that  has  reached  1  out  of 
5  American  adults.  It  robs  them  of  a  decent 
living,  it  robs  them  of  self-respect,  it  robs  them 
of  the  simplest  of  human  pleasures... like 
reading  a  letter  from  a  friend  or  a  fairy-tale  to 
their  children. 

Tragic  as  that  is,  it's  not  the  worst  part. 
Because  people  like  this  could  be  taught  to  read, 
if  we  had  more  tutors  to  teach  them.  Sadly,  we 
don't.  Today,  the  waiting  period  for  a  tutor  can 
be  up  to  a  year. 

You  can  change  that  by  joining  the  fight 
against  illiteracy  yourself.  It  takes  no  special 


(S^fl  Coalition  for  Literacy 


qualifications.  If  you  can  read,  you  can  tutor  or 
help  us  in  countless  other  vyays.  You'll  be  trained 
to  work  in  programs  right  in  your  own 
community.  And  you'll  experience  the  greatest 
satisfaction  of  all... the  satisfaction  of  helping 
people  discover  whole  new  lives. 

So  join  the  effort.  Call  the  Coalition  for 
Literacy  at  toll-free  1-800-228-8813.  Helping 
takes  so  little.  And  illiteracy  robs  people  of  so 
much. 


'^tlunteer  Against  Illiteracy. 
The  only  d^^ree  you  need 
Is  a  d^n^  of  caring. 
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A  cartoonist  and  his  household  words 

Bll  Keane  continues  to  use  the  experiences  of  his  own  famiiy  as 
an  idea  source  for  ‘Famiiy  Circus/  which  is  about  to  turn  25 


By  David  Astor 

“The  Family  Circus”  was  actually 
created  in  1948,  but  newspaper  read¬ 
ers  didn’t  know  about  it  at  the  time. 
As  a  matter  of  fact,  neither  did  Bil 
Keane. 

Keane  that  year  married  the  Aus- 
tralia-bom  Thelma  Came,  who  he  had 
met  while  in  the  Army  during  World 
War  II.  They  went  on  to  have  five 
children. 

As  he  and  his  wife  built  their  family, 
Keane  worked  as  a  staff  artist  for  the 
Philadelphia  Bulletin  (which  he  had 
joined  in  1945)  and  did  free-lance 
magazine  cartoons.  He  also  began  the 
syndicated  “Channel  Chuckles” 
panel  in  1954 — and  then  “Family  Cir¬ 
cus”  in  1960. 

But,  in  a  sense,  “Family  Circus” 
actually  started  soon  after  Keane  got 
married — because  the  numerous 
humorous  and  touching  things  that 
happened  in  his  family  between  1948 
and  1960  eventually  made  their  way 
into  the  comic  panel.  And  then  the 
numerous  humorous  and  touching 
things  that  happened  in  1%1,  I%2, 
1%3,  and  ensuing  years  also  made 
their  way  into  “Family  Circus.” 
Now,  joked  Keane,  he  “follows  his 
grandchildren  around  with  a  pad  and 
pencil”  to  keep  the  ideas  coming. 

Although  “Family  Circus”  chroni¬ 
cles  a  very  Keane-like  family,  it 
would  not  have  built  a  current  client 
list  of  almost  1 ,200  papers — and  be  a 
frequent  winner  of  reader  comics 
polls — if  it  did  not  have  many  univer¬ 
sal  aspects.  One  Baltimore  woman 
wrote  Keane  to  say,  “You  draw  our 
family  so  accurately,  I  am  sure  you 
are  a  Peeping  Tom.”  To  which 
Keane — who  receives  about  200  let¬ 
ters  a  week — replied,  “You’re  close. 
I’m  a  Peeping  Bil.” 

This  letter  was  printed  in  The  fami¬ 
ly  Circus  Album  (Fawcett  Columbine, 
1984),  which  was  published  to  mark 
the  upcoming  25th  anniversary  of  the 
panel  March  1.  The  book  features 
Keane’s  favorite  cartoons,  family 
snapshots,  and  commentary  from  the 
cartoonist.  (There  have  been  over  40 
other  “Family  Circus”  books  since 
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I  LOOK  SAM.' I 

V  coi?  y 


'Family  Circus'  in  1 985  (the 

1960,  not  to  mention  three  NBC  tele¬ 
vision  specials  and  a  number  of 
licensed  products  such  as  porcelain 
figurines.) 

In  addition  to  inspiring.the  charac¬ 
ters  and  situations  in  the  comic, 
several  members  of  the  Keane  clan 
a?'  -  involved  with  “Family  Circus”  in 
other  ways.  Thelma  looks  at  every 
cartoon  before  they  are  sent  to  the 
Cowles  Syndicate  (formerly  the  Regis¬ 
ter  and  Tribune  Syndicate),  handles 
much  of  the  mail,  and  takes  care  of 
business  matters,  among  other  things. 
Youngest  son  Jeff,  now  a  26-year-old 
actor,  helped  compile  the  new  book 
and  offers  other  aid.  And  oldest 
daughter  Gayle,  35,  will  soon  be  open¬ 
ing  a  plant  shop  in  California  that  will 
also  feature  “Family  Circus” 
licensed  items. 

The  other  real-life  Keane  children 
are  Neal,  33,  a  computer  design  en¬ 
gineer  with  two  children;  Glen,  30,  an 
animator  who  formerly  worked  with 
Disney  and  also  has  two  children;  and 
Chris,  28,  a  marine  biologist. 

What  did  the  Keane  children  think 
about  being  the  model  for  the  “Family 
Circus”  kids  when  they  were  growing 
up?  “They  liked  it,  and  reveled  in  it  at 
times,”  recalled  their  father.  But 
Keane  did  report  that  his  offspring 
occasionally  felt  embarrassed  by  the 
comic,  as  when  the  three-year-old 
Jeffy  character  was  shown  sucking 
his  thumb  while  the  re^ll-life  Jeff  was  a 
college  student. 


anniversary  panel)  and  1960. 


Bil  Keane 

Indeed,  all  four  “Family  Circus” 
children  (Keane  felt  four  rather  than 
five  children  was  adequate  for  his 
comic’s  needs)  have  remained  quite 
young  through  the  years:  Billy  is  7, 
Dolly  is  5,  Jeffy  is  3,  and  Peter  John 
(PJ)  is  18  months.  That  doesn’t  mean, 
however,  that  the  panel  has  remained 
static  over  the  past  quarter  century. 

Keane,  62,  noted  that  his  drawing 
has  gotten  less  “cartoony”  and  more 
realistic — not  to  mention  better. 
“When  the  feature  first  appeared,  my 
art  was  quite  different,”  he  wrote  in 
his  new  book,  adding  jokingly: 
“‘Crude,’  ‘primitive,’  ‘unfinished’ 
were  some  of  the  words  used  by  crit¬ 
ics.  They  were  talking  about  ME!  My 
drawings  they  liked.” 

The  panel  even  had  a  different 
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name  during  its  first  six  months:  “The 
Family  Circle”  (which,  not  inciden¬ 
tally,  matched  the  comic’s  round 
shape).  But  when  Family  Circle 
magazine  threatened  a  lawsuit, 
Keane  changed  the  name  to  “Family 
Circus.” 

Also,  there  were  only  three  kids  in 
the  panel  until  PJ  was  bom  in  1962. 
The  “Family  Circus”  creator  allowed 
the  baby  to  age  to  the  aforementioned 
18  months  before  freezing  him  and  the 
other  characters  in  time.  The  father 
and  mother  in  the  comic,  said  Keane, 
are  33  and  31,  respectively. 

Other  changes  in  “Family  Circus” 
have  reflected  some  of  the  trends  and 
happenings  in  American  society. 
There  were  recent  gags,  for  instance, 
mentioning  Michael  Jackson  and  Boy 
George.  Upcoming  panels,  reported 
Keane,  will  show  the  characters 
watching  Bill  Cosby’s  highly-rated 
television  show  and  playing  Trivial 
i’ursuit.  And  the  parents  in  the  comic 
mis  summer  will  turn  in  their  old  sta¬ 
tion  wagon  for  a  mini- van.  Keane  ex¬ 
plained  that  he  decided  to  have  them 
do  this  after  reading  a  Wall  Street 
Journal  article  that  discussed  how 
popular  these  vehicles  are  becoming 
with  young  families. 

But  “Family  Circus”  is  hardly  a 
faddish  comic.  In  fact,  Keane  fre¬ 
quently  has  his  characters  display 
emotions  that  people  of  any  era  would 
recognize. 

“I  am  not  afraid  to  show  love  be¬ 
tween  children  and  their  parents,” 
said  Keane,  “or  the  passing  of  pre¬ 
cious  time  in  a  family”  (by  having  the 
mom  and  dad  characters  looking 
ahead  to  when  their  kids  are  grown  or 
looking  back  to  when  they  were  kids 
themselves).  The  “Family  Circus” 
panels  with  strong  emotional  motifs 
are  not  necessarily  humorous,  added 
the  cartoonist,  but  are  a  big  reason  for 
the  comic’s  popularity. 

The  Philadelphia-born  Keane’s 
early  artistic  idols  included  comic 
strip  cartoonists  A1  Capp  (“Li’l 
Abner”),  George  Lichty  (“Grin  and 
Bear  It”),  H.T.  Webster  (“The  Timid 
Soul”),  and  Clare  Briggs  (“When  a 
Feller  Needs  a  Friend”);  magazine 
cartoonists  George  Price  and  Peter 
Amo;  and  magazine  illustrator  J.C. 
Leyendecker.  Keane,  who  never 
took  art  courses,  recalled  that  he 
learned  to  draw  by  copying  the  work 
of  some  of  these  people.  He  said  he 
began  to  develop  his  own  style  at 
about  the  time  he  was  contributing 
cartoons  to  the  Stars  and  Stripes 
newspaper  and  Yank  magazine  when 
he  was  in  the  service. 

It  was  several  years  before  that, 
however,  that  William  A.  Keane  de¬ 


veloped  his  own-style  name — 
dropping  the  “1”  from  Bill  while 
working  on  a  satirical  high  school 
magazine  called  Saturday  Evening 
Toast.  The  cartoonist  legally  changed 
his  name  to  Bil  about  15  years  ago. 

Other  notable  events  in  Keane’s 
career  include  leaving  the  Phil¬ 
adelphia  Bulletin  and  moving  to  Ari¬ 
zona  in  1959,  taking  on  Bud  Warner  to 
ink  “Family  Circus”  in  1965,  ending 


the  “Channel  Chuckles”  panel  when 
his  television  “went  kaput”  in  1977, 
and  winning  the  Nation^  Cartoonists 
Society’s  coveted  Reuben  Award  as 
“Cartoonist  of  the  Year”  in  1983. 

As  for  the  future,  Keane  said  he  has 
no  intentions  of  retiring.  The  cartoon¬ 
ist  (who  thanked  newspapers  for  giv¬ 
ing  him  a  showplace  for  his  work) 
stated,  “Why  give  up  what  I’m  en¬ 
joying  and  like  to  do  best?” 


American  food  feature  introduced 


A  weekly  column  that  discusses  re¬ 
gional  American  food — and  looks  at 
local  restaurants  and  recipes — has 
been  introduced  by  Univei^  Press 
Syndicate. 


Michael  and  Jane  Stern 


The  writers  of  “A  Taste  of  Amer¬ 
ica”  are  Michael  and  Jane  Stem,  who 
have  used  18  Volkswagens  the  past  13 
years  to  do  “on-the-road”  food  re¬ 
search.  The  authors  of  Square  Meals 
(Knopf,  1984)  and  numerous  other 
books  will  continue  to  criss-cross  the 
country  for  the  new  column  and  CBS 
Morning  News,  on  which  they  appear 
regularly. 

“Things  are  changing,’’  said 
Michael  Stern  in  a  recent  People 
magazine  interview.  “Americans  are 
getting  over  a  long  culinary  inferiority 
complex  .  .  .  .” 

The  Stems  have  also  appeared  on 
60  Minutes  and  other  television 
shows  and  on  National  Public  Radio’s 
All  Things  Considered.  And  they 
have  written  for  magazines  such  as 
Redbook,  Vogue,  Good  Housekeep¬ 
ing,  and  Esquire. 

Michael  has  a  background  as  an  art 
historian  who  studied  film-making, 
while  Jane  has  done  painting.  They 
met  as  graduate  students  at  Yale. 


‘Family  Computing’  column  is  out 


A  weekly  column  by  the  editors  of 
Scholastic’s  375,000-circulation 
Family  Computing  magazine  has 
been  introduced  by  the  Special  Fea¬ 
tures  division  of  the  New  York  Times 
Syndication  Sales  Corporation. 

The  750-word  “Family  Comput¬ 
ing”  combines  advice  about  home 
computing  with  anecdotal  passages 
featuring  the  experiences  of  actual 
computer  users. 

Topics  discussed  include  making 
computer  salespeople  “speak  your 
language,”  picking  the  best  room  in 
the  house  to  set  up  a  new  system, 
buying  a  used  computer,  curing 
“computerphobia,”  developing  a 
software  library,  caring  for  a  compu¬ 
ter,  fixing  a  computer,  using  a  compu¬ 
ter  to  moonlight,  and  electronic  shop¬ 
ping  from  the  home.  Each  column 
ends  with  a  consumer  “Pick  of  the 


Week”  evaluating  a  new  home¬ 
computing  product  and  listing  its 
price  and  availability. 


We  supply,  free  of  charm,  TV 
listings  and  the  features  daily  or 
weekly  or  both,  tailored  to  your 
area.  You  pay  us  a  commission 
on  extra  business  advertising 
sold  by  us  on  an  annual  basis. 

YOU  NET  YOUR  RATE 

Dickinson  Multi-Media  Services,  Inc 

Servicing  newspapers  for  over  40  years. 

(NeUnion  271  Madison  Avenue 

H-H  New  York,  NY  10016 

(212)-532-0170 
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SYNDICATES 


Kid  abuse  coverage 

A  special  comic  supplement  on 
child  abuse  was  carried  February  17 
by  eight  mjgor  newspapers,  including 
the  Chicago  Tribune,  Boston  Globe, 
Detroit  Free  Press,  Kansas  City  Star, 
St.  Louis  Post-Dispatch,  Des  Moines 
Register,  Philadelphia  Inquirer,  and 
Cleveland  Plain  Dealer. 

Part  of  the  supplement,  which  was 
developed  by  Marvel  Comics  in  coop¬ 
eration  with  the  National  Conunittee 
for  Prevention  of  Child  Abuse,  fea¬ 
tured  the  Spider-Man  character.  Stan 
Lee’s  comic  strip  starring  Spider- 
Man  is  distributed  by  Cowles  Syndi¬ 
cate  (formerly  the  Register  and  Tri¬ 
bune  Syndicate). 

Heart  series  offering 

Excerpts  from  The  Living  Heart 
Diet  (Raven  Press  Books,  1984)  by 
renowned  heart  surgeon  Michael  E. 
DeBakey  and  others  is  being  offered 
by  the  Special  Features  division  of  the 
New  York  Times  Syndication  Saies 
Corporation.  February  is  American 
Heart  Month. 

The  13-part  series  (consisting  of 
800-word  installments  plus  recipes) 
includes  diets  for  preventing  and 
treating  specific  cardiovascular  prob¬ 
lems,  a  review  of  current  knowledge 
about  heart  disease,  and  data  on  the 
“key  risk  factors  of  heart  disease” 
such  as  smoking. 

News  of  ‘Shoe’  strip 

The  Shoe  Must  Go  On,  a.  collection 
of  Jeff  MacNelly’s  “Shoe”  strips, 
was  recently  published  by  Holt,  Rine¬ 
hart  and  Winston. 

MacNelly  then  went  on  a  tour  to 
promote  the  book  that  included  an 
appearance  on  the  Today  show. 

“Shoe” — a  Jefferson  Communica¬ 
tions  property  distributed  by  Tribune 
Media  Services — was  also  in  the  news 
this  winter  when  the  Miami  Herald 
entered  a  S8-foot  float  featuring  the 
comic’s  characters  in  the  Orange 
Bowl  Parade. 

‘Gordo’  strip  ending 

“Gordo”  by  Gus  Arriola  of  United 
Feature  Syndicate  is  ending  March  2 
after  43  years.  The  comic  strip  starred 
a  Mexican  bean  farmer  turned  tourist 
guide  and  was  also  known  for  its  many 
animal  characters.  Arriola  said  he 
plans  to  work  on  children’s  books  and 
other  projects. 


AT  THE  21  St  CENTURY  COMICS  LUNCHEON 

A  number  of  syndicate  executives  and  cartoonists  were  among  the  people  attending  the 
luncheon  held  by  the  2 1  st  Century  Comics  group  in  New  York  City  February  1 1 .  Various 
ways  of  improving  Sunday  comics  sections  were  unveiled  at  the  event  (see  E&P, 

February  16). 

f 


(Left)  'Steve  Canyon'  creator  Milt  Caniff.  (Right)  'Life  with  Robinson,'  'Flubs  &  Fluffs' 
cartoonist  Jerry  Robinson. 


King  Features  Syndicate  executive  Lawrence  T.  Olsen,  'Beetle  Bailey'  creator  Mort 
Walker,  Catherine  Prentice  of  the  Newspaper  Features  Council,  and  King  execs  Allan 
Priaulx  and  Bill  Yates. 

PHOTOS  by  DAVID  ASTOR 
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Style  with  substance. 


It’s  in  the  way  he  uses  sardonic  humor  to 
hit  today’s  issues  head-on.  The  way  he 
couples  insight  and  event,  flair  and 
experience,  common  sense  and  controver¬ 
sy.  The  way  he  entertains  while  he  enlight¬ 
ens.  It  all  adds  up  to  distinctive  columns 
for  your  editorial  or  op-ed  pages. 

David  Nyhan  has  covered  politics  for  more 
than  20  years.  He’s  been  featured  in  The 
Boston  Globe  for  more  than  a  decade.  Now, 
his  twice-weekly  columns  for  UFS  are 
winning  national  exposure. 

Find  out  more  about  David  Nyhan. 

Call  Brad  Bushell,  Vice  President  and  Sales  Manager, 
toll  free  at  1-800-221-4816  (in  New  York,  212-692-3700). 

United  Feature  Syndicate 

A  division  of  United  Media,  a  Scripps  Howard  company 

200  Park  Avenue,  New  York,  NY  10166 


About  Awards  The  4th  Estate 


TRUTH  UNVEILED.  Mike  Masterson  of  the  Arkansas 
Democrat  won  the  Newspaper  Guild's  1984  Heywood 
Broun  Award,  which  includes  a  $1 ,000  prize,  for  his  inves¬ 
tigation  into  the  death  in  1960  of  a  young  black  man  in  the 
Faulkner  County  Jail  in  Conway,  Ark. 

Acting  on  a  tip  from  a  white  inmate  who  was  in  the  jail  on 
the  night  21-year-old  Marvin  Williams  was  arrested,  Mas- 
terson’s  investigation  established  that  Williams  “had  been 
beaten  to  death,  probably  after  his  arrest  on  what  appeared 
to  be  a  trumped-up  charge  of  public  drunkenness,"  the 
judges  said.  A  coroner's  jury  in  1960  had  ruled  the  death  an 
accident. 

As  a  result  of  Masterson 's  investigation,  a  special  pros¬ 
ecutor  has  been  named  and  a  grand  jury  probe  into  Wil¬ 
liams'  death  is  scheduled  to  begin  this  month. 

OLYMPIC  EFFORT  HONORED.Bill  Dwyre,  40,  sports 
editor  of  the  Los  Angeles  Times  was  the  unanimous  choice 
to  receive  the  National  Press  Foundation's  first  annual 
Editor  of  the  Year  Award  for  his  planning  and  directing  of 
the  newspaper's  coverage  of  the  Summer  Olympics. 

Dwyre  was  picked  for  “journalistic  excellence"  in  put¬ 
ting  together  a  team  of  more  than  120  reporters,  photog¬ 
raphers  and  editors  who  produced  24  special  four-color 
Olympic  sections  totalling  nealy  1.4  millon  words.  Found¬ 
ation  chairman  Frank  Aukofer  said  Dwyre  best  met  the 
board's  goal  of  honoring  an  editor  for  “imagination,  pro¬ 
fessional  skill  and  ability  to  motivate  st^  members. 
Dwyre  will  receive  $5,000  and  a  plaque  at  the  Founda¬ 
tion's  Annual  Awards  Dinner  in  Washington  on  February 
28. 

:|e  :|c  4: 

INDIAN  EDITOR  HONORED.  Mark  Trahant,  27-year- 
old  editor  of  the  Navajo  Times  Today  in  Window  Rock, 
Ariz.,  will  receive  $1,000  and  a  special  citation  from  the 
National  Press  Foundation  for  his  “inspiring  display  of 
individual  journalistic  initiative"  in  converting  the  news¬ 
paper  from  a  weekly  to  a  daily  focusing  on  Indian  con¬ 
cerns.  The  paper  went  daily  in  1984,  becoming  the  first 
American  Indian  newspaper  to  do  so.  Trahant,  who  is  a 
member  of  the  Shoshone-Bannock  tribe,  will  receive  his 
award  at  the  Foundation's  Annual  Awards  Dinner  in 
Washington  on  February  28. 

WOMEN  MAKE  FRONT  PAGE.  Eleven  New  York 
area  women  received  awards  for  excellence  in  journalism 
from  the  Newswomen's  Club  of  New  York  at  its  annual 
Front  Page  Dinner  Dance  on  February  8.  In  the  newspaper 
category,  the  winners  of  the  Front  Page  Awards  are  Dena 
Kleiman  of  the  New  York  Times  for  her  feature  “When 
Abortion  Becomes  a  Birth;"  Sara  Rimer,  also  of  the 
Times,  for  her  series  “Learning  to  Live  Peacefully  in  High 
School  Melting  Pot;"  and  Carole  Augus  of  Newsday  for  a 
non-deadline  story,  “A  Viet  ‘War  Zone'  in  American 
Forests."  Maria  Laurino  of  the  Village  Voice  won  the 
Jacqueline  Z.  Radin  Award  for  a  beginning  journalist  for 
her  story,  “A  Growing  Madness:  Breakdown  at  Manhat¬ 
tan  Psychiatric." 

♦  *  * 

FoIA  CHAMPION.  U.S.  Sen.  Patrick  J.  Leahy  (D- 
Vermont)  has  been  named  the  1985  recipient  of  the  Thom¬ 
as  Jefferson  Award  for  his  “ardent  support"  of  the  federal 
Freedom  of  Information  Act.  The  award  honoring  a  public 
official  concerned  with  guaranteeing  the  freedom  of  news 
media  to  gather  and  disseminate  news  will  be  made  Febru¬ 
ary  22  during  Mass  Communications  Week  at  Texas  Tech 
University. 


By  Doug  Borgstodt 


'  FOR  tomorrow's  CAKIOOH  CAN  TON  COME  UP  WITH  SOMETHING- 
REAL  T0U6II  ON  AHt  POaunON  7  WITHOOT,  OF  CDORSF. 
OFFENPING  OUR  lOCAL  INDUSTRIES-'* 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUOIENCf 


Classified  Advertising 


FEATURES  AVAILABLE 


- - - 

AUTOMOTIVE 

REAL  ESTATE 

Car  Problems?  David  Hornblower 
answers  reader's  questions  in  his  popu¬ 
lar  Car  Care  Hotline  column.  For  sam¬ 
ples,  rates:  Box  8483,  Editor  &  Pub¬ 
lisher. 

HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Herald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 

GARDENING 

PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesd^.  Box  20068, 
Riverside,  CA  92516.  (714)686-8005. 

Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 

HEALTH 

MONEY 

"KEEPING  CHILDREN  HEALTHY”  by 
Kathleen  Doheny  gives  the  latest  on  what 
health  professionals  are  saying  about 
taking  care  of  children.  It's  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  medication  for 
consumers,  healthful  travel,  fitness  and 
dental  care.  Plus  timely  news  and  fea¬ 
tures  on  health  and  medicine.  Our 
6,000  words  each  week  come  to  you  by 
mail  or  electronically  at  a  remarkably  low 
cost.  Send  for  a  sample  or  free  trial. 
Keith  H^lund,  Editor,  International 
Medical  Tribune  Syndicate,  6(X)  New 
Hampshire  Ave.  NW,  Suite  700, 
Washington,  DC  20037. 

"MORE  FOR  YOUR  MONEY”— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

ENTERTAINMENT 

SCIENCE 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

WEEKLYSCIENCE  COLUMN  800  words 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland.  OR 
97228.  (503)  224-8338. 

ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS  \ 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan-  ^ 
Sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher.  \ 

1  Above  Average  ; 

PERFORMANCE 

!  SYD  S.  GOULD  &  COMPANY 

I  Rte  1,  Box  146,  Theodore,  AL  36582  ; 

(205)  973-1653  i 

WE  WISH  TO  EXTEND  publication  of  a 
UNIQUE,  SUCCESSFUL  REAL  ESTATE  , 
MAGAZINE  into  other  areas  of  California  j 
and  the  USA  with  local  publishers/! 
printers/entrepreneurs  on  a  joint  venture  ; 
basis.  Tremendous  potential  -  no  com- 1 
petition.  Please  call  Peter  Ronson  on 
(714)  793-6351  or  798-3186. 

BILL  MATTHEW  COMPANY  conducts  : 
professional,  confidential  negotiations  ; 
;  for  sale  and  purchase  of  highest  quality  ' 
i  daily  and  weekly  newspapers  in  the  ! 

country.  Before  you  consider  sale  or  j 
'  purchase  of  a  property,  you  should  call  . 
'  (813)  733-8053  daytime;  (813)  446-  ! 
1  0871  nights:  or  write  Box  3364,  ] 
Cleanivater  Beach  FL  33515.  No  obliga-  i 
'  tion,  of  course. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

j  Brokers*Consultants*Appraisers 
i  James  A.  Martin  Associates  i 

Columbus  Office:  (614)  889-9747  j 
PO  Box  798,  Dublin  OH  43017  i 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  M  issior 
KS  66207. 

CRIBB  MEDIA  SERVICE 

John  T.  Cribb,  Box  1220,  Townsend  MT 
■  59644;  (406)  266-4223. 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
'  7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 

1  Robin  R.  Lind  (804)  784-3713 

I  Frank  L.  Thomas  (919)  563-3365  | 

E&P 

Classifieds 

212-675-4380 
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ANNOUNCEMENTS 

NEWSPAPER  BROKERS  I 

Fournier  Media  Service  Inc.  I 

Appraisal«Brokerage<Consulting  I 

John  L.  Fournier  Jr. 

PO  Box  5789,  Bend.  OR  97708  ! 

Office  (503)  389-3277  I 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Senrices,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


KREHBIEL-BOLITHO,  INC  ! 

Brokers-Appraisers-Consultants  ! 

Over  550  Newspaper  Sales  i 

ROBERT  N.  BOLITHO  | 

PO  Box  7133,  Shawnee  Mission  KS  | 

66207.  Office;  (913)  451-8260 

I 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(202)  628-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196  j 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35K  to  $1.7  million.  Free  information.  | 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex-  \ 
position  Blvd.,  Austin,  TX  78703,  (512)  i 
476-3950. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 
you  need 

ROY  HOLDING  &  ASSOCIATES 
•Brokers  'Appraisers  ! 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 _ 

NEWSPAPERS  FOR  SALE  i 

CENTRAL  N.C.  WEEKLY  grossing' 
$42,000.  Sell  for  far  below  gross  with  j 
$8,()00  down.  A  small  newspaper  at  a  ' 
sacrifice  price  but  with  tremendous  | 
advertising  potential  to  double  even  tri-  ‘ 
pie  gross  in  first  year  for  ambitious  ad  . 
man-newsman,  or  husband-wife,  team.  ' 
Dream  Sunbelt  area,  high  profit;  large  i 
net  possibilities  for  a  retired  newspaper-  ^ 
man.  Box  431,  Graham,  NC  27253.  i 
(919)  228-7851.  | 

- i 

DIVORCE  SALE  mustsell  northern  Neva-  ; 
da  county  seat  weekly  gross  $100,000  ! 
quick  sale  for  $50,000.  $20,000  down.  I 
(iwner  will  carry  balance.  Write  only  tc  ; 
David  Shire,  P(J  Box  704,  Battle  Moun-  ; 
tain,  NV  89820.  I 


IOWA  profitable  college  town  weekly.  No  ] 
competition.  Priced  below  gross,  (jwner 
financing.  NEW  JERSEY  Jewish  month¬ 
ly.  Contact  James  A.  Martin  Associates, 
(^lumbus  Office:  (614)  889-9747,  Box 
798,  Dublin,  OH  43017. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NEW  HAMPSHIRE  WEEKLY  in  historic, 
scenic,  industrial  area.  Growing  com¬ 
munity.  Well  equipp^  plant.  Annual 
volume  $275,0()0.  Priced  below  gross. 
Terms  available.  W.B.  Grimes  &  Co., 
1511  K  Street,  N.W.,  Washington,  D.C. 
20005. 


SAN  FRANCISCO  BAY  AREA  WEEKLY. 
Gross  $360,000;  potential  $700,000; 
must  be  young.  Eixperienced  ad  man. 
Sell  for  $375,000.  Box  8492,  Editor  & 
Publisher. 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South¬ 
east. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers.  Brokers,  Consultants 
7200  Hermitage  Road.  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


UNUSUAL  SELLER  FINANCING 
OPPORTUNITY  for  experienced  man 
and  wife  team  with  a  little  money  and 
willing  to  work  hard  to  own  two  long 
established  Pennsylvania  weeklies. 
Robin  R.  Lind,  Edwin  0  Meyer  Associ¬ 
ates,  Inc.,  Box  244,  Manakin/Sabot,  VA 
23102,  (804)  784-3713. 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood 
Springs  and  Vail,  Colorado  area.  Price 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with 
1/3  down,  (303)  945-2445. 


ZONE  7:  Shopper,  money  machine. 
Gross  $539,882.  Cash  flow  $153,296. 
Carrier  delivery,  management  intact. 
$600,000 with  $150,000  down,  terms. 
SOUTH  DAKOTA:  Shopper  in  good  mar¬ 
ket  grossing  over  $500,000.  $460,000 
with  $200,000  down,  terms. 

NORTH  CAROLINA:  Carrier  distribution 
shopper  with  excellent  growth,  manage¬ 
ment  intact.  Current  year  gross  should 
be  $800,000  plus.  $600,000  with 
$150,000  down,  terms. 

NORTH  DAKOTA:  Shopper  with  excel¬ 
lent  growth,  could  be  twice  a  week.  Gross 
over  $1,000,000,  good  net.  $950,000 
with  $250,000  down,  terms. 
CALIFORNIA:  Shopper,  direct  mail,  well 
established,  good  market,  management 
intact.  Pric^  at  gross.  $2,000,000 
with  $600,000  down,  terms. 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 

59644;  (406)  266-4223. 


EDUCATIONAL 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEFT.  Ill,  PO  Box 
1196,  Thousand  Oaks,  CA  91360. 

PUBLICATIONS  AVAILABLE 

\  “HOWTOMAKE$100,OOOAYearpub- 
■  lishing  Newsletters.”  Free  details.  Box 
i  34312,  Betheseda  MD  20817. 
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ANNOUNCEMENTS 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPUES 

NEWSPAPERS  WANTED 


NEWSPAPER  EXECUTIVE  seeks  to  own 
and  run  a  Zone  1  weekly  or  small  daily. 
Cash  purchase  of  $500,000  to 
5,000,000.  If  you  are  ready  to  sell  now 
or  in  the  next  few  years,  please  reply  to 
Box  8553,  Editor& Publisher.  Your  reply 
will  be  held  in  the  strictest  confidence. 


PRIVATE  PARTY  seeks  small-medium 
throwaway;  West  Coast  Florida,  consist¬ 
ing  of  classifieds,  buy-sell-services 
offered  and  local  merchants  advertise¬ 
ments.  Write  Box  8551,  Editor  &  Pub¬ 
lisher. 


WELL  RESPECTED,  ^wing  Canadian 
daily  newspaper  with  cash  seeks  to 

Purchase  smaller  newspapers  (5000- 
0,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 

PUBLICATIONS  FOR  SALE 

QUALITY  OF  LIFE  ANNUAL 
Award-winning  lifestyle  annual.  News¬ 
stand  and  hotel  room  distribution.  Will 
sell  all  or  part  to  sales-oriented  person. 
David  Dachner,  2369  E.  Main  St.,  Col¬ 
umbus,  Ohio  43209. 


INDUSTRY 

SERVICES 

NEWSPAPER  SERVICES 


COLOR  SEPARATIONS 
Direct  screen,  4<olor,  85-line,  from 
35mm  slide.  From  $30.  Newspaper 
Specialties,  PO  Box  628,  Galveston,  TX 
77550,  (409)  744-3611  ext.  214,  Bill 
Cochrane. 

TYPESETTING  SERVICES 

TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charac¬ 
ters.  Please  call;  (212)  242-9722. 

CONSULTANTS 

M&S  Canadian  Web  Consultants.  Pro¬ 
fessionals  in  Web  pressroom  equipment 
and  personnel  evaulation.  Maintenance 
and  training  program,  installations  and 
repairs.  Phone  (705)  673-6607. 

MAILROOkl  SERVICES 

NON-HEAT  set  Web  time  and  Chesire 
mailing  time  available.  Mr.  Lesnar  (1- 
800)  843-6805. 

aRCULATION  SERVICES 

BUILD  AND  HOLD  CIRCULATION  AND 
DEVELOP  ALL  RELATED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savings  prog¬ 
rams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  development, 
specialized  training,  and  more.  Hands 
on  consultation  from  an  internationally 
renown  expert.  KEVIN  S.  PAPPERT,  Cir¬ 
culation  Consultant  for  Newspapers; 
(313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


CIRCULATION  SERVICES 


VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Renten- 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


WEEKLY  NEWSPAPERS 
1,985  NEW  SUBSCRIPTIONS 
(90-120  DAYS) 

Circulation  Climbers  can  market  your 
newspaper  and  take  you  to  the  number 
one  postion  in  your  market.  We  do  every¬ 
thing  from  the  telemarketing  to  the  bill¬ 
ing.  Interested???  Call  James  M. 
^utellaro  (617)  938-7040. 


PUBLISHERS-  Circulation  work  per¬ 
formed  by  contract  or  temporary  employ¬ 
ment  basis.  Eastern  Zone  2  (516)  588- 
2735. 

TELE-SALES  SYSTEMS  presents  the 
newspapering  industry  with  a  clear  tele¬ 
marketing  choice.  Quality  sales  manage¬ 
ment  produces  quality  starts.  Tele-SaTes 
j  Systems,  Inc.,  3150  N.  24  St.,  Suite 
:  107,  Phoenix,  AZ  85016.  (602)  954- 
I  7717. 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Callor 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


SHERIDAN  STITCHER-TRIMMER  4 
pockets  two  stitching  heads  five  hp  drive 
2  hpvacum,  1  hp  blower.  Model  BT3km 
duplicate  machine  for  spare  parts.  (215) 
820-  6534. 

WANTED  TO  BY;  Spiral  Chute  for  news¬ 
papers  in  bundles  for  delivery  to  lower 
level  at  least  15  feet  high,  (jail  (615) 
552-1808. 


Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (415)  383-4500. 

_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing- 
I  le  and  multiwide  label  heads  and  quarter 
I  folders.  Call  Scott  or  Ed  Heisley;  (800) 
I  527-1668  or  (214)  357-0196. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 

SQUeeze  Lenses  for  SAUTTAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  DIMENSION 
CONTROL.  REPAIR  and  OPTIMIZING  of 
process  camera  lenses.  Herb  Carlbom  at 
CK  Optical  -  (213)  372-0372,  PO  Box 
1067,  Redondo  Beach,  CA  90278. 

CIRCULATION  SOFTWARE 

CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 

COMPUTER  SOFTWARE 

ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
Abmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochureand  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)887- ! 
7141.  I 

NEWSPAPER  ACCOUNTING  SYSTEMS ! 
Sophisticated  and  powerful  financial  | 
accounting  system  for  small-to-medium  i 
size  newspapers.  Includes  advertising! 
accounts  receivable  and  billing,  I 
accounts  payable,  and  payroll,  each  fully 
interfaced  to  general  ledger.  Turnkey 
system  including  newspaper  accounting 
system,  NCR  Tower  computer,  3  termin¬ 
als,  printer,  and  operator  training  for 
only  $29,780.  Call  Fred  Me  Daniel, 
Tamarix  Systems,  (505)  326-7143  or 
write  to  101  E.  3()th  St.,  Farmington, 
NM  87401. 


LEnERFLEX290A 
SPARE  PARTS 

We  are  selling  our  spare 
parts  inventory  for  the 
Letterflex  290A  system,  it 
is  valued  at  $27,000. 

Here  is  a  chance  to  get 
spare  parts  at  a  savings 
to  you.  Make  offer  for  all 
or  part.  Call  for  details. 

(415)  645-2471 
Oakland  Tribune.  Inc. 


CHESHIRE  labeler.  IDAB  CS202  coun-  ' 
ter  stacker,  TXT  Harris  and  Compug-  I 
raphic  typesetters,  etc.  Curtis  (703)  1 
521-1089. 


REMANUFACTURED  Sheridan  72P, 
48P  and  24P  Inserters. 

Remanufactured  Sheridan  MS  &  HH 
hoppers.  j 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
dnd  Pdcors 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  Counter  Stackers  and  com¬ 
plete  line  of  New  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warranty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 

Newspaper  Mailroom  Systems  Division 
1 1  Main  Street 

Southboro,  MA01772(617) 481-8562 


•24P-48Pand  72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
TANT;  (713)468-5827. _ 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  MCS  10  8400,  2  Term.,  3  Floppies, 
512K,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  3  years.  Low  use, 
PMA,  $52,500; 

ECRM  8400  LASER  AUTO  KON  II  LAS¬ 
ER  GRAPHICS  SYSTEM,  $15,000; 
DIAN IPPON  DS  C6 18  20X24  VERTICAL 
CAMERA,  $3000. 

Bob  Weber  (216)  831-0480. 

CG  MCS  10  8400,  2  Term.,  3  Floppies, 
512K,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  3  years.  Low  use, 
PMA,  $52,500; 

ECRM  8400  LASER  AUTO  KON  II  LAS¬ 
ER  GRAPHICS  SYSTEM,  $15,000; 
DIANIPPON  DS  C618  20X24  VERTICAL 
CAMERA,  $3000. 

Bob  Weber  (216)  831-0480. 

CG  MCS  10  8400,  2  Term.,  3  Floppies, 
512K,  Preview,  ACI,  Ruling,  Back-up 
Controller,  42  Fonts,  3  years.  Low  use, 
PMA,  $52,500; 

ECRM  8400  LASER  AUTO  KON  II  LAS¬ 
ER  GRAPHICS  SYSTEM,  $15,000; 
DIAN  IPPON  DS  C6 18  20X24  VERTICAL 
CAMERA,  $3000. 

Bob  Weber  (216)  831-0480. 

HARRIS  MICRO-STOR,  Model  1253, 
Wire  brd.  and  ASCI  Interface,  $4500; 
HARRIS  COMPUEDIT  1020,  (Format) 
$900; 

HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

Bob  Weber  (216)  831-0480 
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EQUIPMENT  &  SUPPUES 


EQUIPMENT  *  SUPPUES 
PHOTOTYPESETTINQ 


PPESSES 


EQUIPMENT  a.  SUPPUES 
_ PRESSES 


EQUIPMENT  S  SUPPUES 
WANTED  TO  BUY 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 


UTS  SYSTEM  BY  CG.  6  Term., 
$17,500: 

UTS  SYSTEM,  2  Controllers  and  12 
Term.,  $34,000; 

UNISETTER  LR  WITH  DEK,  $6500. 
Bob  Weber  (216)  831-0480. 


USED  COMPUGRAPHIC  FONTS:  Comp 
IV,  Editwriter,  (Choose  from  Library  of 
over  800  Strips)  $125  add  $20  per  ITC 
Track.  Call  Bob  Weber  (216)  831-0480 
For  List. 


VIDEOSETTER  UNIVERSAL  With  DCS 
Controller,  $12,000; 

ADVANTAGE  I.  8"  Floppy.  $10,000; 
MDT  350,  $2500; 

CG  UNIFIED  COMPOSER,  $1500. 

Bob  Weber  (216)  831-0480 


VARISYSTEMS  VCIA  Editing  Term., 
$5500: 

LINOTRON  202,  32K  RAM,  10  Meg 
HD,$22,000; 

LINOSCREEN,  With  Tablet  Option. 
$6500. 

Bob  Weber  (216)  831-0480. 


VIDEOSETTER  FONTS;  your  choice 
from 

Library  of  90  for  $250  each.  Also  UN¬ 
ISETTER  STRIPS  Including  Width  Card, 
$100  each  $15  per  ITC  Track  and  Re¬ 
lated  U.C.  OUTPUT  CARDS  at  $50 
each.  Call  for  other  fonts.  BOB  WEBER 
(216)  831-0480. 


PRESSES 


CUSTOM  BUILT  3-night  trimmer,  setup 
for  Harris  presses.  Used  very  little,  like 
new  condition.  (314)  993-2112. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A.  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


GOSS 

Goss  Urbanite  7  Units.  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V* 
cutoff  with  2:1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


:OMPUGRAPHIC  UNIFIED  COMPOS¬ 
ER,  needs  monitor,  excellent  condition. 
Make  an  offer.  Call  (308)  345-4500. 


MARRI^ 

845,  4-8  units.  1973,  1979. 

V-22,  4  units,  1970. 

V-15A.  6-4  units.  1970. 

GOSS 

Community  SC,  2  units  (add-on). 
Community  SSC,  3  units  with  folder, 
1982. 

KING 

Colorking,  1  unit  (add-on). 

Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


HARRIS  V-25 

1981-  8  units,  2  folders,  splicers,  22 
%" 

1982-  8  units,  2  folders,  splicers,  21 
‘/i" 

HARRIS  N-845 
1981-  4  units,  splicer,  dryer 
1981-  8  units,  2  folders,  splicers,  dryer 
1981-  8  units,  2  folders,  splicers 
1981-  12  units,  2  folders,  splicers 

Contact:  Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 
700  Larkspur  Landing  Circle,  Suite  199 
Larkspur,  CA  94939 
(415)  461-3477  Telex  171463 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22^4” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  pub- 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348- 
5118. 


2  unit  News  King,  KJ  4  folder  -  1964 

3  unit  Harris  V-ISA.  JF7  folder  - 1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  - 1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  - 1972 

Full  line  of  folders.  King  KJ4  and  KJ6’s 
Harris  JF7,  Goss;  Ciommunity,  Suburban 
and  Urbanite  &  (4  page 
4  Wood  2-arm  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers,  (iount-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


6-units  V-15-A  2-folders  available  im¬ 
mediately  can  be  seen  in  operation 

104  Count-O-Veyors  completely  rebuit 

Hyster  4500  lbs.  clamp  truck  handles 
rolls  up  to  42”  in  diameter  propane 

6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-I5A  parts  in  stock 

Paper  dollies  for  Goss  presses 

Miracle  Industries  Inc. 

(203)  264-1802 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


WE  HAVE  IN  STORAGE:  Spare  parts  for  i 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder  I 
Complete  8  unit  Hoe  Colormatic  press  j 
1  Hoe  colormatic  folder  3  to  2-22  y4  i 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units  i 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  %  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Ciall  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av.  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


SHERIDAN  48P  or  72Plnserter,  in  oper¬ 
ational  condition.  Reply  Box  6777,  Edi¬ 
tor  &  Publisher. 


UPPER  FORMER  for  Goss  suburban 
offset  press  -  1000  series.  Need  right 
away.  ^11  Ron  Ellis,  (617)  832-5876. 


WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
K.(609)  482-2300,  (609)  346-3228. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet — Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info: 
(212)  675-4380. 


IT’S  A  CLASSIFIED 
SECRET! 

We’D  never  reveal  the  iderdity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  grot^ 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  arxl 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  lisL 
we'll  discard  your  reply. 


HELP 

WANTED 


ACADEMIC 


DIRECTOR,  HEALTH  AND  NUTRITION 
JOURNALISM  PROGRAM 
We  are  looking  for  someone  with  exper¬ 
tise  in  reporting  topics  ranging  from 
nutrition  to  fitness  to  become  director  of 
a  health  and  nutrition  jcurnalism  prog¬ 
ram  and  a  faculty  member  in  the  Uni¬ 
versity  of  Missouri-Colombia  School  of 
Journalism.  The  director  will  establish  a 
I  national  resource  center  for  reporters  of 
health  and  nutrition  journalism,  conduct 
workshops,  administer  a  fellowship 
I  program  and  teach.  Salary  negotiable. 

I  Starting  date  open.  Send  resume  to 
I  Daryl  Moen,  Journalism,  PO  Box  838, 
I  Colombia,  Missouri  65205,  by  April  8, 


EDITOR  &  PUBLISHER  for  February  23  1985 


HELP  WANTED 

HELP  WANTED 

ACADEMIC 

ACADEMIC 

GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  journalism  with  health 
and  nutrition  emphasis.  $5000  per  year 
to  begin  Fall  1985.  Send  resume  and 
brief  summary  of  career  goals  by  March 
15  to  Missouri  Health  Journalism  Prog¬ 
ram,  PO  Box  838,  School  of  Journalism, 
University  of  Missouri,  Colombia,  Mis¬ 
souri,  65205.  (314)  882-2880. 

JOURNALISM  DEPARTMENT  CHAIR- 
MAN-for  private  downtown  Pittsburgh 
college.  Mpartment  enrollment:  250 
undergraduate,  50  graduate.  Faculty:  8 
full-time,  5  part-time. 

Print,  broadcast  and  photographic  facili¬ 
ties  on  site. 

Position  available  in  Spring. 

Significant  teaching  and  professional 
experience  necessary. 

Graduate  degree  required:  Ph.D.  pre¬ 
ferred. 

Replies  and  vita  by  /^il  1,  1985  to: 
Dean  Albert  F.  McLean 

Point  Park  College 

201  Wood  Street 

Pittsburgh,  PA  15222 

EOE 

We  need  you  ^ 
at  Franklin  S 

Franklin  College  of  Indiana  is 
looking  for  a  teacher  -  strong 
in  editing  skills  -  who  can 
challenge  its  best  news- 
editorial  students.  Tenure- 
track  opening  is  for  Sept.  1, 
1985.  Minimum  of  M.A.:  pro- 
fossional  experience  highly 
desirable. 

You’ll  be  an  equal  member  in 
our  journalism  department  of 
three  fulltime  faculty  members. 
We  have  90  journalism 
students  in  a  private  college  of 
700  students,  half  an  hour  mom 
downtown  Indian^xilis.  As  an 
endowed  department,  we’re 
competitive  in  pay.  If  you’re  a 
good  teacher  with  ideas,  we’ll 
fet  you  use  them. 

Send  application  letter, 
resume,  and  three  references 
we  may  call  to  Dr.  Lawrence  D. 
Bryan,  Vice  President  and 
Dean,  Franklin  College, 
Franklin,  Indiana  46131.  Ap¬ 
plication  deadline:  March  15, 
1985.  We’re  an  equal- 
opportunity  affirmative-action 
employer. 


POSITION  AVAILABLE:  News-editorial, 
tenure-track  position.  Responsibilities 
include  teaching  3-4  classes  per  semes¬ 
ter  in  Introduction  to  Journalism,  News¬ 
writing  I,  and  another  area  (public  rela¬ 
tions,  electronic  journalism,  photogra- 
ohy,  high  school  journalism,  etc.)  Ph.D. 
prefemed;  masters  required.  Profession¬ 
al  newspaper  or  journalism-related  ex¬ 
perience  and/or  college-level  teaching 
preferred.  Salary  dependent  on  educa¬ 
tion  and  experience.  EOE/AA:  Applica¬ 
tions  from  women  and  minorities  en¬ 
couraged. 

Contact  Mary  Wohlrabe,  Journalism  De¬ 
partment,  Eastern  Illinois  University, 
Charleston,  IL  61920  (217)  581-6003, 
by  April  15. 


SEEKING  Journalism  Assistant/ 
Associate  Professor,  tenure  track.  Ph.D. 
and  professional  exper'ence  preferred. 
MA  and  extensive  professional  experi¬ 
ence  considered.  Would  teach  Mass 
Media  and  Society,  News  Writing,  His¬ 
tory  of  Communication,  Communication 
Law.  Advise  students,  general  commit¬ 
tee  work,  supervise  SD)L  WICI  chapters. 
Send  resume,  three  letters  of  recom¬ 
mendation  to:  Chair,  Search  Committee, 
Walter  Cronkite  School  of  Journalism 
and  Telecommunication,  Arizona  State 
University,  Tempe,  AZ  85287.  Equal 
Employment  Opportunity  Employer. 


Director 
MIT  Newt  Office 


Plan  and  direct  all  activities  reiating  to  the  Institute’s 
public  information  program,  including  relations  with  the 
news  media  and  production  of  print  and  broadcast 
communications  for  external  and  internal  audiences. 
The  Director  is  responsible  for  developing  and  sustaining 
a  public  information  and  relations  program  that  will  pro¬ 
mote  Interest  and  support  for  MIT  among  the  public, 
alumni,  prospective  students,  and  potential  donors.  He/ 
she  will  advise  senior  officers  of  MIT  in  the  development 
of  public  information  strategies  to  deal  with  critical 
short-term  issues  as  well  as  long  term  Institutional  goals. 
In  issues  to  maintaining  overail  responsibiiity  for  the 
functioning  of  the  News  Office,  the  Director  wili  also 
provide  policy  direction  for  the  production  of  the 
Universit/s  weekly  newspaper. 

Requires  extensive  experience  in  print  or  broadcast 
journalism,  and  in  the  management  of  media  reiations 
for  a  complex  organization.  University  experience 
and  familiarity  with  issues  relating  to  science  and 
technology  desirable. 


Please  submit  two  copies  of  your  resume.  ATTN:  Job 
number  A85-500,  to:  Mr.  R.E.  HIgham,  MIT  Personnel 
Office,  77  Massachusetts  Avenue,  El  9-239, 
Cambridge,  MA021 39.  MIT  Isan  equal  opportunity/ 
affirmative  action  employer. 


HIE 


ilMIT 


HELP  WANTED 


ACADEKMC 


GRADUATE  TEACHING  ASSIS- 
TANTSHIP  leading  to  M.A  in  journalism/ 
communications  at  Point  Park  College, 
Pittsburgh,  Pa.  Full  tuition  and  stipend 
for  print  or  public  relations  professional 
in  two-year  program.  Renewable  12- 
month  contract.  Application  deadline: 
May  1,  1985.  Successful  applicant  will 
be  notified  by  June  1,  1985.  Contact: 
Professor  Vincent  LaBarbera,  Journal¬ 
ism  and  Communications  Department, 
Point  Park  College,  Pittsburgh,  PA 
15222,  EOE. 


JOURNALISM:  Beginning  late  August 
1985,  a  three-year  appointment  at 
assistant  professor  rank  to  strengthen 
journalism  and  mass  communication 
programs.  Background  in  newspaper  or 
magazine  journalism  expected;  experi¬ 
ence  in  electronic  journalism  desired. 
Academic  credentials  and  teaching  ex¬ 
perience  sought.  Teaching  assignment 
IS  three  four-credit  courses  per  term. 
Salary  competitive,  dependent  on  qual¬ 
ifications.  Send  letter,  resume,  three  re¬ 
commendations  by  March  15  to  Profes¬ 
sor  Tom  Hruska,  Chair  English  Depart¬ 
ment  Executive  Committee,  Northern 
Michigan  University,  Marquette,  Ml 
49855.  NMU  is  an  EO/AA  employer. 


E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


JOURNALISM  LIBRARIAN 
The  Poynter  Institute  for  Media  Studies 
seeks  a  special  librarian  to  manage  a 
specialized  library  collection,  to  perform 
evaluations,  selection,  acquisition,  and 
cataloguing  of  books  and  non-book 
media,  and  to  serve  in  reference  and 
administrative  functions.  The  Poynter 
Institute  is  chartered  to  raise  levels  of 
excellence  in  journalism  by  teaching 
seminars  and  conducting  research  in  the 
areas  of  writing,  graphics,  management 
and  ethics.  The  librarian  will  assist  resi¬ 
dent  scholars  in  journalistic  research, 
serve  as  a  reference  source  for  local  high 
school  through  graduate  students  as  well 
as  journalism  professionals.  The  posi¬ 
tion  begins  in  July  1985  with  planning 
for  moving  the  present  collection  in  Au¬ 
gust  into  a  handsome  new  waterfront 
building,  followed  by  selection  and  in¬ 
stallation  of  library  electronics,  and  set¬ 
ting  up  all  library  faces  and  facilities. 
Qualifications  include  an  ALA- 
Accredited  MLS  degree,  at  least  two 
years  professional  library  experience, 
familiarity  with  library  automation  and 
on-line  services,  ability  to  work  effective¬ 
ly  alone  to  develops  major  new  reference 
source,  demonstrated  talent  as  a  writer 
and  potential  for  bibliographical  and 
methodological  scholarship.  A  second 
graduate  degree  in  journalism  or  mass 
communications,  or  work  as  a  practising 
journalist  or  in  a  newspaper  library,  is 
highly  desirable,  but  not  required.  The 
Institute  seeks  a  bright,  ambitious, 
energetic,  self-motivated,  disciplined 
individual  eager  to  face  intellectual  and 
managerial  challenges.  Salaiy  will  be 
commensurate  with  qualifications,  with 
a  minimum  of  $20,000  for  12  months, 
coupled  with  generous  benefits.  An  in¬ 
tangible  benefit  is  the  joy  of  working  with 
a  facuify  and  staff  who  love  what  they  are 
doing  and  who  come  to  work  whistling. 
The  Institute,  an  Equal  Opportunity  and 
Affirmative  Action  Employer,  particular¬ 
ly  seeks  women  and  minority  candi¬ 
dates.  To  apply,  send  resume,  trans¬ 
cripts,  and  names  of  3  references  by 
March  31  to  Donald  Fry,  Associate 
Director,  The  Poynter  Institute  for  Media 
Studies,  556  Central  Avenue,  St. 
Petersburg,  Rorida,  33701. 

EDITOR  & 


HELP  WANTED 


ACADEMIC 


DEAN  OF  THE 

COLLEGE  OF  COMMUNICATIONS 
UNIVERSITY  OF  TENNESSEE,  KNOX¬ 
VILLE 

The  Provost  at  the  Universi^  of  Tennes¬ 
see,  Knoxville  invites  applications  and 
nominations  for  this  important  position 
of  leadership.  The  advisory  committee 
will  begin  screening  on  April  15.  Appli¬ 
cants  should  send  resume,  references, 
and  a  personal  statement  to  Com¬ 
munications  Dean  Search,  Office  of  the 
Provost,  The  University  of  Tennessee, 
Knoxville,  TN  37916. 

The  Dean  will  be  expwted  (a)  to  present 
scholarly  and  profesaonal  credentials  to 
warrant  a  tenured  professorship  in  one  of 
the  college  disciplines,  (b)  to  have  ex¬ 
perience  in  the  senior  administration  of  a 
comparable  college,  (c)  a  record  of 
strong  commitment  to  excellence  in 
teaching,  reseach,  and  public  service, 
(d)  evidence  of  concern  for  the  entire 
range  of  college  programs  (advertising, 
broadcasting,  journalism,  and  public  re¬ 
lations),  (e)  appreciation  for  faculty  and 
student  roles  in  college  governance,  (f) 
interest  in  the  contribution  of  the  college 
to  the  wider  goals  of  the  University,  and 
(g)  evidence  of  ability  to  work  with  lead¬ 
ers  in  the  media  of  the  state  and  regionas 
well  as  leaders  in  the  arts,  humanities, 
sciences,  and  other  professional  areas 
on  campus. 

Anticipated  appointment  date  is  9  / 1  / 
85.  Salary  will  be  competitive. 

The  outgrowth  of  a  School  of  Journalism 
founded  in  1949,  the  College  of  Com¬ 
munications  comprises  23  full-time 
faculty  members,  three  academic  units 
(Advertising,  Broadcasting,  Journalism) 
1000  baccalaureate  students  and  80 
students  in  the  masters  and  doctoral 
programs.  Graduates  hold  positions  of 
responsibility  in  thr  media,  higher 
education,  and  industry  across  the 
country. 

The  University's  Knoxville  campus,  the 
heart  of  a  state-wide  university,  enrolls 
27,000  students  in  12  schools  and  col¬ 
leges.  Knoxville  is  the  center  of  a  metro¬ 
politan  area  of  over  half  a  million  per¬ 
sons.  Nearby  are  the  Great  Smoky  Moun¬ 
tains  National  Park,  Oak  Ridge  National 
Laboratories,  and  extensive  installations 
of  the  Tennessee  Valley  Authority. 

UTK  is  an  EEO/TitleIX/Section  504  Em¬ 
ployer. 


WASHBURN  UNIVERSITY 
CENTER  FOR  MEDIA  AND 
COMMUNICATION  STUDIES 
The  newly  established  Center  is  a  com¬ 
prehensive,  interdisciplinary  academic 
and  sen/ice  program.  Four  major  areas  of 
study  are  available  including  mass 
media,  print-electronic  journalism,  pub¬ 
lic  relations,  and  organizational  com¬ 
munications.  The  Center  encompasses  a 
unique  learning  environment,  in  which 
state-of  the-art  broadcasting  facilities,  a 
cable  casting  system,  telecourse  pro¬ 
duction,  and  media  distribution  are  inte¬ 
grated  with  the  communication  cirricu- 
mm.  Washburn  also  operates  KTWU-TV, 
a  PBS  affiliate  serving  Eastern  Kansas. 
PUBLIC  RELATIONS:  Assistant- 
associate  professor.  Tenure-track,  Ph.D. 
required.  Candidate  will  assist  in  creat¬ 
ing  a  conmrehensive  public  relations 
program.  Professional/teaching  experi¬ 
ence  preferred.  $22,000-$27,0(X). 
Position  available  Fall  Semester  1985. 
Application  deadline  extended  to  March 
15, 1985,  or  until  suitable  applicant  is 
identified.  Send  complete  application 
including  letter,  professional  resume, 
academic  transcripts  and  three  letters  of 
recommendation  to:  Dr.  Frank  Chorba, 
Chairperson,  Center  for  Media  and  Com¬ 
munication  Studies,  Washburn  Uni¬ 
versity,  Topeka  Kansas,  66621.  Wash¬ 
burn  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


THE  UNIVERSITY  OF  WISCONSIN 
OSHKOSH  Department  of  Journalism 
has  an  opening  for  a  photojournalist.  Re¬ 
sponsibilities  include  beginning  and 
advanced  photojournalism  courses,  and 
a  graphic  arts/visual  communication 
course. 

Other  course  responsibilities  and  course 
development  will  be  based  on  appli¬ 
cant's  interests  and  experience.  Position 
is  tenure  track;  master's  degree  re¬ 
quired,  Ph.D.  preferred.  Recent  profes¬ 
sional  experience  isa  significant  plus,  as 
is  professional  layout  experience.  Rank 
and  salary  negotiable  depending  on  de¬ 
gree  and  experience. 

Send  letter  of  application  and  vitae  to 
Garry  Coll,  Chairman,  Department  of 
Journalism,  UW  Oshkosh,  Oshkosh,  Wl 
54901.  Screening  will  begin  April  1. 
The  University  of  Wisconsin  Oshkosh  is 
an  equal  opportunity  institution. 


ADMINISTRATIVE 


GENERAL  MANAGER 
Our  family  owned  newspaper  group  has 
over  500%  growth  in  ten  years  in  dyna¬ 
mic  market.  We  are  seeking  a  hands  on 
chief  operations  officer  to  complement 
our  senior  management  team,  this  is  a 
newly  created  position  for  a  newspaper 
professional  who  has  previous  GM  expe¬ 
rience;  management  skills,  creative  in¬ 
tegrator,  results  oriented.  Paid  daily  cir¬ 
culation  50,000,  850  employees.  Zone 
9.  New  facility.  You  will  be  impressed. 
Box  8517,  Editor  &  Publisher. 


ADMINISTRATIVE 


A  CALI  FORN I A  DAI  LY  and  weekly  group, 
where  living  is  pleasant  and  enjoyable, 
wants  to  hear  from  a  talented,  experi¬ 
enced,  executive  general  manager  who  is 
somewhat  satisfied  where  he  is  and  is 
not  just  a  job  seeker.  If  you  enjoy  the 
challenge  of  keeping  up  with  growth  and 
matching  wits  with  professional  depart¬ 
ment  heads,  this  may  be  tailored  for  you. 
It  should  be  worth  a  look-see.  Box  8546, 
Editor  &  Publisher. 


CONTROLLER/CFO  for  large  suburban 
California  daily.  Unique  opportunity. 
Very  attractive  working  environment. 
Newspaper  experience  a  must.  Forward 
salary  and  resume  to  Box  8477,  Editor  & 
Publisher. 


CONTROLLER  small  California  pub¬ 
lishing  group  including  50,000  daily, 
weekliesand  commercial  printing  opera¬ 
tion  seeks  a  chief  accountant  to  manage 
all  financial,  credit  and  accounting  op¬ 
erations.  Candidate  should  have  broad 
basic  knowledge  and  newspaper  experi¬ 
ence.  Must  have  exposure  to  EDP  plus 
accounting  degree.  CPA  or  MBA  desire- 
able  but  not  necessary.  Excellent  salary 
and  benefit  package.  Send  resume,  sal¬ 
ary  history  and  requirements  to  G.  Carl 
Cranor,  San  MateoTimes,  PO  Box  5400, 
San  Mateo,  CA  94402. 


GENERAL  MANAGER  for  14,000  after¬ 
noon  daily  in  Zone  5.  Must  have  at  leasts 
years  managerial  experience.  College 
education.  Challenging  position  for  right 
person.  Send  resume  and  salary  require¬ 
ments  to  Box  8510,  Editor  &  Publisher. 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  Abili^  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  MANAGER  wanted  for 
6,000  circulation  weekly  located  on  Hil¬ 
ton  Head  Island,  SC.  Must  be  an  aggres¬ 
sive  hands-on  manager  who  can  lead  by 
example.  Applicant  will  supervise  4 
member  staff  and  cordinate  sales  in  this 
territory  with  our  daily  newspaper.  If  you 
want  to  be  a  part  of  a  growing  sunbelt 
communications  corporation,  send  a 
cover  letter,  resume  and  salary  history  to 
Gene  Stewart,  Savannah  News/Press, 
PO  Box  1088,  Savannah,  GA  31402. 


AD  DIRECTOR  small  city  Zone  2  daily. 
Solid  background  in  competitive  market 
essential.  Excellent  growth  opportunity. 
Reply  in  confidence  to  Box  8511,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR 
Only  the  best  need  apply.  Award-winning 
32,000  daily  serving  university  com¬ 
munity.  Excellent  opportunity  for 
advancement  in  community  newspaper 
group.  Send  resume  to  William  A.  Kirk¬ 
land,  Publisher,  The  Daily  Progress,  PO 
Box  9030,  Charlottesville,  VA  22906. 


ASSISTANT  SUPERVISOR 
CLASSIFIED  TELEPHONE  DIVISION 

The  Seattle  Times  has  an  immediate 
opening  for  an  experienced  first  line  su¬ 
pervisor  who  can  motivate,  train  and 
coach  staff  to  achieve  excellence  in 
advertising  sales  and  service.  Experi¬ 
ence  with  telephone  and  front  end  VDT 
systems  beneficial.  Opportunity  for 
advancement  for  the  individual  with  a 
talent  and  desire  for  success.  Excellent 
salary  and  benefit  program. 

Qualified  individuals  send  resume  with 
salary  history  to:  R.C.  Follett,  Personnel 
Department,  The  Seattle  Times,  PO  Box 
70,  Seattle,  WA  981 11.  No  phone  calls 
please. 

Equal  Opportunity  Employer  M/F/H 


AD  MANAGER:  Substantial  weekly 
needs  ad  manager  who  is  aggressive, 
hardworking  and  creative.  Must  be  able 
to  handle  startup,  and  lead,  manage, 
motivate  staff  of  8-10.  Pay  package  in¬ 
cludes  profit-sharing  and  equity  option. 
Zone  3  mountains.  Box  8547,  Editor  & 
Publisher. 


AD  MANAGER  and  more. ..person 
selected  must  be  capable  of  moving  into 
top  management  job  within  two  years, 
bcellent  petition  for  right  person,  be 
able  to  motivate  and  train  young  but 
good  staff,  know  marketing,  additional 
knowledge  of  entire  operation.  Must  be 
community  oriented.  Good  7-day  morn¬ 
ing  northern  California  daily,  well  equip- 
p^,  looking  for  someone  with  manage¬ 
ment  potential,  make  good  appearance, 
know  major  accounts.  City  is  over 
60,000  immediate  area  over  100,000, 
within  an  hour  of  metropolitan  center. 
Good  salary  plus  commission  and  excel¬ 
lent  fringe  benefits.  Send  letter  and  re¬ 
sume  to  Box  8486,  Editor  &  Publisher. 


SALES  REPRESENTATIVE 
Move  with  the  fastest  growing  newspaper 
in  South  Florida.  Newspaper  advertising 
sales  experience  preferred.  Send  resume 
to  The  Ft.  Lauderdale  News/Sun- 
Sentinel,  Personnel  Department,  101 
North  New  River  Drive,  R.  Lauderdale, 
FL  33302. 


ADVERTISING  MANAGER 
The  Daily  Nebraskan,  University  of  Neb- 
raska-Lincoln's  student  newspaper,  is 
seekii^  an  advertisi  ng  mana^  to  advise 
and  direct  a  student  advertising  staff. 
Candidates  should  have  a  minimum  3-5 
years  professional  advertising  experi¬ 
ence  in  sales  and  sales  management. 
Bachelor's  degree  and  be  able  to  work  in 
the  student  environment.  Apply  with  re¬ 
sume  and  qualifications  by  March  18  to: 
Daniel  Shattil,  General  Manager,  Daily 
Nebraskan,  34  Nebraska  Union,  1400  R 
St.,  Lincoln,  NE  68588-0448.  UNL  is 
an  Affirmative  Action/Equal  Opportunity 
Employer  and  encourages  minorities  and 
women  to  apply. 


ADVERTISING  SALES  MANAGER 
Excellent  career  opportunity  in  ^lifor- 
nia's  fastest  growing  city  over  100,000 
population.  Retailingand/or  competitive 
market  newspaper  experience  a  plus. 
Ideal  climate  and  generous  benefit  pack¬ 
age.  Send  resume  and  salary  history  to 
Lynn  Biyan,  Director  of  Marketing  and 
Sales,  PO  Box  440,  Bakersfield,  CA 
93302.  EOE. 


DIRECTOR  OF  MARKETING  SALES 
AN  D  PROMOTION  for  three  growiiig  Col¬ 
orado  daily  newspapers.  Applicants 
should  have  background  in  daily  adver¬ 
tising  sales  management,  promotion, 
marketing  and  demographic  analysis. 
Advetisiiw  agency  background  would  be 
helpful,  ucellent  salary,  bonus  and  be¬ 
nefit  package.  Please  send  resume  and 
salary  requirements  to  Edward  Lehman, 
President  of  Lehman  Newspapers,  PO 
Box  299,  Longmont,  CO  80501. 


ADVERTISING  DIRECTOR 
9500  circulation  seven  day  daily  seeks 
person  with  sales,  management,  and 
promotional  skills.  Profession!  growth 
opportunity  with  fine  newspaper  and 
growing  national  newspaper  group.  Write 
General  Manager,  Macomb  Daily  Jour¬ 
nal,  128  N.  Lafayette  St.,  Macomb,  IL 
61455. 


ADVERTISING/MARKETING 
MANAGER 
CITY  MAGAZINE 

Monthly  city  magazine  needs  the  right 
advertising/marketing  specialist  to  moti¬ 
vate  and  manage  staff  and  develop 
strategies.  Salary/incentive  program. 
Reply  to  Box  8559,  Editor  &  Publisher. 


ADVERTISING  MANAGER-  The  Hill¬ 
sdale  Daily  News  has  an  immediate 
opening  for  an  advertising  manager.  Ap¬ 
plicant  should  be  highly  motivated  and 
have  general  sales  back^ound.  Market¬ 
ing  degree  preferred,  but  not  required. 
For  information,  contact  Robert  Howe, 
Publisher,  Hillsdale  Daily  News,  Box 
287,  Hillsdale,  Ml  49242  or  call  (517) 
437-7351. 


CLASSIFIED  ADVERTISING  MANAGER 
needed  for  Rowing  31,000  ABC  daily  in 
Delaware  Valley.  Ideal  candidate  will 
possess  strong  sales  and  leadership 
skills  and  general  advertising  prowess. 
To  apply  for  this  ten  person  department 
challenge  send  complete  resume  and 
salary  history  to 

Doug  Cifers,  General  Manager,  Times 
Herald,  Box  591,  Norristowi'  PA 
19404. 


CO-OP  PROFESSIONAL 
Media  trade  association  has  opening  in 
the  Southeast  for  a  co-op  professional  to 
work  with  memeber  co-op  staff  and  con¬ 
tact  manufacturers.  Applicants  will  also 
attend  selected  trade  shows  and  conven¬ 
tions  as  medium  spokesper^.  Exten¬ 
sive  travel,  excellent  starting  salary. 
Send  resume  including  salary  require¬ 
ments  to  American  Association  of  Yellow 
Pages  Publishers,  16100  Chesterfield 
Village  Parkway,  Suite  270,  Chester¬ 
field,  MO  631(57.  EOE. 


VICE  PRESIDENT 
LOS  ANGELES  TIMES  SYNDICATE 

The  Los  Angeles  Times  Syndicate  a  fast  gpi'owing,  goal 
oriented  organization  which  deals  with  national  syn¬ 
dication  of  print  media  materials,  has  a  challenging 
opportunity  for  an  individual  to  oversee  the  adminis¬ 
tration  of  its  editorial  and  sales  operation. 

The  executive  we  seek  must  have  a  strong  background 
in  administration  with  a  proven  track  record  in  man¬ 
agement.  He/she  must  be  well  versed  in  editorial  mat¬ 
ters,  sales  strategy  (possibly  with  syndicated  mate¬ 
rials),  financial  planning  and  strong  negotiating 
skills.  This  position  will  report  directly  to  the  presi¬ 
dent  of  The  Times  Syndicate. 

This  assignment  will  afford  growth  opportunities 
along  with  an  excellent  top  executive  salary  and  a 
compensation  package  which  may  include  an  execu¬ 
tive  incentive  program. 

Please  submit  your  resume,  along  with  salary  history, 
in  the  strictest  of  confidence,  to:  Vice  President  Syndi¬ 
cate  Opportunity,  Employee  Relations  Department, 
Los  Angeles  Times,  Times  Mirror  Square,  Los 
Angeles,  CA  90053. 

Co0  (SPhnea 

An  Equal  Opportunity  Employer 
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HELP  WANTED 


ADVERTISING 


GROWING  NATIONAL  TRADE  NEWS¬ 
PAPER  needs  a  goal  oriented  sale^- 
son  to  sell  from  our  office  on  the  East 
Coast  or  from  the  West  Coast.  Must  be 
agpessive,  articulate  with  solid  back¬ 
ground  in  competitive  market.  95%  of 
sales  obtained  via  telephone.  Sala^  plus 
commission.  Ownership  iwportnity  for 
tfie  right  person.  Box  8558,  Editor  & 
Publisher. 


RETAIL  NEWSPAPER  ACCOUNT  EX¬ 
ECUTIVE  the  Times  a  70,000  circula¬ 
tion  newspaper  1  in  local  news,  sports 
and  advertising  is  currently  looking  for  a 
career  oriented  sales  person  to  sell  news¬ 
paper  advertising  space.  We  require  an 
aggressive  person  who  has  had  previous 
sate  experience  with  strong  sate  suc¬ 
cess,  particularly  with  a  multi  product 
mix^esentation.  Degree  in  marketing  or 
business  would  be  considered  a  real 
plus.  Salary  and  commission  program, 
100%  company  paid  health  insurance. 


seven  paid  holidays  per  year  and 
tkm  with  Unison  Credit  Union.  Send  re¬ 
sume  and  salary  requirements  to:  Terry 
Tieman,  Retail  Advertising  Manager, 
The  Times,  417  Fayette  Street,  Ham¬ 
mond,  IN  46325.  No  phone  calls 
accepted. 

RETAIL  MANAGER  for  southern  Califor- 
nia  daily  in  growing  market.  Salary  and 
bonus  total  in  $30  s.  Will  only  consider 
individual  in  current  supervisory/ 
managenient  position  with  daily  news¬ 
paper  ad  job  overseeing  3-25  people.  We 
are  an  Equal  Opportunity  Employer. 
Send  resume  and  salary  history  to  Box 
83iM,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING  SALES 
Telephone  Solicitor-Full  Time  (213) 
277-3003  or  557-9000  x440  or  write: 
2391  Century  Hill,  Los  Angeles,  CA 
900C7. 


GROW  WITH  US 

Write  your  own  ticket!  Advertising  sales 
and  management  opportunity  awaits 
motivated  individual  r^y  for  new  chal¬ 
lenge.  Excellent  compensation  potential 
for  capable,  experienced  ad  sales  pro 
ready  to  take  charge.  Respected  product 
in  a  growth  market.  Superb  Zone  6  loca¬ 
tion.  Send  resume,  salary  history  and 
letter  of  introduction  to  Box  B539,  Edi¬ 
tor  &  Publisher. 


For  locally  produced,  high  quality  weekly 
magazine.  Coordintealfsalesand  quali¬ 
ty  control  activity  of  this  weekly  supple¬ 
ment.  Prior  magazine  experience  a 
must.  Circulation  over  125,000.  Solid 
salary  and  strong  incentive  program. 
Write  Box  8560,  Editor  &  Publisher. 

TAKE  CHARGE 

40,(X)0  circulation  seven  day  Zone  3 
newspaper  seeks  aggressive  individual 
to  take  charge  of  organizing  an  inside 
sales  department.  This  new  inside  sales 
director  will  be  responsible  for  all 
aspects  of  inside  sate;  planning,  train¬ 
ing  and  execution.  Compensation  in¬ 
cludes:  salary,  performance  incentive 
and  fringes. 

The  ideal  candidate  will  be  a  college 
graduate,  with  2-3  years  telephone  man¬ 
agement  experience.  Submit  resume 
and  salary  requirement  to  Box  8512, 
Editor  &  Publisher. 


NEWSPAPER  IN  EDUCATION  NEWSPAPER  IN  EDUCATION 


EDUCATIONAL  SERVICES 
BIANAOER 

We  are  seeking  a  dynamic,  goal  oriented  educator  to 
implement  a  new  and  exciting  newspaper  in  educa¬ 
tion  program  for  the  Los  Angeles  Times.  This  is  a 
challenging  opportunity  that  will  allow  the  person 
selected  to  start  up  and  manage  a  program  which 
promotes  the  use  of  newspapers  as  a  current  tex¬ 
tbook  in  the  schools  at  all  levels. 

The  successful  candidate  must  have  three  or  more 
years  of  classroom  teaching  at  any  level  (should  pos¬ 
sess  a  teaching  credential).  Demonstrated  participa¬ 
tion  in  school  related  associations  and  extra  curricu¬ 
lar  activities  is  highly  desirable.  A  good  background 
in  sales,  promotion,  public  relations  or  marketing 
would  be  a  definite  asset.  NIE  (Newspaper  in  Educa¬ 
tion)  experience  preferred. 

This  is  a  unqiue  opportunity  with  challenges  in  the 
newspaper  industry  and  high  visibility  in  the  educa¬ 
tion  community.  This  position  will  offer  an  outstand¬ 
ing  salary  and  complete  benefit  package. 

For  consideration  please  send  your  resume,  in  confi¬ 
dence  to:  Education  Services  Manager  Opportunity, 
Employee  Relations  Department,  Los  Angeles  Times, 
Times  Mirror  Square,  Los  Angeles,  CA  90053. 


HELP  WANTED 


ARTIQRAPHICS 


M  Director 

DESIGNER 

The  Journal  Newspapers  are  looking  fora 
designer/art  director  to  coordinate  de¬ 
sign  for  five  suburban  dailios.  Must  be 
skilled  in  page  design,  typography,  com¬ 
puter  typesetting.  Must  have  2-3  years 
publication  experience.  Newspaper  ex¬ 
perience  helpful.  You  will  be  creating 

r>hics,  design  formats,  setting  style 
all  aspects  of  award-winning  news¬ 
papers.  Great  opportunity  with  growing 
company.  Excellent  benefits.  Send  re¬ 
sume,  samples,  salary  requirements  to: 
John  Greenwald 
Editorial  Director 
6883  Commercial  Drive 
Springfield,  VA  22159-0100 
NO  PHONE  CALLS 
EOE 


THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
is  looking  for  an  Artist  with  a  strong 


CmAiwRm  ffiywfT 

An  Bqual  Opportunity  Bmployar 


charts  and  other  informational  graphics 
on  a  daily  basis.  At  least  2  years  experi¬ 
ence  is  helpful.  Mail  work  samples  and 
resume  to  Personnel  Office,  The  Times- 
Picayune  Publishing  Corporation,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140. 

An  equal  opportunity  employer  m/f 


aRCULATION 


CIRCULATION  MANAGER  needed  for 
7,000  6-dm  daily.  Must  have  experi¬ 
ence  with  ABC  reporting.  Must  be  strong 
on  carrier  service  and  sales.  Contact  Otto 
Wick,  Edwardsville  Intelligencer, 
Edwardsville,  IL  (618)  656-47% 


CIRCULATION  DIRECTOR 
Help  us  build  a  new  daily  newspaper.  In 
our  sixth  year  of  converting  a  weekly  into 
a  regional  daily  in  Chicago  suburbs.  We 
do  it  all:  daily,  weekly,  TMC,  shoppers. 
An  opportunity  to  create,  innovate,  and 
develop.  Call  B.  Sagan,  (312)  586- 

8800. _ 

CIRCULATION  SALES  MANAGER 
Number  two  position  in  Circulation  De¬ 
partment  reporting  directly  to  the  Cir¬ 
culation  Director.  Responsible  for  eva¬ 
luating  current  circulation  sales  and  ser¬ 
vice  practices  and  recommending 
chants,  assisting  Circulation  Director 
with  development  of  short  and  long 
range  plans  for  effective  marketing  or 
newspaper,  budgeting  for  annual  re¬ 
venue  and  expenses,  and  representing 
the  department  in  the  abscence  of  the 
Circulation  Director.  Must  have  college 
degree  with  successful  on-the-job  ex¬ 
perience  in  consumer  product  market¬ 
ing,  sales,  planning,  and/or  manage¬ 
ment.  Knowledge  or  marketing,  sales 
and  planning  techniques  of  chain- 
operated  newspaper  or  consumer  pro¬ 
ducts  sold  on  regional  or  national  level 
preferred.  Send  resume  with  salary  re¬ 
quirements  to: 

David  Thomas 
Circulation  Director 
Courier  Journal  and  Louisville  Times 
525  W.  Broadway 
Louisville,  KY  40202 

An  Equal  Opportunity  Employer 

GENERAL  MANAGER  of  community  dai¬ 
ly  in  Zone  5  city  of  14,000.  Seeking  that 
special  person  on  the  way  up  who  ishigh- 
ly  motivated.  Ideal  candidate  will  pos¬ 
sess  people  skills  and  have  hands  on' 
experience  with  strong  background  in 
circulation  marketing  and  development. 
Person  selected  will  have  responsibility 
for  all  departments  including  sales  and 
profits  of  this  long  established,  group 
owned  daily.  Send  resume,  including 
salary  history  to  Box  8518,  Editor&Pub- 
lisher. 


HELP  WANTED 


aRCULATION 


MEDIUM  SIZED  NEW  ENGLAND  DAILY 
seeks  experienced  person  to  run  circula¬ 
tion  department  as  either  number  one  or 
number  two  person.  Must  have  experi¬ 
ence  in  supervision  and  sate.  Should  be 
familiar  with  a  union  operation.  Send 
complete  resume  and  salary  require¬ 
ments  to:  Box  8532,  Editor  &  Publisher. 


MOTOR  ROUTE  MANAGER  Zone  9 
seven  day  publication  seeks  an  experi¬ 
enced  professional  as  motor  route  mana¬ 
ger  to  supervise  the  sales,  service,  and 
collection  of  this  portion  of  our  circula¬ 
tion  base.  The  ideal  candidate  will  be  an 
enthusiastic  self-starter  who  possesses  a 
proven  track  record  in  the  areas  of  res¬ 
tructuring  motor  route  districts,  incres- 
ing  sales  figures,  and  demonstrating  ex¬ 
cellent  supervisory  skills. 

Excellent  career  opportunities  with  the 
company  providing  an  excellent  salary 
and  company  paid  benefit  package 
which  includes  medical,  dental,  visison, 
retirement,  and  extensive  vacation.  Rep¬ 
ly  by  sending  resume,  references  and 
salary  history  to  Box  8530,  Editor  &  Pub¬ 
lisher. 

An  Equal  Opportunity  Employer 


METRO  MANAGER  for  50,000  daily  cir¬ 
culation  newspaper  located  in  Zone  5. 
We  seek  an  agpessive  applicant  with 
strong  communication  skills  and  ability 
to  work  well  with  people.  Previous  dis¬ 
trict  sales  managers  experience  is  re¬ 
quired.  Proven  managerial  experience 
and  success  necessary.  Salary  com¬ 
mensurate  with  experience  plus  excel¬ 
lent  company  benefits. 

Send  complete  resume,  salary  history/ 
requirements  and  references  by  March 
15,  1985.  An  equal  opportunity  em¬ 
ployer.  Box  8438,  Editor  &  Publisher. 


OPENING  for  zone  manager  at  medium¬ 
sized  daily  in  Zone  3.  Outstanding 
opportunities  for  advancement  to  top  cir¬ 
culation  position  at  dailies  In  large  group 
of  community  newspapers.  Excellent 
salary,  bonus.  Send  resume  to  Box 
8515,  Editor  &  Publisher. 


OPERATIONS  MANAGER 
For  a  rapidly  growing  5-day  metro  daily 
newspaper  in  the  nations  capital.  Report 
directly  to  the  circulation  director. 

We  are  looking  for  someone  who  follows 
through  on  projects,  likes  to  work  with 
people,  is  a  good  coach  as  well  as  a  team 
player  and  can  think  critically.  His  or  her 
exMrience  should  include:  direct  in¬ 
volvement  with  CIS  system,  ABC  report¬ 
ing,  managing  a  customer  service  de¬ 
partment  as  well  as  mail  and  PIA 
account  processing  experience. 

This  is  a  top  level  ciculation  executive 
position  with  future  growth  potential.  Ex¬ 
cellent  salary  and  benefits  package. 
Send  resume  in  complete  conrience  to: 

Mr.  Glenn  Hanna 
Director  of  Circulation 
The  Washington  Times 
3400  New  York  Avenue,  N.E. 

Washington,  D.C.  20002 
EOE 


/q2  si  NGLE  COPY  SALES  MANAGER  if  you 

are  action  oriented,  experienced,  and 
mployer  knowledgeable  in  the  single  copy  sales 
'  function,  this  position  will  appeal  to  you. 

nmunity  dai-  Our  progressive  west  coast  daily  requires 
Seeking  that  1^31 candidate  exhibit  superior 
iwhoisnigh-  sales,  supervisory  and  organizational 
rte  will  pos-  skills.  Experience  in  this  specific  area  of 
re  hands  on'  the  circulation  function  is  a  must.  Salary 
ck^ound  in  and  benefits  far  surpass  the  industry 
evelopment.  standards  in  all  majorareasand  includes 
esponsibility  tl^ese  company  paid  benefits:  health, 
ig  sales  and  dental,  retirement  and  life  insurance, 
shed,  group  Reply  by  sending  cover  letter,  resume 
e,  including  and  salary  history  to  Box  8531,  Editor  & 
:ditor&Pub-  Publisher. 

An  Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER  for  February  23  1985 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CIRCULATION 


HELP  WANTED 
aRCULATION 


HELP  WANTED 
CIRCULATION 


SMALL  ZON  E  6  daily  newspaper  seeking 
an  experienced  hands-on  manager,  ac¬ 
quainted  with  all  facets  of  a  newspaper 
publishing  to  manage  both  a  SI  I  system- 
22/Comugraphic  8600  publishing  en¬ 
vironment  and  an  existing  business  sys¬ 
tem  (DEC).  We  need  a  dynamic  indi¬ 
vidual  who  can  work  with  department 
heads  in  providing  leadership  for  the  in¬ 
stallation  of  a  new  Collier- Jackson  busi¬ 
ness  system  for  advertising,  circulation, 
AP/GL,  payroll.  Programming,  account¬ 
ing  ortypesettingexperience  helpful.  We 
offer  competitive  salary  and  benefit 
package  including  profit  sharing.  Send 
resume  and  salary  expectations  to  Box 
8554,  Editor  &  Publisher. 


SALES  SUPERVISORS 
The  fast-growing  newspaper  solicitation 
company  responsible  for  selling  sub¬ 
scriptions  for  the  San  Francisco  (chroni¬ 
cle  &  San  Francisco  Examiner  is  current¬ 
ly  seeking  Sales  Managers  throughout 
most  parts  of  the  Bay  Area. 

Successful  candidates  will  be  self¬ 
starters,  highly  motivated,  have  good 
communications  skills,  and  enjoy  work¬ 
ing  with  teenagers.  You'll  need  your  own 
van  and  a  good  driving  record. 

Your  earnings  and  promotions  prospects 
are  fabulous-$700  per  week  guaranteed 
draw  against  commission  after  our  ex¬ 
tensive  2-week  training  program!  Call: 
(415)  927-1510  or  write  Null  Enter¬ 
prises,  8  Tamalpais  Drive,  PO  Box  981, 
Corte  Madera,  CA  94925. 


Newspaper  People  Trust 
Editor  i  Publisher 


Classifieds 


Circularion 

Manager 

Talented,  energetic,  ambitious 
professional  for  mid-sized 
competitive  New  England 
market.  We  need  a  top-notch 
organizer  and  planner  and 
someone  who  understands 
the  difference  between  mar¬ 
keting  and  sales.  The  more 
you  know  about  computers, 
weeklies,  and  TMC  the  better. 
We  offer  a  challenging  envi¬ 
ronment,  committed  profes¬ 
sionals  and  the  chance  to 
advance  without  relocation  in 
non-group  operation.  Include 
salary  history  and  reply  to: 

Box  8418 

Editor  &  Publisher 


ALBUQUERQUE  JOURNAL  has  open¬ 
ings  for  two  experienced  copy  editors 
with  strong  language  skills.  Send  re¬ 
sume,  at  least  four  professional  refer¬ 
ences  and  salary  requirements  to  Curt 
Babcock,  Albuquerque  Journal,  PO 
Drawer  J,  Albuquerque,  NM  87103. 


AGGRESSIVE  REPORTER  with  solid 
writing  skills  wanted  for  beat  job  on 
small  New  Jersey  daily.  Minimum  1 
years  experience  required.  Send  re¬ 
sume,  clips  to  Randy  Bergmann,  Editor, 
New  Jersey  Herald,  K)  Box  10,  Newton, 
NJ  07860. 


THE  NATION’S  3rd  LARGEST  DAILY  NEWSPAPER 


N 


CIRCULATION  MAIL  MANAGER 


Circulation  Department  of  USA  TODAY  is  seeking  a  qualified  candidate  to  managethe 
growing  mail  distribution  operation  from  its  headquarters  in  the  Nation's  capital. 

Candidates  must  have  a  thorough  workirr’  knowledge  of  the  U.S.  Postal  System,  be 
experienced  in  the  mail  distribution  of  a  nati  '-nal  publication  and  be  capable  of  handling 
coordination  with  production  and  data  processing. 

Responsibilities  also  include  training  of  field  support  personnel,  planning  and 
coordination  of  mail  distribution  and  postal  deadlines,  analyzing  cost  and  monitoring 
levels  of  service.  T remendous  growth  potential  offered  for  individual  who  meets  the 
qualifications  of  this  fast  paced  position.  Excellent  company  benefits.  Salary 
commensurate  with  experience.  To  apply  send  resume  and  cover  letter  stating  salary 
requirements  to: 


USA  TODAY 

P  O.  Box  500-BB 
Washington,  D.C.  20044 

EOE  M/F 


EDITORIAL 


EDITORIAL 


EDITORIAL 


ASSISTANT  EDITOR  for  award  winning 
association  magazine  with  280,000  cir¬ 
culation  and. general-interest  content. 
Stylistic  writing,  concise  editing,  and 
proofreading  and  photography  skills  re¬ 
quired.  At  least  3  years  editorial  experi¬ 
ence.  Send  resume,  work  samples  to 
Personnel  Manager,  Kiwanis  Interna¬ 
tional,  3636  WoMview  Trace,  Indiana¬ 
polis,  IN  46268. 


A  PM  DAILY  in  the  pacific  northwest  is 
seeking  candidates  for  two  expected 
copy  desk  openings: 

ASSISTANT  NEWS  EDITOR 
We  are  seeking  a  dead  line  conscious  edi¬ 
tor  with  strong  editing,  layout,  personal 
and  organizational  skills.  Candidates 
should  also  possess  fresh  newspaper 
organizational  skills.  This  is  a  2  spot  on 
our  14  person  desk.  Candidates  must 
have  previous  supervisory  and  slot  ex¬ 
perience. 


COPY  EDITOR 

We  are  seeking  an  editor  with  proven 
editing  and  headline  writing  skills  who 
would  like  to  learn  or  add  to  his/her  lay¬ 
out,  wire  editing,  and  slot  skills.  Pre¬ 
vious  desk  experience  is  a  must! 


Our  company  offers  a  comprehensive 
wage  and  benefit  package  which  in¬ 
cludes  medical,  dental,  vision,  and  life 
insurance  as  benefits.  Send  resume,  re¬ 
ferences,  and  work  samples  to  Box 
8529,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

BUSINESS  WRITER-to  cover  finance 
and  industrial  development  for  100,000 
circulation,  mid-Atlantic  dailies.  If  you 
can  make  complicated  stories  easy  to 
understand,  write  for  the  modest- 
income  investor  as  well  as  the  business 
executive,  and  turn  out  trend  stories  to 
lead  the  Sunday  business  secton,  then 
send  resumes  and  clips  to  Box  8536, 
Editor  &  Publisher. 


BUSINESS  REPORTER 
For  6-day,  1 5,000  circulation  in  Zone  5. 
Good  position  for  recent  J-Grad  who 
wants  to  specialize  in  business- 
consumer  reporting  and  who  has  an  apti¬ 
tude  for  it.  Salary  range  $225-$250. 
Good  benefits.  Member  of  National 
Newspaper  Company  offering  great 
career  opportunity.  Reply  Box  8543, 
Editor  &  Publisher. 


BUSINESS  REPORTER 
Strong  financial  background,  for 
nationally  respected  business  news 
organization  in  nice  Palm  Beach,  Flor¬ 
ida,  location.  This  isa  career  opportunity 
with  a  solid,  no-nonsense  company 
where  professional  editorial  attitudes 
and  independent  journalism  are  the 
rules.  You  will  cover  a  variety  of  interest¬ 
ing  assignments  work  without  someone 
standing  over  you,  but  be  expected  to  dig 
for  every  story.  Our  standarris  are  deman¬ 
ding,  toleration  for  office  politics  and 
prima  donnas  is  zero.  In  exchange,  we 
offer  excellent  potential  and  a  great  area 
in  which  to  live  and  work.  Ideally,  you 
have  a  business-news  track  record  at  a 
metro  daily,  and  have  current  clips  tc 
back  it  up.  Resume,  references  in  tota 
confidence,  please  to  Box  8505,  Editor 
&  Publisher. 


BUSINESS  EDITOR 
Monthly  business  magazine  for  Central 
Mass  is  looking  for  an  ace  editor.  If  you 
have  excellent  writing  skills,  a  feel  for 
business,  and  can  create  award-winning 
copy  send  clips,  resume,  and  salary  his¬ 
tory  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 


BUSINESS  REPORTER  | 
The  Idaho  Statesman  has  an  opening  for 
an  experienced  repr^er  to  cover  busi- 1 
ness  and  economic  issues.  The  States¬ 
man  is  located  in  a  capital  city  with  a 
concentration  of  corpqrate  headquar¬ 
ters.  Excellent  reporting  and  writing  | 
skills  required.  Send  resume,  clips  and  i 
references  to  Rod  Sandeen,  Managing 
Editor,  The  Idaho  Statesman,  PO  Box  I 
40,  Boise,  ID  83707.  A  Gannett  News- 1 
paper. 


BUSINESS  WRITER  ability  to  analyze 
local,  regional  and  state  business  and 
economic  trends  and  produce  breaking 
and  in-depth  coverage.  Position  requires 
initative,  energy,  the  ability  to  pick  upon 
issues  without  extensive  background 
and  previous  experience  covering  busi¬ 
ness  trends.  At  least  two  years  of  daily 
newspaper  experience  preferred.  Send 
resume,  work  samples  and  references  to  ^ 
John  Foreman,  City  Editor,  The  News-  | 
Gazette,  15  Main  Street,  Champaign,  IL  i 

61820.  I 


ASSISTANT  EDITORIAL  WRITER 
Progressive  staff  expansion  provides  a 
new,  immediate  opening  for  the  experi¬ 
enced  journalist.  Must  be  an  avid  reader, 
self-motivating  researcher,  with  strong 
language  skills.  Five  years  experience. 
Editorial  writing  for  a  family  oriented  dai¬ 
ly,  22,000  circulation.  Send  resume,  re¬ 
ferences,  clips,  and  salary  requirements 
to  Personnel  Manager,  New  Castle 
News,  PO  Box  60,  New  Castle,  PA 
16103. 


BUSINESS  WRITER  ability  to  analyze 
local,  regional  and  state  business  and 
economic  trends  and  produce  breaking 
and  in-depth  coverage.  Position  requires 
initative,  energy,  the  ability  to  pick  up  on 
issues  without  extensive  background 
and  previous  experience  covering  busi¬ 
ness  trends.  At  least  two  years  of  daily 
newspaper  experience  preferred.  Send 
resume,  work  samples  and  references  to 
John  Foreman,  City  Editor,  The  News- 
Gazette,  15  Main  Street,  Champaign,  IL 
61820. 


BUSINESS  REPORTER-The  Indianapo¬ 
lis  News,  a  6-day-a-week,  135,000  cir¬ 
culation  afternoon  paper,  seeks  an 
aggressive  business  reporter  who  knows 
the  difference  between  ^le  and  subst¬ 
ance.  Business  reporting  experience 
preferred;  initiative  and  intelligence  a 
must.  Midwest  applicants  preferred. 
Send  resume  and  clips  to  Frank  Caper- 
ton,  Managing  Edtor,  Indianapolis 
News,  Box  145,  Indianapolis,  IN 
46206. 


CITY  EDITOR  needed  for  fast  growing 
hard  hitting  capital  city  daily.  Must  have 
the  ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and  excell¬ 
ence.  Send  resume,  clips  and  your  ideas 
of  running  a  city  desk  operation  to  Mike 
Foerster,  Managing  Editor,  The  Advertis¬ 
er,  PO  Box  1000,  Montgomery,  AL 
36192. 


CITY  EDITOR;  need  a  take-charge  indi¬ 
vidual  interested  in  working  hard  mold¬ 
ing  an  exciting  7-day  product.  Experi¬ 
ence,  J-degree,  good  news  judgement. 
Resume  and  salary  requirements  to  Edi¬ 
tor,  Telegraph,  84  North  State  Street, 
Painesville,  OH  44077.  Midwest 
applicants  only. 


EDITOR  &  PUBL.SHER  for  February  23  1985 


HELP  WANTED 


EDITORIAL 


EDITOR-IN-CHIEF 

Established  Los  Angeles  publisher  of 
monthly  high  tech  magazine  seeks  ex¬ 
perienced  person  with  solid  technical 
bkkground  for  exciting  career  opportun¬ 
ity.  Must  be  creative  editorial  profession¬ 
al  with  proven  magazine  and  journalism 
experience  to  manage  talented  staff. 
Ability  to  create  and  direct  editorial 
package  with  extensive  experience  in 
issue  planning  and  development,  handle 
all  aspects  of  producing  a  quality  pub¬ 
lication.  Prefer  experience  with  technic¬ 
al  trade  magazine.  Send  resume  to  Pub¬ 
lisher,  PO  Box  5309,  Torrance,  CA 
90508. 


HELP  WANTED 


DEPUTY  SPORTS  EDITOR 
The  Los  Angeles  Herald  Examiner  seeks 
tou^,  smart,  energetic,  ambitious  edi¬ 
tor  Tor  No.  2  spot  in  Sports.  Must  have 
proven  talent  in  copy  editing,  imagina¬ 
tive  page  layout,  headline  writing  and 
story  ideas,  as  well  as  leadership  and 
management  abilities.  Strong  know¬ 
ledge  of  pro  sports  necessary,  plus  mini¬ 
mum  3  years  desk  experience  on  a  good- 
size  metropolitan  paper.  Send  resume, 
references  and  a  few  select  examples  of 
your  work  to  Leslie  Ward,  Sports  Editor, 
The  Los  Angeles  Herald,  1 1 1 1 S.  Broad¬ 
way,  Los  Angeles,  CA  90015. 


GENERAL 
NEWS  REPORTERS 

We  ore  Q  mojcx’ executive  seorch  firm  repfesentlng  o  pre- 
eminent  notiorK3l  tabloid  based  irt  the  South.  Exfterneiy 
profltoble,  our  dient  Is  cuttently  entering  their  next  genero- 
tlon  of  growth  and  is  experiencing  o  need  for  talented 
Gerterol  News  Reporters. 

Ideol  condidates  should  hove  o  successful  frock  record  in 
developing  story  ideas  and  working  stories  assigned  by  the 
Editor.  A  hl^  ertergy  level  to  get  the  story  ond  o  copobllity 
to  do  heavy  novel  is  also  necessary. 

Compensotlon  is  open.  Additionally,  we  offer  on  excellent 
benefits  progrom  ond  career  growth  to  the  editoriol  level. 
Interested  cr^idotes  should  submit  their  resume  or  o  brief 
letter  to: 

DOX  ^  8569,  Editor  &  Publisher 


tuuutieS 


NEEDHAM,  MA 

PC  WEEK,  the  newsweekly  publication  for  large  orga¬ 
nization  users  of  IBM  PCs  and  compatibles,  located  in 
Needham,  Massachusetts,  has  an  immediate  need  for 


the  following; 

LAYOUT  EDITOR 


Will  layout  tabloid  to  accommodate  news  stories, 
photos,  regular  features  and  special  sections  according 
to  editors's  requirements;  specify  type  and  work  with 
Copy  Desk  Manager  to  maintain  schedules,  etc.  Must 
have  at  least  3  years  layout  experience  on  a  newspaper. 

PHOTO  EDITOR 

Will  supply  publication  with  high  quality  photographs  to 
highlight  major  story  points;  research  and  develop  story 
sources;  supervise  studio  shots;  etc.  Must  have  at  least 
3  years  similar  experience  on  a  publication,  with  an 
excellent  understanding  of  magazine/newspaper  pro¬ 
duction  layout  and  deadline  pressure. 

We  offer  an  excellent  medical/dental  plan  and  urge 
interested  candidates  to  immediately  send  resume  and 
salary  history  and  requirements  to  our  New  York  Office. 

-  Personnel  Dept  EP 

ZIF-DAVIS 

PUBLISHING  COMPANY 

I  PARK  AVE  .  NEW  YORK  N  Y  WOK 
An  equal  an>a>tuni(y«niplay*r  M/F 


HELP  WANTED 


CAPITAL  CITY  NEWSPAPER  needs 

B,  energetic  reporters  for  expanding 
j  operations  in  South  Alabama  and 
Florida.  We  need  writers  who  are  self¬ 
starters,  can  write  features,  hard  news 
and  want  to  grow  with  a  young,  aggres¬ 
sive  news  team.  Send  resume,  clips  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  high  $20s.  Be¬ 
nefits.  Send  resume  to  PO  Box  54950, 
Lexington,  KY  40555. 


EXPERIENCED  REPORTER  needed  foi 
growing  PM  daily  in  southwest  Florida 
Must  be  talented,  hard-working,  fast 
Minimum  2  years  experience.  Send  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai 
ly  News,  PO  Box  7009,  Naples,  FI 
33940. 


EMPLOYEE-OWNED  morning,  evening, 
Sund»  newspaper  in  Zone  7  metro  area 
of  500,000  ne^s  copy  editor  for  busi¬ 
ness  news  department.  Salary  based  on 
experience.  Box  8557,  Editor  &  Pub¬ 
lisher. 

EDITOR  for  new  national  Sunday  news¬ 
paper  magazine  for  Hispanics.  Challeng¬ 
ing  opportunity  with  growth  potential  for 
seasoned  professional  with  solid  writing, 
editing,  design  and  producion  skills. 
Work  experience  in  California  or  South¬ 
west  and  understanding  of  Hispanic  in¬ 
terests  essential.  Knowledge  of  Spanish 
useful.  Mail  resume,  salary  history  and 
clips  to  Publisher,  2355  Salzedo  St., 
Suite  301,  Coral  Gables,  FL  33134. 

ENVIRONMENT,  POLITICS  REPOR- 
TERS 

The  Twin  Falls  Times-News,  a  22,000 
7-day  morning  paper  in  southern  Idaho, 
is  looking  for  two  reporters  to  cover  two  of 
the  paper's  major  beats.  The  environ¬ 
ment  and  ener^  reporter  covers  water, 
land  and  natural  resource  develop¬ 
ments,  including  public  utility  issues  in 
this  fast-growing,  high-impact  Western 
state.  Familiarity  with  natural  resource 
issues  and  documents  is  essential.  The 
political  reporter  covers  the  State  Leigsl- 
ature  and  the  Idaho  Congressional  De¬ 
legation,  as  well  as  campaigns  and  both 
state  and  political  issues.  Previous  re¬ 
porters  in  these  positions  have  gone  on  to 
larger  papers  after  exceptional  work  and 
several  regional  and  national  awards. 
The  Times-News  is  the  major  daily  for  an 
eight-county  region  of  southern  Idaho. 
The  area  has  abundant  outdoor  re¬ 
creational  opportunities.  Experienced 
applicants  preferred.  Send  resume, 
clips,  references  and  college  transcript 
to  Stephen  Hartgen,  Managing  Editor, 
.'he  Times-News,  Box  548,  Twin  Falls, 
ID  83303. 

EDITOR:  TOP  NOTCH  individual,  both 
personally  and  professionally,  experi¬ 
ence  a  must,  to  fit  into  rapidly  growing 
27M  plus,  offset,  (6  days-no  Sunday) 
PM  daily  in  Zone  3.  Must  know  news¬ 
room  operation  from  bottom  up,  quality 
product  and  ability  to  work  with  people  at 
all  levels,  both  inside  and  outside  plant. 
Excellent  retirement  and  hospitalization 
benefits.  Write  Box  8549,  Editor  &  Pub¬ 
lisher. 

ENGLISH-LANGUAGE  DAILY  in  the 
Caribbean  seeks  assistant  city  editor 
with  at  least  four  years  of  reporting  or 
editing  experience.  Some  knowledge  of 
Spanish  would  help.  Send  clips,  resume 
,  to  Box  8564,  Editor  &  Publisher. 


HELP  WANTED 


EDiTORIAL 


EDITORS/REPORTERS 
Three  dailies  and  seven  weeklies  in  Ari¬ 
zona  chain  seek  editors  and  reporters 
with  at  least  two  years'  reporting  experi¬ 
ence  or  comparable  education.  Send  re- 
'sumes  to  Western  Newspapers,  Inc., 
Mohave  Valley  News,  PO  Box  567,  Bull¬ 
head  City,  AZ  86430. 


FAMILY  LIVING  EDITOR  needed  for 
growing  PM  daily  in  sunny  southwest 
Florida.  Must  be  experienced  in  hand¬ 
ling  family  living  section,  staff.  Send  re¬ 
sume,  samples  of  work  to  Georae  Cecil, 
Naples  Daily  News,  PO  Box  7009,  Na¬ 
ples,  FL  33940. 


GRAPHICS  EDITOR 
We're  looking  for  someone  who  can  bring 
graphics  distinction  to  The  Charlotte 
Observer.  We  want  someone  with  a 
strong  background  in  art/photography 
and  a  commmitment  to  imaginative, 
forceful  infographics,  a  manager  with  a 
strong  sense  of  how  to  motivate  a  staff, 
and  a  diplomat  who  can  forge  a  consenus 
with  other  news  room  departments.  If 
you  measure  up,  send  a  resume,  sam¬ 
ples  that  should  what  you  can  do,  and  a 


The  Charlotte  News,  PO  Box  32188, 
Charlotte,  NC  28232. 

Equal  Opportunity  Employer 


47,000  CIRCUALTION  DAILY  NEWS¬ 
PAPER  in  western  South  Carolina  is 
seeking  a  general  assignment  reporter 
with  two  to  three  years  experience  for  its 
city  desk  staff.  Send  clips  and  resume  to 
City  Editor,  Anderson  Independent  Mail, 
PO  Box  2507,  Anderson,  SC  29622. 

NEWS  EDITOR  to  direct  seven  person 
copy  desk  on  growing  daily.  Apply  to 
Managing  Editor,  The  News,  PO  Box 
580,  Boca  Raton,  FL  33432. 

HORSE  RACING  comes  to  Minnesota's 
new  thoroughbred  track  this  summer, 
and  the  Saint  Paul  Pioneer  Press  &  Dis¬ 
patch  is  looking  for  a  premier  racing  wri¬ 
ter.  Handicapping  skills  desirable  but 
not  essential.  Send  a  letter  explaining 
why  you  want  this  job  and  why  you  would 
excel  in  it,  along  with  a  resume  and  a  half 
dozen  clips,  to  Harold  Higgins,  Execu¬ 
tive  Sports  Editor,  Saint  Paul  Pioneer 
Press  &  Dispatch,  345  Cedar  Street, 
Saint  Paul,  MN  55101-1057. 

INVESTIGATIVE  REPORTER-  if  you  are 
a  dedicated  digger  who  can  uncover  the 
story  and  then  write  it  compellingly,  you 
will  want  to  talk  with  us  about  joining  our 
investigative  reporting  team.  Zone  3 
newspaper  with  100,000  circulation. 
Two  years  investigative  experience  re¬ 
quired.  Send  resume  and  samples  to  Box 
8537,  Editor  &  Publisher. 

LIVELY  WEEKLY  in  beautiful  upstate  NY 
communi^  seeks  hard-working  reporter 
for  news,  features,  sports  and  photogra¬ 
phy.  Excellent  opportunity  for  recent 

trad.  Send  resume  to  Box  8533,  Editor 
I  Publisher. 

NEWS/FEATURE  WRITER 
Growing  weekly  chain  based  in  Greater 
Alton,  III.,  seeks  young,  ambitious  repor¬ 
ter  from  this  area,  who  writes  beautifully, 
knows  newsand  is  not  afraid  to  becomea 
big  part  of  a  small  staff.  $11K  starting 
salary  supplemented  by  excellent  fring¬ 
es.  Job  starts  March  18.  Send  clips,  re¬ 
sume  to  Managing  Editor,  Suburban 
Journals,  329  Belle  St.,  Alton,  IL 
62002. 

QUALITY  CONSCIOUS  WEEKLY  in 
beautiful  New  England  community 
seeks  aggressive,  enterprising  general 
assignment  reporter.  Salary  $200.  per 
week.  Send  resume  Box  8540,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


WRITER  NEEDED  for  oil  industry  trade 
newsletter.  Journalism  degree  and  a 
year's  experience  on  a  Zone  6  daily  busi¬ 
ness  section  or  equivalent  experience  on 
an  industry-related  trade  publication 
preferred.  Starting  salary  in  the 
$15,200  to  $18,000  range.  Resumes 
only,  Randy  Sumpter,  Petroleum  In¬ 
formation,  PO  Box  1702,  Houston,  TX 
77251,  EOE  M/F. 

WANTED  NOW 

Business  Writers 

Page  Designers 

Business  Editor 
Movie  Editor 

We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
papers.  If  you  are  interested  write  to: 
JOB  BANiC  1909  Cinnaminson  Ave., 
Cinnaminson  NJ  08077  or  call  Debra 
Bissinger  (609)  786-1910. 

SPORTS  WRITER-  The  Delaware  State 
News,  a  25,000-circulation  AM,  is  seek¬ 
ing  a  reporter  for  its  four-person  sports 
staff.  We  cover  20  high  schools,  three 
colleges,  and  the  gamut  of  local  re¬ 
creational  sports.  Only  70  miles  from 
Baltimore  and  Philadelphia,  we  also  get 
a  taste  of  the  big  time.  VDT  and  makeup 
experience  helpful.  Send  resume  and 
clips  to  Jerry  McGuire,  Sports  Editor, 
Delaware  State  News,  Dover,  DEI  990 1 . 
No  phone  calls  please. 

THE  MISSOULIAN,  a  30,000  plus  cir- 
culation  daily  in  western  Montana,  seeks 
a  competitive,  aggressive,  creative  and 
experienced  general  assignment  repor¬ 
ter.  Do  not  apply  unless  you  have  a  mini¬ 
mum  of  two  years'  reporting  and/or  edit¬ 
ing  for  a  daily  paper.  Send  clips  and 
resume  to  Bobbie  Engelstad,  Personnel 
Director,  PO  Box  8029,  Missoula,  MT 
59807  by  March  8. 

THE  SOUTHERN  ILLINOISAN,  a 
32,000  daily,  is  looking  for  someone 
with  a  sports  copy  editing  background  to 
fill  a  void  on  its  universal  desk.  The 
candidate  chosen  must  be  strong  in  the 
area  of  design  and  demonstrate  solid 
judgment  in  sports  and  news.  He/she  will 
work  with  the  sports  editor  to  produce  a 
sports  section  that  emphasizes  local  col¬ 
lege  and  prep  sports  as  well  as  national 
sports.  Also  must  be  versatile  enough  to 
work  news  side  and  handle  some  special 
sections.  If  interested  send  resume  and 
samples  of  layout  to  Suzanne  Edding- 
field.  Personnel  Manager,  The  Southern 
Illinoisan,  PO  Box  2108,  Carbondale,  IL 
62901. 

THE  SOUTHERN  ILLINOISAN  a  32,000 
daily  is  looking  for  a  versatile  copy  editor 
to  work  on  a  universal  desk.  This  person 
must  be  strong  in  the  area  of  design, 
demonstrate  solid  news  judgment  and 
be  a  meticulous  editor.  Our  newspaper  is 
progressive  in  its  layout  and  design  and 
ambitious  given  the  number  and  type  of 
special  sections  it  produces  in  addition 
to  its  three-zone  product.  If  interested 
send  resume  and  samples  of  layout  to 
Suzanne  Eddingfield,  Personnel  Mana¬ 
ger,  The  Southern  Illinoisan,  PO  Box 
2108,  Carbondale,  IL  62901. 

WEST  TEXAS  medium-size  afternoon 
daily  has  openings  for  a  county  reporter 
and  a  copy  editor.  For  the  county  beat, 
need  two-to  three-year  experienced, 
aggressive  writer  who  can  hustle  to  get 
breaking  news  on  rigid  deadline,  yet  turn 
out  polished  features  for  weekend  use. 
Also  need  a  copy  editor  with  competence 
in  layout,  design,  graphics  and  hands-on 
copy  improvement.  Must  be  strong  | 
grammarian  and  headline  writer. 
Newspaper  is  proven  launching  pad  to 
Southwestern  metros.  Send  resume  and 
clips  for  reporter  position  to  Gail  Burke, 
City  Editor,  and  for  copy  editor  to  Char¬ 
lotte  McCarroll,  Copy  Desk  Chief,  The 
Odessa  American,  PO  Box  2952,  Odes¬ 
sa,  TX  79760. 


HELP  WANTED 


EDITORIAL 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

LIFESTYLES  EDITOR 
Looking  for  a  creative,  well-organized 
professional  to  run  the  lifestyles  depart¬ 
ment  at  one  of  New  England's  most  ex¬ 
citing  dailies.  You  must  be  an  idea  per¬ 
son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re¬ 
sume,  writing  and  layout  samples  to  Asa 
Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
01701. 

LAYOUT  AND  COPY  EDITOR.  We  are  in 
need  of  a  degree  journalist  with  back¬ 
ground  in  layout  and  copy  editing.  Per¬ 
son  must  have  at  least  2  years  of  daily 
newspaper  experience.  Excellent  salary 
and  benefit  package.  Send  resume  to 
Mike  McDaniel,  Features  Department, 
The  Houston  Post,  4747  Southwest 
Freeway,  Houston,  TX  77001,  Equal 
Opportunity  Employer,  M/F. 

NIGHT  NEWS  EDITOR 
Metro  daily  has  immediate  opening.  We 
want  someone  with  proven  layout  and 
design  skills  and  first  class  news  judge¬ 
ment,  not  just  a  copy  processor.  Send 
resume,  work  samples  and  references  to: 
Tonnie  Katz,  M.E.,  The  News  American, 
301  E.  Lombard  St.,  Baltimore,  MD 
21202. 

REPORTER  for  rapidly  growing  weekly  in 
Central,  NJ,  near  shore.  Long  hours, 
more  work  than  one  person  handle.  You 
get  a  modest  starting  salary  ($12,000), 
an  editor  who's  tough  to  please,  and  the 
freedom  to  cover  a  commmunity  the  way 
it  should  be  covered.  You  also  get  a  voice 
in  editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  municipal  govern¬ 
ment  essential.  Send  resume  and  copies 
of  clips  to  Box  81,  Keyport,  NJ  07735. 


SPORTS  COPY  EDITOR  needed  for 
50,000  AM  daily  in  Floirda's  capital. 
One  to  two  years  experience  on  desk  pre¬ 
ferred.  Send  resume,  tearsheets  to  Tom¬ 
my  Carnes,  Tallahassee  Democrat,  PO 
Box  990,  Tallahassee.  FL  32302. 

SPORTS  DEPARTMENT  of  Central  New 
York's  largest  AM  is  seeking  an  innova¬ 
tive  desk  person  who  can  smooth  over 
rough  copy  edges  and  make  a  page  lay¬ 
out  sparkle.  Our  1 0-member  staff  covers 
college  sports,  including  major  indepen¬ 
dent  football  and  Big  East  basketball, 
Triple-A  baseball  and  the  spectrum  of 
high  school  and  recreational  sports. 
Send  tearsheets  and  resume  to  Mike 
Connor,  Managing  Editor,  The  Post- 
Standard,  PO  Box  4818,  Syracuse,  NY 
13221. 

SPORTS  EDITOR 

Small  Zone  2  AM  daily  (19,000)  in  rural 
suburb  seeks  take-charge  sports  editor 
to  supervise  sports  staff  of  2  full-time 
reporters  and  a  half-dozen  stringers. 
Good  people-management  skills  essen¬ 
tial,  as  well  as  writing,  layout  and  head¬ 
line  proficiency.  Prior  editing  experience 
necessary.  Send  resume,  clips  and  sal¬ 
ary  r^uirements.  Box  8555,  Editor  & 
Publisher. 

SPORTS  EDITOR 

Growing,  award-winning  Hudson  Valley 
daily  PM,  Sunday  AM,  emphasizing 
communi^,  regional  coverage.  Editing, 
layout,  writing,  VDT,  deadTine  experi¬ 
ence.  We  are  looking  for  someone  with 
talent,  energy,  imagination  and  com¬ 
plete  knowledge  of  sports.  Excellent  sal¬ 
ary,  benefits.  Mail  cover  letter,  resume, 
sample  layouts  and  clippings  (no  phone 
calls)  to  Ira  Fusfeld,  Editor,  Daily  Free¬ 
man,  79  Hurley  Avenue,  Kingston,  NY 
12401. 


HELP  WANTED  | 


EDITORIAL 


REPORTER 

If  you're  an  experienced  reporter  with 
excellent  writing  skills  and  a  feel  for 
business  subjects  Ocean  State  Business 
magazine  is  looking  for  you.  Send  re¬ 
sume,  clips  and  salary  history  to  William 
Collins,  E.ditor,  Ocean  State  Business,  4 
Davo!  Square,  Providence,  Rl  02903. 


REPORTER. ..self  starter,  aggressive  to 
do  general  news  and  FEATUFaS,  able  to 
handle  a  35mm  camera,  experienced  or 
entry  level,  for  quality,  award  winning  SC 
semi-weekly.  Send  complete  resume 
and  information,  concerning  training 
and/or  experience.  EOE.  Box  8520,  Edi¬ 
tor  &  Publisher. 


REPORTERS 

We  need  reporters  with  the  skills  to  take 
on  both  news  and  features,  the  creativity 
to  find  what's  really  new  and  the  com¬ 
mittment  to  help  make  team  work  work 
in  our  newsroom.  One  to  two  years  ex¬ 
perience  preferred  for  the  beats  now 
open:  police/courts  and  education.  Our 
34,000  morning  daily  is  committed  to 
giving  our  readers  an  excellent  newspap¬ 
er  every  day  of  the  week.  Send  resume 
and  your  five  best  clip^both  news  and 
features~to:Judi  Hetrick,  City  Editor, 
The  Messenger-Inquirer,  PO  Box  1480, 
Owensboro,  KY  42302. 


REPORTERS 

Northern  Michigan  pm,  10,000  circula¬ 
tion  seeks  news-oriented  reporter  for  re¬ 
gional  coverage  and  sports  editor  to  take 
over  two  person  show.  Nr. ‘s  writer 
should  have  knowledge  of  police,  courts, 
local  government  and  community 
affairs.  Sports  editor  should  be  strong  in 
layout  and  design  and  good  columnist. 
Resume  and  samples  to  Ken  Fazzari, 
editor.  Evening  News,  Sault  Ste.  Marie, 
Ml  49783. 


HELP  WANTED 


EDITORIAL 


SPORTS  COPY  EDITOR 
The  Times  Herald-Record,  a  75,000- 
circulation  daily  tabloid  65  miles  north 
of  New  York  City,  seeks  a  fast,  capable 
sports  copy  editor.  Heavy  local  scholas¬ 
tic  covera^,  plus  Army  and  New  York 
pro  teams.  Two  yrars’  desk  experience 
and  ability  to  edit  tightly,  work  well 
under  pressure.  Resume  ad  samples  to 
Ed  Golemboski,  Sports  Editor,  The 
Times  Herald-Record,  40  Mulberry  St., 
Middletown,  NY  10940. 

THE  MIAMI  NEWS  has  three  openings. 
Excellent  pay  and  fringes;  ASSISTANT 
CITY  EDITOR-need  a  proven  profession¬ 
al  with  3-5  years  experience  reporting, 
some  copy  editing  and  good  ideas.  Su¬ 
pervisory  experience  helpful. 

ARTIST-  experienced  person  needed  to 
work  nights  on  wide  range  of  projects, 
including  infographics.  Color,  print  and 
production  knowledge  essential. 
BUSINESS  REPORTER-need  person 
with  experience  in  business  writing; 
should  be  aggressive,  self-starting. 
Send  clips,  resumes  and  references  to: 
Sue  Reisinger,  Managing  Editor,  The 
Miami  News,  PO  Box  615,  Miami,  FL 
33152. 

TWO  REPORTING  POSITIONS  we're  a 
50,(XX)pm  daily  seeking  reporters  for  an> 
education/health  beat  and  a  new  general 
assignment  slot.  Send  resume  and  clips 
to  Saul  Shapiro,  Executive  Editor, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704.  Midwestern  applicants 

only. _ 

TEXAS  GULF  COAST  DAILY  needs  sharp 
copy  editor  and  a  versatile  reporter.  Copy 
editor  is  for  2  spot  on  6-man  universal 
desk.  Must  be  strong  on  grammar,  head¬ 
lines,  layout  and  editing.  Will  run  desk 
two  days  a  week.  Reporter  spot  calls  for  a 
least  1  year  experience  with  strong  writ¬ 
ing  and  reporting  skills.  Resume,  refer¬ 
ences  and  work  samples  to  Manning 
Editor,  Port  Arthur  News,  PO  Box  789, 
Port  Arthur,  TX  77640. 


STAFF  WRITER 

Corporate  Communications 

Take  advantage  of  this  exceptional  career  opportunity  to  join 
the  Corporate  Communications  Department  of  one  of  the 
largest  investor-owned  electric  power  companies  in  the 
country;  VIRGINIA  POWER. 

Coordinating  the  activities  of  three  writers,  you  will  research 
and  edit  the  production  of  corporate  and  executive  writing 
assignments  that  include  speeches,  position  papers,  bro¬ 
chures,  bill  inserts,  scripts,  letters,  and  memos.  Your  background 
should  include  a  college  degree  and  8  years  closely  related 
writing  experience,  preferably  with  a  background  in  utilities, 
business,  or  finance.  Experience  as  a  Reporter/ Editor  with  a 
major  newspaper  or  trade  publication  focusing  on  energy 
issues  is  desirable. 


Virginia  Power  offers  an  excellent 
starting  salary  and  a  comprehensive 
benefits  program.  For  prompt  con¬ 
sideration,  please  forward  ^ur  re¬ 
sume  in  corifidence  to:  Professional 
Recruiting  Dept.  124, 


VIRGINIA  POWER 

RO.  Box  26666,  Richmond,  Virginia  23261 

1  equal  opp(^unity  employer 
No  third  party  inquiries,  please. 
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HELP  WANTED 


DIRECTOR  OF  SALES 


ACCOUNT  EXECUTIVE 


LOe  ANGELES  TIMES  SYNDICATE 

We  are  ■—Wng  a  dynamic  individual  to  implement  sales 
proflnrams  for  the  Los  Angeles  Times  Syndicate,  which  sells 
newspaper  features  nationally.  The  successful  candidate 
must  possess  an  excellent  record  as  a  sales  executive  and 
have  proven  management  abilities.  Knowledge  of  both  the 
business  and  editorial  sides  of  the  newspaper  publishing  in¬ 
dustry  is  highly  desirable. 

Responsibilites  include  assessing  market  needs,  developing 
sales  department  budgets,  supervising  staff  and  establishing 
goals  and  personal  oontaots  with  acoounts  in  major  markets 
nationwide.  Must  be  goal  oriented. 

This  is  an  exciting,  fast  paced  opportnity  for  a  person  seek¬ 
ing  excellent  salary/compensation/benefit  package. 

Please  submit  your  resume,  along  with  salary  history,  in 
oonfidenoe  to:  Director  of  Sales  Opportunity,  Employee  Rela¬ 
tions  Department,  Los  Angeles  Times,  Times  Mirror  Square, 
Los  Angeles,  CA  90053.  _ 


CosAnfides  (Sillies 


An  Bqunl  OmKirtunity  Bmpk^rar 


PRODUCTION 

PRODUCTION 

SR.  FIELD  TEST  ENGINEER  - 
NEWSPAPER  FLEXOGRAPHY 

Letterflex  Systems,  a  business  unit  of  the 
Polyfibron  Division,  of  W.R.  Grace  &  Co.  is  a 
leading  manufacturer  of  Photopolymer  printing 
plates  and  equipment  for  the  newspaper  industry. 

We  have  an  immediate  opening  for  a  Sr.  Field 
Test  Engineer  at  our  Technical  Center  in  Lex¬ 
ington,  MA.  This  individual  will  be  responsible  for 
the  field  evaluation  of  developmental  products 
and  processes  related  to  newspaper  flexography, 
an  emergent,  high  growth  off-shoot  of  the 
newspaper  printing  plate  business. 

Candidates  should  have  a  B.S.  in  Printing  Technol¬ 
ogy  and  1-3  years’  related  experience.  Extensive 
travel  will  be  required  in  this  position. 

We  offer  a  competitive  saiary  and  a  comprehen¬ 
sive  company-provided  benefits  programs.  Please 
forward  your  resume  and  salary  requirements,  in 
confidence,  to: 

EF.  Connelly 
Polyfibron  Division 
W.R.  GRACE  &  CO. 

55  Hayden  Avenue 
Lexington,  MA  02173. 

An  equal  opportunity  employer. 


Los  Angeles  Times  Syndicate 

We  have  an  excellent  opportunity  for  someone  with  a  solid 
background  as  a  sales  executive  or  with  sales  experience  in 
print  media.  Must  be  goal  oriented  and  a  present  a  profession¬ 
al  demeanor. 

Responsibilities  include  servicing  established  accotmts  and 
soliciting  of  new  accounts  in  the  eastern  states.  Individual 
would  be  based  in  the  East. 

This  position  offers  outstanding  salary  plus  a  bontu  plus 
commission  and  a  complete  benefit  package. 

Please  submit  your  resume,  in  confidence  to  Account  Execu¬ 
tive  Opportunity,  Employee  Relations  Department,  Los 
Angeles  Times,  Times  Mirror  Square,  Los  Angeles,  CA 
90053. 


Cm  Ang^  (Rmes 

An  Equal  Opportunity  Employw 


GR^ 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER 
200,000  plus  AM,  PM  and  Sunday.  Ex¬ 
cellent  opportunity  for  energetic  mana¬ 
ger  with  ten  years  plus  of  general  produc¬ 
tion  experience.  You  will  assist  top  level 
management  in  the  planning  process, 
direction  and  control  of  the  production 
operation. 

Qualified  candidates  should  have  a 
strong  technical  background  in  news¬ 
paper  production.  Should  have  a  proven 
supervisory  track  record  and  experience 
in  union  shops.  Must  be  skilled  in  fore¬ 
casting,  budgeting,  scheduling  and 
quality  control. 

we  are  the  state  of  the  art  operation  in 
Zone  5. 

Excellent  salary  and  benefit  package. 
Mail  resume  and  salary  history  to  Box 
8450,  Editor  &  Publisher. 

Editor 

& 

Publisher 

Classifieds 

212-675-4380 


SCANNER  OPERATOR 
Florida's  best  newspapers  The  Saint 
Petersburg  Times  and  Evening  Indepen¬ 
dent  have  an  opening  in  our  color  lab  for 
someone  with  a  full  knowledge  of  elec¬ 
tronic  color  scanners.  We're  looking  for 
someone  experienced  in  commercial 
and  newspaper  color  separations  with 
the  ability  to  adjust  gradation  cun/es  and 
color  balance  related  to  printer  require¬ 
ments.  Operator  must  also  be  able  to 
make  overall  and  local  color  corrections 
on  the  scanner.  Night  shift  will  be  re¬ 
quired. 

bcellent  starting  sala^  plus  such  "ex¬ 
tras"  as  company  paid  pension  plan, 
profit  sharing  plan,  optional  life  and  ma¬ 
jor  medical  insurance,  liberal  paid  vaca¬ 
tions  and  holidays,  quarterly  cost  of  liv¬ 
ing  supplements  and  more. 

Interested?  Write  to  us  outlining  back¬ 
ground  and  salary  requirement. 

Employment  Office 
Times  Publishing  Company 
PO  Box  1121 

Saint  Petersburg,  FL  33731 
Equal  Opportunity  Employer  M/F 


FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  layout  ability  who  is 
motivated  and  willing  to  service  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 


RAPIDLY  GROWING,  controlled  circula¬ 
tion  weekly  in  central  New  Jersey  wants  a 
salesperson  just  like  the  three  we  now 
have-  hungry,  hard-working,  and  dedi¬ 
cated  to  making  our  paper  grow.  Modest 
salary,  generous  commission,  and  an  ex¬ 
cellent  product  to  sell.  You  also  get  a 
chance  to  participate  in  management 
and  planning.  Cair(201)  739-1010. 


PRODUCTION 


COMPOSING  DEPARTMENT  MANA¬ 
GER  needed  for  an  8,500  circulation  PM 
daily  and  9,000  circulation  AM  Sunday 
paper.  Ideal  position  for  a  2  person  man 
or  woman  to  advance  into  management. 
Supervisory  experience  helpful.  Excel¬ 
lent  salary  and  fringe  benefits.  Send  re¬ 
sume  or  call  Ron  Maley,  Production 
Manager,  The  Daily  Union,  PO  Box  129, 
Junction  City,  KS  66441.  (913)-762- 
5000. 

PRODUCTION  MANAGER 

Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5  years  supenrisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 
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HELP  WANTED 


PHOTO  AND  GRAPHICS  LIBRARIAN 
Ncwsday,  the  Long  Island  newspaper, 
seeks  a  photo  and  graphics  librarian  to 
assume  responsibility  for  expanding  and 
coordinating  our  news  photo  collection 
and  graphic  aquisition.  Undergraduate 
degree  and  at  least  three  years  experi¬ 
ence  required.  M.L.S.  preferred.  Photo¬ 
graphy  and  photo  file  management  ex¬ 
perience  essential  to  expand  and  main¬ 
tain  current  archival  file  of  more  than 
250,000  photos.  We  seek  a  person  who 
has  a  good  historical  sense  and  know¬ 
ledge  of  how  news  and  photo  editors 
think.  Position  requires  ability  to  work 
with  other  departments  in  developing 
and  anticipating  needs,  primarily 
graphic  materials.  Knowledge  of  mate¬ 
rial  conservation  and  preservation  de¬ 
sired.  Send  resume  to  B.J.  Sanchez, 
NewsDay,  Long  Island,  NY  11747.  EOE 
M/F. 


_ PRESSROOM _ 

PRESSROOM  OPENINGS  on  a  Goss 
Metroliner  offset  press.  Prefer  appli¬ 
cants  with  pressroom  experience.  Con¬ 
tact  or  send  resume  to  Personnel  Depart¬ 
ment,  Jackson  Newspapers,  Inc.,  40 
Sargent  Drive,  New  Haven,  CT  06511. 

PRESS  FOREMAN  seven  day  newspaper 
and  commercial  printer  has  an  opening 
for  an  experienced  foreman  or  experi¬ 
enced  operator  desiring  advancement. 
Responsibilities  will  include  the  opera¬ 
tion  of  the  press,  training  of  employees, 
quality  control  and  the  ability  to  meet 
deadline.  Great  opportunity  for  the  right 
person.  Send  resume  and  salary  history 
to  Mid-South  Publishing,  PO  Box  68, 
Murfreesboro  TN  37133-0068  or  con¬ 
tact  Rick  Ellis  (615)  893-5860. 

PRESSROOM  FOREMAN-large  offset 
metro  daily  looking  for  experienced 
foreman. 

Responsibilities  include;  budgeting, 
staffing,  training,  inventory  control, 
scheduling  and  press  make-up.  Must  be 
skilled  in  preventive  and  overall  press¬ 
room  operations.  Supervisory  experience 
in  a  union  environment  essential. 

We  offer  state  of  the  art  equipment.  Mul¬ 
tiple  presses.  Excellent  salary  and  be¬ 
nefits.  Zone  5  location. 

Send  resume  and  salary  history  to  Box 
8451,  Editor  &  Publisher. 


PHOTOGRAPHY 

DIRECTOR  OF  PHOTOGRAPHY 
Major  metropolitan  daily  in  highly- 
competitive  Zone  5  market  needs  an 
aggressive,  experienced  director  for  its 
photography  department.  The  director 
will  be  responsible  for  all  phases  of 
photography,  including  supen/ision  of 
the  picture  desk,  and  will  report  to  the 
managing  editor. 

Applicants  should  be  capable  of  actively 
supervising  a  creative,  award-winning 
staff  of  22  and  must  have  excellent  moti¬ 
vational  skills.  Excellent  news  judgment 
in  covering  spot  news  as  well  as  features 
is  a  must. 

Applicants  should  also  possess  superior 
organizational  skills  and  photographic 
expertise  and  be  thoroughly  knowledge¬ 
able  about  the  latest  photographic 
equipment  and  processes.  Excellent  sal¬ 
ary  and  benefits.  Send  resumes  in  confi¬ 
dence  to  Box  8556,  Editor  &  Publisher. 


ELECTRONIC  TECHNICIAN 
San  Francisco  Bay  area  Newspaper  seek- 
ingan  experienced  electronic  technician 
knowledgeable  in  the  repair  and  mainte¬ 
nance  of  automated  prepress  systems 
and  pheriperal  equipment.  Send  resume 
and  salary  history  to  Box  8568,  Editor  & 
Publisher. 


POSITIONS 


ADMINISTRATIVE 

I'M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
opportunities.  Presently  chief  operating 
officer  of  a  suburban  weekly  group  in  a 
highly  competitive  market;  bottom  line 
responsible.  Proven  sales  builder;  effec¬ 
tive  cost  cutter.  Tenacious,  innovative, 
daring.  Box  8565,  Editor  &  Publisher. 

PUBLISHER  WITH  DYNAMIC  track  re- 
cord  seeks  new  challenge  and  opportun¬ 
ity.  Strong  sales,  marketing,  TMC,  pro¬ 
duction  and  shared  mail  background  in 
competitive  major  markets.  Proven  in¬ 
novator,  aggressive  sales  builder  and 
efficient  cost  cutter.  If  in  search  of  a 
young,  talented  leader  that  loves  to  win, 
write  Box  8392,  Editor  &  Publisher. 

PUBLISHER-EDITOR,  46,  with  26  years 
on  dailies,  weeklies.  Community  minded 
family  man  seeks  challenge  in  Zone  3, 4. 
Moody  Hamrick  (205)  891-0027. 

PUBLISHER  seeks  challenging  oppor¬ 
tunity  in  chief  operating  position  for 
newspaper/shopper  group.  High  per¬ 
formance  record  in  upper  management; 
successful  in  competitive,  suburban 
markets.  Well-rounded  background,  en¬ 
terprising  spirit,  profit-oriented.  Will 
answer  afl  inquiries  in  confidence.  Box 
8535,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Aggressive,  professional  ad  man  seeks 
greater  challenges  with  growth-oriented 
weekly/semi-weekly.  Zones  1,  2,  3.  Ex¬ 
perienced  in  all  departments:  editorial, 
TMC  shopper,  special  promotions,  resort 
magazine,  press  room,  production. 
Thrives  on  competition  and  a  challenge. 
Write  Box  8548,  Editor  &  Publisher. 


_ ADVERTISING _ 

ADVERTISING  AND  CIRCULATION 
DIRECTOR  career  oriented  with  9  years 
management  experience.  Strong  in  Pub¬ 
lic  Relations,  leadership,  and  Promo¬ 
tions.  Financial  management  and  staff 
development  a  proven  asset.  Ambitious; 
looking  to  progress.  For  resume:  Ron 
Wallace,  5001  Ave.  F  706,  Bay  City,  TX 
77414,  (409)  245-9889. 

AGGRESSIVE  advertising  sales  repre¬ 
sentative  seeks  Advertising  Manager's 
position  on  small  daily  or  weekly  in  Zone 
6  is  willing  to  accept  sales  position  if 
management  position  is  unavailable. 
Hardworking,  success  oriented,  experi¬ 
enced  in  display,  classified,  promotions 
and  experienced  in  handling  major 
accounts.  Box  8550,  Editor&Publisher. 

20  YEARS  retail  display  with  daily, 
weekly  and  TMC  experience.  Strong  on 
new  and  major  account  development. 
Seeks  to  relocate  in  Zone  9.  Box  8551, 
Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  background  is  impeccable 
with  expertise  in  budgeting,  interperson¬ 
al  relations,  TMC,  district  managertrain- 
ing,  and  applicable  research  ability  to 
market  the  daily  newspaper. 

Interested  in  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 


POSITIONS  WANTED 


CIRCULATION 


POSITIONS  WANTED 


CIRCULATION  MANAGER  ENTERPRISING  SPORTS  REPORTER, 

Though  only  42.  a  seasoned  veteran  with  1 1  years  experience,  management  back- 
18  years  experience  in  all  areas  of  cir-  ground  and  leadership  skills,  seeks  writ- 
culation  including  TMC  delivery  and  mg  and/or  desk  position  on  energetic 
third  class  mail.  Available  immediately  sports  staff.  Box  84%.  Editor  &  ^b- 
for  Zones  4,  5  or  6.  Call  (409)  539  lisher. 

9014. 


PUT  A  REAL  ENTERTAINER  on  your  en¬ 
tertainment  pages.  Here's  a  columnist 
your  readers  will  turn  to  first!  Not  snooty 
or  hi-falooty,  this  guy  believes  in  making 
readers  laugh  while  he's  informing  them. 
No  one  interviews  better,  digs  deeper  for 
stories  or  has  more  interesting  industry 
credentials.  (Unless,  of  course,  Geraldo 
Rivera  is  now  writing  a  column.)  Make 
TV/Radio  and/or  Movies  fun  again.  Call 
Mr.  Spelvin  (518)  439-6821. 


CIRCULATION  PROFESSIONAL  seeks 
post  as  Circulation  Manager  of  small  dai¬ 
ly.  Will  relocate,  (lall  (Barry  Sadler  (203) 
729-4342. 


COPY  EDITING  POSITION  sought  by  re¬ 
porter  with  2  years  on  copydesk,  2  years 
as  news/feature  writer.  Strong  English 
skills;  serious  commitment  to  excellence 
in  headlines,  editing,  layout.  Box  8478, 
Editor  &  Publisher. 


DO  YOU  NEED  A  REPORTER  you  don'1 
have  to  worry  about?  I'm  experienced 
aggressive,  award-winning.  Box  8516 
Editor  &  Publisher. 


EDITOR,  in  top  five  percent  of  profes¬ 
sion,  seeks  newspaper  with  similar  com¬ 
mitment  and  pride.  Language,  layout 
and  teaching  skills  exceptional.  Box 
8377,  Editor  &  Publisher. 

EXPERIENCED  MANAGING  EDITOR 
and  sports  editor  seeks  ful  l-time  position 
in  either  news  reporting  or  soorts  report¬ 
ing  for  daily.  Have  wide  range  of  sports 
experience  from  high  school  and  college 
to  professional  level.  Also  skilled  in 
general  news  reporting.  Own  and  operate 
35mm  camera.  Have  editing,  layout  and 
paste  up  experience.  Box  8534,  Editor  & 
Publisher. 


HARDWORKING  WRITER  wants  back 
into  newspaper  field  as  copy  editor  or 
reporter.  J-Grad;  resume,  samples  avail¬ 
able.  Can  relocate  anywhere  Zones  5, 6, 
9.  Available  March  '85.  Box  8528,  Edi¬ 
tor  &  Publisher. 


HAVE  I  GOT  A  STORY  FOR  YOU!  There's 
this  freelance  writer,  see?  He's  been  in 
the  news  business  for  seven  years.  He's 
written  for  USA  TODAY,  The  Washington 
Post  and  half  a  dozen  other  papers.  And 
now,  this  is  the  good  part. .  he  wants  to  be 
the  reporter/writer  on  your  newspaper  or 
magazine.  And  he  doesn't  care  where 
youVe  located  as  long  as  you've  rat  a 
circulation  of  40,000  or  more.  What's 
his  name,  you  ask?  Well,  that's  gonna 
cost  you  the  price  of  a  stamp.  Write  to 
Box  8561,  Editor  &  Publisher  and  let 
him  finish  the  story  for  you. 


SPORTS  WRITER/EDITOR,  available 
immediately,  has  high  standards  that 
can  meet  the  challenge  of  improving 
your  section.  Eight  years  experience, 
most  of  them  in  nation's  most  competi¬ 
tive  market.  Have  covered  pros  and  col¬ 
leges.  Box  8422,  Editor  &  Publisher. 


SPORTS  STAFF  need  a  leader?  Desk- 
man,  5  years  major  metro  seeks  return  to 
'midsize  sports  editor  post.  Organized, 
enterprising,  can  develop  writers.  Box 
1822^  Editor  &  Publisher. 


SPORTS  COLUMNIST  for  medium-sized 
market.  Six-year  reporter  with  NLF, 
NHL,  tennis,  colle^  and  tv/radio  ex¬ 
perience  at  major  dailies.  Ready  to  re¬ 
locate  for  a  column.  Are  you  ready  to  hire 
awoman?  Box  8552,  Editor&  Publisher. 


PHOTOJOURNALISM 

VERSATILE,  EFFICIENT  photographer 
seeks  position  on  daily.  Almost  two  years 
as  weekly  editor-photographer.  M.S.  in 
news-editorial.  Prefer  Zones9, 8, 7.  Kay 
Kaylor,  87010  Muirland  Drive,  Veneta, 
OR  97487;  (503)  935-2149. 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 


PHOTOGRAPHER 


EXPERIENCED  award-winning  photo- 
mpher  seeks  position  on  larger  daily. 
Comes  equipp^  with  6  years  daily  ex¬ 
perience,  strong  portfolio  and  refer¬ 
ences,  and  the  ability  to  turn  in  first-rate 
work  full  time.  Box  8437,  Editor  &  Pub¬ 
lisher. 
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SHOP  TALK  AT  THIRTY 

Farewell 


By  John  G.  Taylor 

With  the  constancy  of  a  morning 
newspaper,  the  17  faces  attached  to 
17  names  in  my  Fresno  State  grade 
book  had  studiously  attended  the 
news  editing  class. 

Perhaps  by  being  a  dinosaur — a  35- 
year-old  veteran  of  newspapers  in 
five  states  who  reveled  in  the  ano- 
,  nymity  of  desk  work  and  the  erotic 
delights  of  stylebook  and  dictio¬ 
nary — 1  was  a  novelty  worth  a  few 
more  minutes  of  regular  attention 
than  other  instructors  they’d  had. 

Other  aspects  were  more  true  to 
form.  The  word  “harassed”  embar¬ 
rassed  them  in  spelling.  In  a  news 
judgment  assignment,  several  of  the 
juniors  and  seniors  chose  not  to  pub¬ 
lish  a  sample  story — rather  than  show 
me  how  well  they  could  edit  the 
copy — because  its  contents  were  too 
similar  to  that  in  the  National  En¬ 
quirer. 

However,  based  on  a  show  of 
hands,  none  had  ever  gone  beyond 
front-page  headlines  of  the  paper. 
Headline  writing  and  layout'were  as 
incomprehensible  to  them  as  the 
names  Ernie  Pyle  and  Walter  Win- 
chell. 

Still,  the  17  came.  The  class  of 
1985  had  its  fashion  clothes,  fraterni¬ 
ty  and  sorority  gatherings,  and  part- 
time  jobs  in  advertising  and  public  re¬ 
lations — blossoming  areas  of  journal¬ 
istic  specialty  that  rapidly  seemed  to 
be  leading  this  gnarled  artifact  in  the 
direction  of  the  La  Brea  tar  pits. 

The  seniors  of  1972  were  decidedly 
not  as  circumspect  in  class  atten¬ 
dance,  as  I  had  given  proof.  It  would 
have  been  too  much  of  a  Republican 
thing  to  do. 

The  chatter  was  of  deferments,  free 
pot  parties,  warm  places  to  crash  with 
warm  bodies.  And,  always,  the  war. 

Within  the  infrastructure  of  Amer¬ 
ica,  it  was  distinctly  us  against  them. 
And,  for  the  politically  astute  as  well 
as  the  well-regimented  naive,  jour¬ 
nalism — the  news  profession — was 
Seat  1,  Row  1  for  the  show. 

My  17  faces  required  some  kind  of 
transitional  experience  before  gradu¬ 
ation,  1  thought.  Why  someone  like 
and  unlike  them  13  years  ago  chose  to 
forsake  New  York  City,  where  he’d 
already  been  by-linedintheNew  York 
Times  and  other  high-profile  papers. 


(Taylor  is  assistant  telegraph  editor 
at  the  Fresno  (Calif.)  Bee  and  is 
teaching  news  editing  at  Fresno 
State  University.) 


They  needed  to  know  why  I  did  not 
succumb  to  the  Frank  Sinatra  song 
generalization  (“If  I  can  make  it 
there,  I  can  make  it  anywhere”)  and 
instead,  from  my  first  stopping  point 
in  Connecticut,  preferred  John  Tra¬ 
volta’s  reading  of  my  neighborhood 
in  “Saturday  Night  Fever,”  in  par¬ 
ticular  the  overfocused  symbolism  of 
bridges. 

It  took  many  hours  of  the  mind¬ 
loosening  time  just  before  sleep  to 
come  up  with  a  directed,  tightly  edit¬ 
ed  farewell  speech.  Being  a  part-time 
instructor  working  at  the  financial 
whim  and  population  need  of  the  uni¬ 
versity,  every  last  class  of  the  semes¬ 
ter  indeed  may  well  have  been  a  last 
class. 

It  seemed  necessary  to  show  a  con¬ 
densed  kind  of  national  perspective  of 
the  news  in  this  attempt  at  philoso¬ 
phizing. 

Does  a  Californian,  well-tanned  in 
December,  know  that  the  only  thing 
more  awesome  than  Wisconsin  snow, 
wind-chill  factors  and  indefatigable 
dairy  farmers  in  towns  like  Junction 
City  may  be  the  property  tax  in  places 


like  Milwaukee? 

No.  That  all  doubtless  would  not  be 
significant  to  more  than  a  few  stu¬ 
dents  who’d  regularly  traveled  to  Ha¬ 
waii  and  Europe.  What  about  life  ex¬ 
periences  stoked  by  words  such  as 
Bed-Sty,  Kent  State,  Gulf  of  Tonkin, 
USS  Liberty,  Port  Authority  Bus  Ter¬ 
minal,  Richard  J.  Daley? 

A  skilled  news  person  knows  that 
names  frequently  tell  a  story  better 
than  anything.  I  chose  two. 

Also,  as  in  the  past,  1  made  the  final 
class  optional  with  regard  to  atten¬ 
dance.  They  could  drop  off  their  final 
projects  and  then  move  on  to  some¬ 
place  warmer,  or  they  could  listen  to 
my  promised  non-political  rap.  I 
wondered  if  “rap”  was  a  real  word 
anymore 

Class  number  29  came  for  my  17 
faces.  I  thought  I’d  sized  them  uf 
pretty  well  for  their  mostly  early 
stages  of  journalistic  activity.  Cer¬ 
tainly  professionally  I  knew  where 
they  were. 

Occasionally,  they’d  cursed  my 
grades  quietly  during  the  semester — 
one  had  come  to  me  upset  to  tears 
about  an  F.  I  knew  I’d  reached  them 
in  different  ways,  being  a  hands-on, 
full-time  editor.  But  on  this  last  day 
( Continued  on  pane  42) 


The  E.  Bartlett  Barnes  and 
Clarkson  S.  Barnes  Families 

.  have  sold  their  two-thirds  interest  in 

®I|E  2Srt0tol  (Olonn.) 

and  three  contiguous  weekly  newspapers 

To  Loren  F.  Ghigllone 
of  Southbridge,  Mass. 

We  are  proud  to  have  served  as  the  broker  for 
the  Barnes  family  interests  in  this  transaction 

Lee  Dirks  &  Associates 
313-259-0080 
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There'S  place  like 
New  England ' 

FOR  kETAIL  SALES 


*E&P  1985  Market  Guide  Estimates 


1985-^iiother  year  of 
record  growth  projected  for 
New  England  newspaper  markets* 

TOTAL  RETAIL  SALES  $91 ,053,790,000* 
Per-household  retail  sales  $19,050 

(U.S.  per-household  average,  $16,123) 

TOTAL  FOOD  SALES  $1 9,843,643,000* 

Per-household  food  sales  $4,249 

(U.S.  per-household  average,  $3,351) 

How  come?  Just  look  at  these  facts: 

Personal  income  in  New  England  is  higher — and  growing  fast¬ 
er— than  in  any  other  U.S.  region.  High  tech  industry  and  low 
unemployment  have  brought  income  per-household  to  new 
highs  yearly  since  1979,  with  a  1985  projected  average  of 
$33,853,  exceeding  the  national  figure  by  more  than  10%.  Cir¬ 
culation  generally  on  the  rise,  too!  Don’t  forget  in  planning  for  the 
future  .  .  . 


Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


Protecting  our 
social  structure 


CITIES 

Many  cities  face  serious  problems,  such  as 
bad  housing,  high  unemployment  among  the 
young  and  poor,  drug  abuse  and  crime. 
Individuals,  local  institutions  and  all  levels  of 
government  should  make  coordinated  efforts  to 
solve  urban  problems. 

Because  they  have  the  resources,  the  federal 
and  state  governments  must  contribute  to  local 
problem-solving.  Priorities  should  be  set  at  the 
local  level,  where  needs  are  best  known. 

Public  services  need  to  be  delivered  more 
efficiently.  Police  and  fire  protection,  health 
care,  sewage  disposal,  mass  transit,  pollution 
control,  the  arts,  libraries  and  other  vital 
services  should  be  coordinated  on  an  areawide 
basis. 

Rational,  long-range  land-use  planning 
should  consider  the  quality  of  life. 

CRIME  AND  COURTS 

People  have  a  right  to  expect  even-handed 
treatment  from  the  police  and  the  courts,  the 
swift  administration  of  justice  and  not  having 
their  confidence  shaken  by  abuse  of  legal 
technicalities,  delay  of  trials  and  interminable 
appeals. 


We  must  have  further  improvement  and 
professionalization  of  local  police  forces  and 
maintenance  of  high  standards  by  the  FBI  and 
drug-enforcement  agencies  to  prevent  crime 
and  suppress  illicit  drug  traftlc  and  organized 
crime. 

Courts  and  records  should  be  open  to  press 
and  public  and  the  use  of  photographic  and 
recording  equipment  permitted  at  all 
proceedings.  A  better  relationship  among  the 
press,  law  enforcement  agencies  and  the 
judiciary  should  be  encouraged. 

Punishment  ought  to  reflect  an  equal 
concern  for  public  safety  and  individual  rights, 
with  repeat  offenders  receiving  stern  penalties. 
Capital  punishment,  as  defined  by  the 
Supreme  Court,  sometimes  is  necessary. 

Victims  of  crime  should  be  compensated,  to 
the  extent  possible,  by  the  perpetrators. 

In  sentencing,  alternative  forms  should  be 
considered,  allowing  defendants  to  make 
recompense,  especially  for  non-violent  crimes, 
and  encouraging  rehabilitation  and  relieving 
society  from  the  burden  of  warehousing  non¬ 
violent  individuals. 

GUN  CONTROL 

All  levels  of  government  should  try  to  retard 
the  traftlc  in  deadly  weapons  to  reduce  crime 
and  violence. 

We  support  laws  that  impose  heavy  penalties 
on  those  who  use  guns  in  committing  crimes 
and  urge  stringent  enforcement  of  these 
penalties  to  deter  armed  violence. 


SCRIPPS 


HOWARD 


From  ttie  “Statement  ol  Principles  and  Policies" 
adopted  by  Scripps-Howard  editors. 
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